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Happiness and Wellbeing

Happiness
Happy: 53% (- 4pp)
Unhappy: 20% (No Change)

Healthiness
Healthy: 50% (+ 4pp)
Unhealthy: 22% (+ 1pp)

Loneliness
Not lonely: 58% (+ 2pp)
Lonely: 16% (- 3pp)

Stress / Anxiety
Not stressed: 35% (- 1pp)
Stressed: 34% (+ 2pp)

Worthwhileness
Worthwhile: 51% (- 1pp)
Not worthwhile: 17% (+ 1pp)

Optimism
Optimistic: 43% (+ 3pp)
Pessimistic: 26% (No Change)

Hopefulness
Hopeful: 45% (+ 2pp)
Not hopeful: 20% (- 2pp)

* Change compared to September 2025 People’s
Panel survey

National Wellbeing Indicators

Q. How hopeful do you feel about your future?

35%
32%

33% 31%

14% 14%

13% 14%

- - -

1 - Not at all 3 4 5 - Very
hopeful hopeful
m 2025 m2026

Q. How satisfied are you with your life nowadays?

41%

31% 31%

13% 14% 15% 12%

8% 6%

1 - Not at all 5 - Completely
satisfied satisfied
= 2025 m2026

Q. Overall, to what extent do you think your life is worthwhile?

42%

37%

26% 25%

16% 16%

16%

- 1N
1 - Not at all 2 3 4 5 - Completely
worthwhile worthwhile

n 2025 m2026

% Scoring Hopefulness High (4 or 5)

Hull (Mar 2025)

46%

Hull (Sep 2026)

45%

Annual Change

No Sig Change

Great Britain (2026)

69%

Hull is significantly less likely to be

hopeful / very hopeful compared to GB

ONS: Opinions and Lifestyle Survey

% Scoring Life Satisfaction Low (1 or 2)

Hull (Mar 2025) 22%
Hull (Sep 2026) 28%
Annual Change A

Great Britain (2026) 11%

Hull is significantly more likely to be
unsatisfied / not at all satisfied with

their life compared to GB

% Scoring Life Worthwhileness Low (1 or 2)

Hull (Mar 2025) 16%
Hull (Sep 2026) 22%
Annual Change A

Great Britain (2026) 9%

Hull is significantly more likely to feel life
is not worthwhile / not at all worthwhile

compared to GB




Views of Arts and Culture

Q. How much you disagree or agree with the following statements?

Arts / culture make a difference where | live

Access to museums / galleries is important 1

Art and culture are not for people like me

There are lots of opportunities to get involved
in art and culture if | want

It is important for local councils and other local
organisations to support art / culture

Art and culture are for rich people

| don't really understand the arts

Public money should support art / culture

| have no interest in the arts

| want to get involved in art and culture

Hull supports creative people and artists

Hull is great place for art and culture

I

24%

40%

02% 8%

—a—

38%

31%

16%

6%

1%

36%

39%

8%

+

14%

40%

30% 20% 8%
32% 27% 9%
17% 39% 24% -
6% 39% 42% -
B Strongly Disagree ODisagree ONeither DOAgree B Strongly Agree

% Who Agree or Strongly Agree

s | a0z | 2oz | st
55% | 58% 65% | A
85% |87% | 89% | NS
7% |10% | 8% oS
43% |44% 50% | A
82%|79% 83% A
7% | 13% 12% | oS
14% | 15% | 13% | Jo s
56% |59% 66% | A
9% |12% |10% oS
34%|39% | 39% | Josi
47% | 48% | 52% | o9
55% | 52% | 59% | A




Ambition: Our Culture, Our Heritage, Our City

Q. Which of the following do you think are most important in measuring how well Hull City Council works towards making Hull a leading city for culture and heritage?
Q. Which of the following do you think Hull City Council should prioritise for improvement in measuring how it works towards making Hull a leading city for culture and heritage?
Tick up to four for each question

60%

50%

N
()
S

30%

Most in Need of Improvement

20%

10%

Resident Priorities

Works to improve 1. Works to improve Hull's reputation to people outside of
Hull’s reputation to the city ) ) ..
Attracts national and people outside of the Works towards 2. Works towards attracting more tourists / visitors to the
international (big city attracting more tourists city and increasing visitor spend in the economy
name) culture and [ visitors to the city and 3. Provides residents with the opportunities to enjoy culture
) © ) g visit : _ 1joy
heritage events / artists increasing visitor and heritage in ways and in locations that suit them
spend in the economy
Q. Last year, we asked you to tell us what was important to you
Provides residents with about Hull's art, culture and heritage, and what you most wanted
the opportunities to . . . .
Helos lockl o © enjoy culture and improving. You told us that the following were your top priorities.
e
organispations and heritage in ways and in Over the last year, have these got worse, stayed the same, or got
communities to locations that swt_them better?
develop the home- (e.q. even_ts, festlvgls,
grown creative sector venues, price, location)
offering in Hull . .
Residents have opportunities
to enjoy culture and heritage in 0 o
[ b ways and in locations that suit 9% 66% 25%
them
: Tells the story of Hull
V\{grkst . .'(;npm\lfle I and its people to the
resident pride in Hu outside world )
@ Encourages the Hull's reputation to people o o o
development of the outside of the city 13% 57% 30%
cultural sector in Hull;
supporting growth in
the film, TV and
Provides opportunities oreative sqators and The development of the
for those V\?ﬁo want to Hful:'lthe" detv?'loplng cultural sector in Hull,
: ull's reputation as a supporting growth in the film, 4 o o
\l/106||l’JiPategreICe?1Tss ::3 filming location TV and creative sectors and 2 {° 280 e
or ganisations further developing Hull's
9 reputation as a filming location
[
The number of tourists / visitors
to the city and increasing visitor 10% 68% 22%
spend in the economy
10% 20% 30% 40% 50% 60% 70%

Most Important

OGot worse OStayed the same 0OGot better




Q. Which of the following do you think are the main benefits to Hull of

the arts, cultural activities and events? Tick up to three

71%
Increases visitors / tourists

70%

58%
Enhances the city's reputation
5%

Develops local talent

0%
Brings local communities together
34%

5%
Improves trade for local business
32%

Improves local facilities / 17%

infrastructure 17%

17%
Increases jobs and develops skills
14%

Attracts / retains business and 13%

industry

13%

5%
| don't think there are any benefits
4%
3%
Other
2%

m 2025 =2026

Attracting Visitors

Q. Of these, which do you think we should focus on to promote Hull and attract visitors? Tick

up to five

Museums / galleries
The city centre

Big events and festivals
Old town

Theatre and music

The Marina

Retail and leisure

Humber Street / Fruit
Market

Whitefriargate area
Historic buildings
Contributions to the world
River fronts

Local / upcoming talent
The history of Hull
Tourist trails

The pier area

Princes Quay / dock area
Historical figures

Sport / sports teams

New town

Other

47%

42%

38%

33%

29%

28%

27%

24%

24%

18%

18%

17%

17%

16%

15%

15%
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Hull City Centre

Q. How would you rate the following facilities and entertainment on offer in the city centre?

Architecture and buildings

Business / shop opening times

Car parking

City centre cultural experience

City centre dining experience

City centre going out / clubbing
experience

City centre history and heritage
experience

City centre shopping experience

. 15% 23%
. 12% 32%
30%

18%

180 3% 17%

Feelings of safety 27%
General ambietr;ce / atmosphere / 299,
uzz
General cleanliness and tidiness 31%
Maijor events . 6% 25%
Provision of facilities - 24%
Public transport - 18%
Quality of green spaces I 10% 21%
Walks and trails 18 7% 32%
The city centre overall - 28%

m Very poor ' Poor

Neither

32%

31%

30%

46%

58%

38%

48%

34%

37%

30%

44%

31%

51%

48%

32%

Good ®mVery good

47%

38%

26%

28%

27%

23%

20%

20%

24%

18%

10%

34%

25%

% Who Rate Good or Very Good

wes | 225 | ame | prmudl
60% | 58% | 58% | yoS¢
36%  26% | 29% | eS¢
34% | 30% | 34% | NS¢
56% | 47% | 53% | A
42% | 32% | 32% | oS¢
17% | 26% | 27% | oS¢
78% | 72% | 79% | A
16% | 13% | 13% @ o3¢
35% | 26% | 23% | oS¢
22% | 20% | 21% | oS
32% | 27% | 26% | oS¢
61% | 64% | 66% | SS9
35% | 32% | 38% | A
33% | 39% | 43% @ eS¢
47% | 40% | 67% A
53% | 47% | 60% | A
N/A | 25% | 27% | Joss




Q. Overall, over the last year, do you think the following have got worse, stayed the same or got better?

St Stephens / Interchange 23% 69% 8%
New Town 46% 50% 4%
Old Town 17% 65% 18%
Marina / Pier / Humber Street =~ 4% 50% 46%
City Centre overall 42% 49% 9%

OGot worse OStayed the same 0OGot better

Hull’s Reputation

Q. In the last year, do you think the amount of coverage that Hull has had in the
national / international media has changed?

19%

Less positive
Less coverage v P

61% Stayed the

v same

Stayed the
same
56%

More coverage More positive

32%

2025 =2026

28%

v

m 2025 =2026

52%

35% A

Q. Has the way that Hull is portrayed in the media changed in the last year?

55%




Ambition: A Healthier and Fairer Hull - Healthy

Q. Which of the following are most important in helping local people stay healthy?
Q. Which of these do you think are most in need of improvement to help local people stay healthy?

Tick up to three for each question

50%

45%

40%

35%

Most in Need of Improvement

Services / support for

people to live in their

own home for as long

as possible / as long
as they wish

Services / support for
vulnerable people to
live active lives and be
as independent as

Support for residents
to be able to access
nutritious, affordable

food locally

Opportunities /
services for residents
to improve their health
through mental health /
emotional support
services (e.g. talk
therapies etc.)

Opportunities /

services for residents
to improve their health

through physical

activity e.g. parks,
leisure centres etc

possible |
@
Support for the
voluntary and Opportunities for
30% Ccommunity sector to residents to improve
improve the health and their health through
We”being of Hull access to
residents ® commissioned services
e.g. smoking
cessation, sexual
health, weight

25% management, drugs
@ \nformation / education and alcohol cessation

® to residents on how to

live a healthy lifestyle

(e.g. cooking, nutrition,

stress management
etc)
20%
20% 25% 30% 35% 40% 45% 50% 55%

Most Important

60%

Resident Priorities

1. Opportunities / services for residents to improve their health
through physical activity e.g. parks, leisure centres etc.

2. Opportunities / services for residents to improve their health
through mental health / emotional support services (e.qg. talk
therapies etc.)

3. Support for residents to be able to access nutritious,
affordable food locally

Q. How would you currently rate your health?

Yourr]g;{ﬁ'ca' l 12% 25% 45% .
Your mental

mVery poor “ Poor = Neither = Good mVerygood

Q. And thinking about the last year, has your health got worse,
stayed the same or got better?

Your'; ep;iﬁ'ca' 25% 56% 19%
Y\‘,’v‘;'[”l‘?:;a' 25% 58% 17%

OGot worse OStayed the same OGot better

Q. Which is more important to you - your physical health or your
emotional health? Please move the closer to the side that is most
important to you.

55%
17% 19%
5% 5%
My physical My mental
health health




Ambition: A Healthier and Fairer Hull - Fairer

Q. Which of the following are most important when thinking about making Hull a place that is fair and local people can thrive?
Q. And which of the following are most in need of improvement?
Tick up to five for each question

60%

50%

N
o
X

30%

Most in Need of Improvement

20%

10%

10%

Access to good quality,
affordable food in your —/.

local area

Access to secure work ——@

Timely access to good /.
healthcare, for physical /.

health
Access to affordable,
decent housing

Timely access to good
healthcare, for mental
health

Timely access to
financial support when
you need it

Support to improve
your own physical
health, through things
like exercise

Support to improve
your own mental
health, through things
like social groups

20% 30%

40% 50%
Most Important

Access to reliable,

affordable public
transport

.\

Access to a good
education at any age

60% 70%

80%

Resident Priorities

i NS

Access to affordable decent housing

Access to secure work

Timely access to good healthcare, for physical health
Timely access to good healthcare, for mental health

Q. Which, if any of the following groups of people do you think are
least likely to be able to fulfil their potential in Hull? Tick up to five

People living in poverty

Unemployed people

Younger people (under 18)

People with a disability / long-
term or chronic illness

People with no or few
qualifications

Older people (over 70)

People not born in the UK

Social housing tenants

Non-white people

Everyone has an equal chance to
fulfil their potential

State school / academy pupils

People from particular areas of
Hull

Other

People not born in Hull

62%

58%

49%

46%

41%

22%

19%

14%

14%

9%

7%

N =
o =
W s




Q. How much you disagree or agree with the following statements?

Hull is a city where people are treated fairly

People from different backgrounds are
treated with respect in Hull

People have equal opportunities to succeed
in Hull

People can improve their circumstances
and get ahead in Hull

Children and young people have good
opportunities for their future in Hull

People can access the support they need to
improve their circumstances in Hull

Vulnerable residents receive the support
they need in Hull

People from different backgrounds are
welcomed in Hull

Overall, Hull is a fair city, where anyone can
thrive and succeed

21% 44% 28%
29% 34% 27%
30% 36% 23%
19% 40% 32%
28% 41% 18%
23% 46% 21%
22% 51% 15%
22% 36% 27%
21% 41% 26%

B Strongly Disagree ODisagree

O Neither

OAgree mStrongly Agree

% Who Agree or
Strongly Agree

30%

30%

27%

35%

21%

23%

18%

33%

30%




Financial Stability Tracker 50%

Keeping up with bills / - 39%

credit commitments 45%,
without any difficulties 40%
Keeping up with bills / 0 0
credit commitments, but it 34% 40%
is a struggle from time to
time 36% ’
35%

Keeping up with bills / . 15%

credit commitments, but it

is a constant struggle 13%
30%
. . . 49
Falling behind with some I L
bills / credit commitments 39, 25%,
Having real financial 30,
problems, have fallen 20%
behind with many bills / o
credit commitments 4%
29 15%
Don't have any bills / credit °
commitments
0%
10%
30
| don't know / prefer not to I %
sa
y 3% 5%
m Sep-25 = Sep-26 0%
03- 05- 07-08- 10- 11- 01- 03- 04- 05- 06- 08- 09- 10- 12- 01- 02- 03- 05- 06- 08- 09- 11- 12- 01- 03- 04- 05- 07- 08- 09- 11- 01- 03- 04- 05- 06- 08- 09-
22 22 22 22 22 22 23 23 23 23 23 23 23 23 23 24 24 24 24 24 24 24 24 24 25 25 25 25 25 25 25 25 26 26 26 26 26 26 26
—Keeping up with bills / credit commitments without any difficulties 45%A43%A42%36%A0%A1%37 %37 %39%A0%36%A4 1%A4 1%A 3%A 3%A 1 %A 3YA2%A5%A 2%A0%A44%A6%YA 3YA3%A3YA5YA5YA1YA5%39%A2YA4YAS5YA1YAS5YA2YA0%A0%
= Keeping up with bills / credit commiments, but it is a struggle from ime 10 440,370/359/43894399%3 5% 0UA0UBEUBEUBE UB3UBEUBT U6 %U5%33%35%35%3BUBIUBIUBAUB0%3 1 U3 23 243034 U3 EUBAUBAUBEUB2UB6 %31 UB3UBT %36 %
Keeping up with bills / credit commitments, but it is a constant struggle 10%10%13%14%14%14%14%14%16%13%13%14%13%11%13%12%15%13%12%12%13%15%10%15%13%15%12%15%15%13%15%15%14%13%14%15%14%14%13%
—Falling behind with some bills / credit commitments 3% 3% 4% 5% 3% 3% 3% 4% 3% 4% 3% 4% 4% 3% 4% 5% 2% 4% 2% 3% 3% 2% 4% 2% 5% 4% 3% 3% 3% 4% 4% 3% 2% 4% 2% 3% 2% 3% 3%

Having real financial pmb'emsc' or:r‘ﬁhfﬁgﬁ[‘sbeh'”d with many bills / credit 5o, 500 101 19 1% 2% 3% 3% 3% 2% 1% 4% 3% 4% 2% 3% 4% 2% 3% 2% 3% 2% 3% 5% 3% 2% 3% 3% 3% 1% 3% 3% 4% 4% 5% 3% 4% 2% 4%

Don't have any bills / credit commitments 2% 1% 1% 2% 1% 1% 1% 0% 0% 0% 1% 1% 1% 0% 1% 1% 0% 1% 0% 0% 0% 1% 0% 0% 2% 1% 1% 0% 1% 0% 2% 1% 0% 1% 1% 1% 1% 1% 0%




