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PEOPLE’S PANEL WAVE 54: November 2024 (818 Hull Responses) 
 
Are you a Culture Vulture? 
 
Q. Which of the following best describes you?   

47%

16%

<1%

30%

6%

<1%

I have always lived in Hull /
East Riding

I was born in Hull / East Riding
but spent time living elsewhere

I was born elsewhere and live
in Hull / East Riding temporarily

(e.g. student)

I was born elsewhere and
moved to Hull / East Riding

over 10 years ago

I was born elsewhere and
move to Hull / East Riding less

than 10 years ago

Other

Q. In the last 2 years have you attended any of the following in Hull? 
Q. And in the last 2 years have you attended any of the following in another town or city? 

45%

48%

36%

48%

45%

58%

30%

37%

27%

27%

11%

18%

13%

15%

4%

42%

36%

40%

26%

27%

12%

25%

13%

18%

14%

22%

9%

9%

3%

2%

Gig / music concert (not classical)

Historical / museum exhibition

Historic / heritage visit e.g. building

Play / musical in a theatre

Exhibition e.g art, photography, crafts

Cinema

Sporting event

Large scale city centre event

Local area event / festival / fete

Comedy show / gig

None of these

Talk / lecture

Classical music concert (jazz, orchestra etc.)

Dance performance e.g. ballet etc

Poetry / book reading

In Hull In another town or city



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Hull Branding Index 
 
Q. How much do you personally agree with the following about Hull? 
Q. How much do you think people not from / who have never lived in Hull would agree? 
 
Average Score: -2 (Strongly Disagree), -1 (Disagree), 0 (Neither), +1 (Agree), +2 (Strongly Agree) 

1.26

0.97

0.76

0.57

0.42

0.36

0.30

0.26

0.40

0.05

0.08

0.22

0.04

0.00

-0.26

-0.11

-0.45

-0.64

0.44

0.71

0.35

0.23

-0.19

-0.15

-0.09

-0.21

-0.38

-0.28

-0.36

-0.53

-0.37

-0.52

-0.32

-0.59

-0.50

-0.83

Hull has an interesting history

Hull is an affordable place to live

Hull people are warm and friendly

Hull is a good place to come to study

Hull has lots of interesting things to do

Hull has good public amenities

There are new things to discover

There are always things going on

Hull is a good place to settle / raise a family

Different communities in Hull get along

Hull is a good place to do business

Hull is an attractive city

Hull is a safe city

Hull is an exciting place to live

It is easy to find a job in Hull

Hull is modern

Hull is clean and tidy

Hull has a good reputation

You Personally People not from / who have never lived in Hull

Top Qualities:  
 
Those statements which scored most positively from both an external and a personal 
perspective include: 
 

• Hull has an interesting history 
• Hull is an affordable place to live 

 
Other Selling Points:  
 
The following statements also scored positively, from both an external and a resident 
perspective: 
 

• Hull people are warm and friendly 
• Hull is a good place to come and study 

 
Hidden Gems:  
 
The following statements scored significantly higher from a resident view than from an 
outside perspective, suggesting panel members believe these qualities are significantly 
under appreciated by people living outside of Hull: 
 

• Hull is a good place to settle / raise a family 
• Hull is an attractive city 

 
Myth Busting:  
 
The following statements all scored positively from a resident’s view, but negatively from an 
outside perspective, meaning panel members feel these areas are unjustly perceived 
negatively by people living outside of the city. 
 

• Hull has lots of interesting things to do 
• Hull is an exciting place to live 
• Hull has good public amenities 
• There are always things going on 
• Hull is a good place to do business 
• Hull is a safe city 
• There are new things to discover 
• Different communities in Hull get along 

 
Negative Qualities 
 
The following statements scored negatively from both an external and resident perspective, 
suggesting Panel members feel these are valid areas for improvement: 
 

• Hull has a good reputation 
• Hull is clean and tidy 
• Hull is modern 
• It is easy to find a job in Hull 

 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

-0.6
-0.4
-0.2

0
0.2
0.4
0.6
0.8
Presence

Place

Pre Requisite

People

Pulse

Potential

You personally People not from / who have never lived in Hull

Hull Branding Index By Dimension 
 
Presence: the city’s status and standing. It also measures the city’s contribution in 
science, culture, and governance. 
  

• Hull has an interesting history  
• Hull has a good reputation  

 
Place: people’s perceptions about the physical aspects of the city in terms of 
cleanliness of environment and how attractive its buildings and parks are etc. 
 

• Hull is an attractive city 
• Hull is modern 
• Hull is clean and tidy  

 
Pre-Requisite: how people perceive the basic qualities of the city; whether they are 
satisfactory, affordable, and accommodating, as well as the standard of public 
amenities.  
 

• Hull is a good place to settle / raise a family  
• Hull is an affordable place to live  
• Hull has good public amenities  

 
People: whether residents would be warm and welcoming, whether newcomers 
would find it easy to find and fit into a community, and if they would feel safe.  
 

• Different communities in Hull get along  
• Hull people are warm and friendly  
• Hull is a safe city  

 
Pulse: determines if there are interesting things with which to fill free time and how 
exciting the city is in regard to new things to discover.  
 

• Hull has lots of interesting things to do  
• Hull is an exciting place to live  
• There are always things going on in Hull  
• There are new things to discover in Hull  

 
Potential: measures the economic and educational opportunities within the city, such 
as how easy it might be to find a job, whether it’s a good place to do business or 
pursue a higher education  
 

• Hull is a good place to do business  
• It is easy to find a job in Hull 
• Hull is a good place to come to study 

 

Selling Points: Those dimensions which scored positively from both an external and a personal perspective 
include: 
 

• Pre-Requisite: how people perceive the basic qualities of the city; whether they are satisfactory, affordable, 
and accommodating, as well as the standard of public amenities. 

 
Hidden Gems: The following dimensions scored significantly higher from a resident view than from an outside 
perspective: 
 

• Presence: the city’s status and standing. It also measures the city’s contribution in science, culture, and 
governance. 
 

Myth Busting: The following dimensions all scored positively from a resident’s view, but negatively from an outside 
perspective: 
 

• Pulse: determines if there are interesting things with which to fill free time and how exciting the city is in 
regard to new things to discover. 

• People: whether residents would be warm and welcoming, whether newcomers would find it easy to find 
and fit into a community, and if they would feel safe. 

• Potential: measures the economic and educational opportunities within the city, such as how easy it might 
be to find a job, whether it’s a good place to do business or pursue a higher education 
 

Negative Qualities: The following statements scored negatively from both an external and resident perspective: 
 

• Place: people’s perceptions about the physical aspects of the city in terms of cleanliness of environment 
and how attractive its buildings and parks are etc. 



 

 
 
 
 
 
 
 
 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Residents Taking Responsibility 
 
Q. Do you think people should take more responsibility themselves, so public money and resources could be spent in other ways?    

43% 40%

7% 10%

Yes, a lot more Yes, a bit more No Don't know

Q. Which of the following would you be most willing to take personal responsibility for? 

66%

57%

51%

36%

35%

34%

33%

23%

19%

18%

18%

17%

15%

14%

12%

11%

10%

8%

5%

3%

Don't litter / flytip

Put the right items in the right bins and put…

Don't be anti-social - be a good neighbour

Keep your property / garden in good repair

Vote in elections

Clean up after your dog

Report things like fly tipping or antisocial…

Use services like libraries / leisure centres to…

Pay bills / fines on time

Take care of your local environment / amenities

Ensure children attend school

Pay by direct debit or card instead of cash

Pay / apply / report online instead of in person /…

Make small house repairs / adaptations yourself

Report problems like graffiti, potholes etc.

Complete forms accurately

Challenge people who litter / flytip

Volunteer in your community

Try to resolve minor disputes yourself

Pay small amounts for some services

64%

44%

29%

29%

23%

17%

16%

14%

13%

11%

10%

10%

9%

4%

3%

3%

3%

2%

2%

1%

Challenge people who litter / flytip

Pay small amounts for some services

Try to resolve minor disputes yourself

Volunteer in your community

Pay by direct debit or card instead of cash

Report problems like graffiti, potholes etc.

Pay / apply / report online instead of in person /…

Make small house repairs / adaptations yourself

Use services like libraries / leisure centres to…

Report things like fly tipping or antisocial…

Ensure children attend school

Vote in elections

Take care of your local environment / amenities

Clean up after your dog

Pay bills / fines on time

Complete forms accurately

Put the right items in the right bins and put…

Don't be anti-social - be a good neighbour

Keep your property / garden in good repair

Don't litter / flytip

Q. Which of the following would you be least willing to take personal responsibility for? 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Funding Public Services 
 
Q. Which of the following do you think the local council should focus on? 

72%
59%

50%
41% 40% 34%

18% 17%
8%

My Council should
increase efficiency,
reduce bureaucracy

My Council should chase
up / enforce debts and

fines better

My Council should use
technology better / more

My Council should
generate income through

sponsorship

My Council should
increase partnership

working

My Council should
generate income /

reduce costs through the
sale of buildings

My Council should
generate income /

reduce costs by buying
services in

My Council should
reduce costs by
increased use of

charities and volunteers

My Council should
increase taxes / fees

before making savings

Q. If you had to decide where the council should save money, which of the following 
services do you think are the first that should be considered? 

54%

27%

25%

25%

22%

17%

16%

15%

15%

15%

14%

14%

12%

11%

10%

8%

8%

7%

Council and democracy (councillors and voting…

Planning / regeneration / town centre…

Housing (private housing / right to buy / repairs…

Festivals, events / libraries / other cultural activity

Registrars / Coroners (births, marriages and…

Public transport / parking / car parks / park & ride

Adult Social care (care at home, adaptations etc)

Community services (community centres etc)

Children and families (social care etc)

Community safety services (ASB team,…

Museums, galleries, theatres and halls

Roads / highways / pavements

Schools / colleges / adult education / preschool

Bereavement services (cemeteries etc)

Parks and open spaces

Leisure centres / swimming baths / sports fields

Public Protection (environmental health etc.)

Recycling / waste collection / disposal / street…

Q. If you had to decide where the council should save money, which of the following 
services do you think are the last that should be considered? 
 

56%

52%

39%

31%

27%

25%

23%

21%

18%

17%

17%

15%

14%

14%

12%

12%

9%

9%

Adult Social care (care at home, adaptations etc)

Children and families (social care etc)

Schools / colleges / adult education / preschool

Community safety services (ASB team,…

Roads / highways / pavements

Recycling / waste collection / disposal / street…

Parks and open spaces

Public transport / parking / car parks / park & ride

Public Protection (environmental health etc.)

Leisure centres / swimming baths / sports fields

Museums, galleries, theatres and halls

Bereavement services (cemeteries etc)

Housing (private housing / right to buy / repairs…

Community services (community centres etc)

Festivals, events / libraries / other cultural activity

Council and democracy (councillors and voting…

Planning / regeneration / town centre…

Registrars / Coroners (births, marriages and…



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Using Technology in Public Services 
 
Q. Which of the following areas do you think could be most improved by the use of 
technology? 

Q. What are your biggest concerns with integrating technology into the city? 

54%

45%

43%

34%

34%

31%

29%

27%

21%

19%

18%

17%

17%

16%

3%

3%

Road and traffic congestion

Health services

Better use of data to target services / better
understand citizens needs

Transport services

Environment & Sustainability (for example,
clean power, air quality monitoring, energy…

Engaging the public & consultation

Education (including adult education)

Democracy and voting

Shared workspaces for public sector partners
so services are together

Emergency planning

Tourist & visitor services including museums
and galleries

Car Parking

Social Care

Waste Management (bin emptying, street
cleaning etc.)

Use of / access to public spaces (e.g. parks,
leisure centres etc.)

Other

57%

53%

45%

41%

37%

33%

26%

23%

21%

21%

20%

12%

5%

3%

Cyber hacking

Privacy issues / use of personal information

Consequences of system failure

Depersonalisation of service (loss of human…

Job losses

Cost (of implementation and maintenance)

Inability to access and use (for example poor…

Robot revolution / artificial intelligence…

Lack of confidence using technology

Low take-up in use by residents, local…

Lack of reliability

Difficulty in prioritising and implementing what…

No concerns

Other

Q. Which of the following do you think are the main benefits of Hull harnessing technology? 

57%

42%

39%

37%

36%

31%

30%

22%

21%

19%

11%

4%

3%

Money saving

Better local services

Better for the environment / more sustainable

Stronger ability to react and respond to…

Improved understanding of need

Increased say in decision making

Increased economic opportunities

Enhanced reputation as a city

Better social outcomes

Improved visitor experience

Better communities

Improved open spaces

Other



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Telling Us What You Think 
 
Q. Which of the following have you done in the last 12 months? 

50%

43%

28%

24%

14%

12%

11%

11%

7%

7%

2%

Completed a questionnaire (other
than the People's Panel) from your

local council

Completed a questionnaire (other
than the People's Panel) from another
local public service (e.g. NHS, Police

etc.)

None of these

Signed a local petition

Completed a feedback card for a local
public service

Given a compliment about your
council

Made a complaint about your council

Attended a public meeting or event
about local services

Taken part in a regular group such as
a patient or tenant group

Made a complaint about other local
services (e.g NHS, Police etc.)

Other

Q. If you had a bad experience with the council which of the following are you most likely to do? 

68%

63%

49%

24%

22%

15%

5%

5%

2%

Tell family, friends, colleagues etc

Make a complaint via their complaints process

Tell the person providing the service at time

Tell the person providing the service afterwards

Tell your councillor

Post something on social media

Speak to the media

Nothing

Something else

Q. If you had a good experience with the council which of the following are you most likely to do? 

79%

73%

34%

24%

21%

10%

6%

3%

1%

Tell family, friends, colleagues etc

Tell the person providing the service at time

Make a compliment  via their compliments process

Tell the person providing the service afterwards

Post something on social media

Tell your councillor

Nothing

Speak to the media

Something else



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Hull City Centre 
 
Q. How would you rate the following facilities and entertainment on offer in the city centre?   

 
<1%

4%

3%

2%

2%

4%

7%

7%

6%

9%

9%

11%

12%

9%

10%

26%

5%

7%

7%

7%

12%

18%

23%

19%

23%

20%

21%

22%

24%

21%

30%

35%

16%

29%

30%

37%

30%

30%

28%

41%

35%

35%

37%

31%

31%

53%

39%

23%

58%

40%

51%

44%

45%

40%

36%

27%

32%

29%

29%

31%

30%

14%

19%

15%

20%

20%

8%

9%

11%

7%

6%

7%

5%

6%

4%

4%

2%

3%

2%

1%

City centre history and heritage experience
including museums and galleries

Major events like Freedom Festival, Pride, Sesh
etc.

Architecture and buildings including
attractiveness, maintenance etc.

Walks and trails e.g. Hullywood Trail, Diamond
Life Trail, Fish Trail etc.

City centre cultural experience as a whole
including concerts, plays etc.

Quality of green spaces like Queens Gardens

City centre dining experience as a whole
including restaurants, cafes etc.

Car parking

Business / shop opening times

Provision of facilities like seating, public toilets,
waste bins and street lighting

Public transport

Feelings of safety

General cleanliness and tidiness

City centre going out / clubbing experience as a
whole

General ambience / atmosphere / buzz

City centre shopping experience as a whole

Very poor Poor Neither Good Very good



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Q. Which of the following do you think are most important in making a city or town 
centre a great place to visit? 

71%

53%

42%

37%

34%

33%

25%

24%

23%

23%

20%

16%

16%

16%

14%

14%

11%

3%

General cleanliness (including street
cleanliness and litter)

The range and availability of local and
independent shops

Green and planted spaces

The shopping experience as a whole (for
example, opening times and location)

Theatres, music and other live performances
(for example, plays, orchestras and concerts)

The museums and galleries experience

The dining experience

Parking facilities

The range and availability of national shop
chains

Transport within the city centre (for ease of
getting from one area to another)

Linking up the different areas of the city centre
so that it feels more unified

Ease of getting around (for example, dropped
kerbs for wheelchairs or prams, and…

The pubs and clubs experience

Local home grown cultural scene (for example,
local theatre groups, artists and bands)

Architecture and the built environment

The evening offer (for example, increasing
opening hours of shops, museums etc.)

Availability or range of regular outdoor markets

Other

Q. Which of the following do you think should be prioritised for improvement in Hull 
City centre? 

51%

50%

37%

34%

30%

27%

26%

23%

22%

21%

19%

16%

15%

13%

10%

9%

6%

3%

The range and availability of local and
independent shops

General cleanliness (including street
cleanliness and litter)

The shopping experience as a whole (for
example, opening times and location)

The range and availability of national shop
chains

Linking up the different areas of the city centre
so that it feels more unified

Parking facilities

The evening offer (for example, increasing
opening hours of shops, museums etc.)

Transport within the city centre (for ease of
getting from one area to another)

Green and planted spaces

Availability or range of regular outdoor markets

The dining experience

Local home grown cultural scene (for example,
local theatre groups, artists and bands)

Ease of getting around (for example, dropped
kerbs for wheelchairs or prams, and…

Theatres, music and other live performances
(for example, plays, orchestras and concerts)

The pubs and clubs experience

The museums and galleries experience

Architecture and the built environment

Other



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

0%

5%

10%

15%

20%

25%

30%

35%

40%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%
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Important in making somewhere a good place to live

Green and planted areas

Museums and galleries

Theatres, music and live performance

Home grown cultureal scene

National shop chains

Architecture / built environment

Linking up / unified city centre

Pubs and clubs

Dining experience

ParkingEvening offer

Transport within city centre

Outdoor markets

Ease of getting around

Other

Whole shopping experience

City Centre Priorities 
 
Top Priorities: 
 

1. General cleanliness 
2. Local and independent shops 

 
Secondary Priorities: 
 

1. Whole shopping experience 
2. Green and planted spaces 
3. National shop chains 
4. Parking facilities 
5. Transport within the city centre 
6. Dining experience 

 
More in Need of Improvement But Less 
Important: 
 

1. Linking up / unified city centre 
2. Evening offer 
3. Regular outdoor markets 

 
More Important But Less in Need of 
Improvement: 
 

1. Theatres, music and live performance 
2. Museums and galleries 

 
Less Important & Less in Need of 
Improvement: 
 

1. Local home-grown cultural scene 
2. Ease of getting around 
3. Pubs and clubs 
4. Architecture and built environment 



 

 
 
Financial Stability Tracker 
 

Mar-
22

May-
22

Jul-
22

Aug-
22

Oct-
22

Nov-
22

Jan-
23

Mar-
23

Apr-
23

May-
23

Jun-
23

Aug-
23

Sep-
23

Oct-
23

Dec-
23

Jan-
24

Feb-
24

Mar-
24

May-
24

Jun-
24

Aug-
24

Sep-
24

Nov-
24

Keeping up with bills / credit commitments without any
difficulties 45% 43% 42% 36% 40% 41% 37% 37% 39% 40% 36% 41% 41% 43% 43% 41% 43% 42% 45% 42% 40% 44% 46%

Keeping up with bills / credit commitments, but it is a struggle
from time to time 33% 37% 32% 38% 39% 35% 40% 40% 35% 35% 36% 33% 35% 37% 36% 35% 33% 35% 35% 38% 39% 33% 34%

Keeping up with bills / credit commitments, but it is a constant
struggle 10% 10% 13% 14% 14% 14% 14% 14% 16% 13% 13% 14% 13% 11% 13% 12% 15% 13% 12% 12% 13% 15% 10%

Falling behind with some bills / credit commitments 3% 3% 4% 5% 3% 3% 3% 4% 3% 4% 3% 4% 4% 3% 4% 5% 2% 4% 2% 3% 3% 2% 4%
Having real financial problems, have fallen behind with many

bills / credit commitments 3% 2% 1% 1% 1% 2% 3% 3% 3% 2% 1% 4% 3% 4% 2% 3% 4% 2% 3% 2% 3% 2% 3%

Don't have any bills / credit commitments 2% 1% 1% 2% 1% 1% 1% 0% 0% 0% 1% 1% 1% 0% 1% 1% 0% 1% 0% 0% 0% 1% 0%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%
46%

34%

10%

4%

3%

<1%

1%

Keeping up with bills /
credit commitments without

any difficulties

Keeping up with bills /
credit commitments, but it
is a struggle from time to

time

Keeping up with bills /
credit commitments, but it

is a constant struggle

Falling behind with some
bills/credit commitments

Having real financial
problems, have fallen

behind with many bills /
credit commitments

Don't have any bills / credit
commitments

I don't know / prefer not to
say



 

 
 
Health and Wellbeing 
 
 
Q. How are you feeling?   Change compared to October 2023 People’s Panel 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Happiness 
Happy: 54% (- 4pp) 
Unhappy: 18% (- 1pp) 
 
Healthiness 
Healthy: 46% (+ 1pp) 
Unhealthy: 25% (- 1pp) 
 
Loneliness 
Not lonely: 57% (- 1pp) 
Lonely: 20% (+ 3pp) 
 

Stress / Anxiety 
Not stressed: 38% (+ 1pp) 
Stressed: 35% (+ 4pp) 
 
Worthwhileness 
Worthwhile: 55% (+ 3pp) 
Not worthwhile: 17% (+ 1pp) 
 
Optimism 
Optimistic: 45% (No Change) 
Pessimistic: 22% (No Change) 
 

Hopefulness 
Hopeful: 49% (+ 2pp) 
Not hopeful: 21% (+ 3pp) 

 

 

* No significant change over the last year 


