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Introduction and Methodology

Introduction

This survey was conducted between November 2025 and January 2026. Questions covered the
following topics:

Happiness and Wellbeing

Friends, Family and Social Capital

Fame, Languages, Accents and Looks
Awareness and Marking of Days of The Year
And Finally

Financial Stability Tracker

This survey repeats some questions that were asked in previous People’s Panel surveys so
that responses can be tracked over time and significant changes identified. Results from
these previous surveys are available on the Hull Data Observatory:
https://data.hull.gov.uk/panel/results/

Methodology

This survey was open to People’s Panel members, and non-members, across Hull and East Riding,
over a six-week period between November 2025 and January 2026.The People's Panel includes
residents of both Hull and the East Riding. The latter often work, shop, and use the entertainment
facilities in Hull, as well as access some services such as healthcare

As usual, an electronic version of the survey was emailed to over 5,500 online People’s Panel
members. A non-member version of the survey was also made available through the Hull City
Council Your Say website and promoted on social media, and via the council’s email subscription
list.

Response Rate

Method Count %
Member 766 71.5%
Non-Member 305 28.5%
Total 1071
Local Authority Residence Count %
Hull 923 86.2%
-  West Area 205 19.1%
- North Area 382 35.7%
- East Area 331 30.95
- Hull But Unknown Area 5 0.5%
East Riding 124 11.6%
Not Hull or East Riding 9 0.8%
No Postcode Provided 15 1.4%
Total 1071

923 responses came from residents with a Hull postcode. There are an estimated 220,005 residents
of Hull aged 16 +.

This means that any figures reported for Hull have a confidence interval of 3.22% at a 95%
confidence level (i.e., we are 95% certain that the actual result falls within +/- 3.22 percentage
points of the reported figure). This is within both corporate and industry standards.
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Demographics and Weighting

The demographics of respondents from Hull are given below.

Survey responses from Hull are weighted to be demographically representative of the whole Hull
population. Responses are weighted based on age, gender, ethnicity and LLTI (impairment or
illness). Total weights are capped at 4.0 to avoid individual’s responses carrying too much weight in

the analysis.
Total Sample (923) Hull Pop V‘é‘:ig]gtl‘:d
Female (inc. MTF) 412 44.8% 49.9% 47.3%
Gender Male (inc. FTM) 500 54.4% 50.1% 50.2%
Other / non-binary 7 0.8% - 2.6%
LLTI No 463 50.3% 76.7% 70.9%
mocey ™" | Yes 458 | 497% | 233% | 29.1%
16-34 43 4.7% 33.7% 21.6%
35-44 74 8.1% 17.8% 22.1%
45-54 118 12.9% 14.4% 17.7%
Agegroup 755 64 237 26.0% | 14.7% | 17.0%
65-74 292 32.0% 10.7% 12.6%
75+ 148 16.2% 8.7% 9.0%
BAME (Black, Asian and
. Minority Ethnicities inc. White 53 5.8% 15.0% 12.1%
Ethnic group
Other)
White British 867 94.2% 85.0% 87.9%

Note: Responses are not weighted geographically. The People’s Panel is a citywide survey,
and it is not possible to produce ward level results

Average Score Analysis:

A number of the questions in this panel survey asked respondents to state how much they disagree
/| agree with a statement, or how dissatisfied / satisfied they are with certain things.

This report includes, as standard, the proportion of respondents who disagree / agree or who are
dissatisfied / satisfied. However, where appropriate, it also provides an “Average Score” measure

for each aspect of these questions.

This is done by assigning a numerical value to each response category (see below) and then
calculating an average value across all respondents.

Strongly Disagree Very Dissatisfied -2
Disagree Dissatisfied -1
Neither Neither 0
Agree Satisfied +1
Strongly Agree Very Satisfied +2

Negative Average Scores suggest that respondents are more likely to be dissatisfied / disagree; with
values closer to -2 suggesting they are more dissatisfied / disagree more strongly.

Positive Average Scores suggest that respondents are more likely be satisfied / to agree; with values
closer to +2 suggesting they are more satisfied / agree more strongly.




Executive Summary

Happiness and Wellbeing

We have been running these questions as a regular tracker since January 2020.

Respondents are significantly more likely to feel positively rather than negatively.

The only exception is feelings of stress / anxiety, where a similar proportion of respondents say they
do feel stressed or anxious (34%) as say they do not feel stressed or anxious (35%).

Compared to when the same question was asked one year ago in the People’s Panel, there
has been no significant change.

Compared to two years ago, respondents now feel significantly more happy (+ 10pp), more healthy
(+ 7pp), and more worthwhile (+ 5pp). However, they are now also significantly more likely to feel
lonely (+ 4pp).

Friends, Family and Social Capital

Over three quarters of respondents (79%) do make new friends or acquaintances; but only
rarely (42%) or sometimes (36%).

8% of respondents make new friends or acquaintances often (6%) or very often (2%), and 13% of
respondents never make new friends or acquaintances.

Nearly half of respondents (47%) typically interact with between 5 and 19 people on a typical
weekday.

Athird of respondents (33%) typically only interact with between 0 and 4 people on a typical weekday,
and a fifth of respondents (20%) typically interact with 20 or more people on a typical weekday.

Respondents were given a list of six circumstances where they might need to ask for help and asked
who they would turn to first —

In all six instances, respondents are most likely to turn to close family first for help.
This is then typically followed by a close friend.
Notable exceptions include:

¢ Respondents who needed help with a household or garden job they couldn’t do themselves
are significantly more likely to pay to professional (24%), before asking a close friend (9%).

e Respondents who needed to borrow money are more likely to ask “someone else” (in this
instance a bank or money lender) (11%), or to pay a professional (8%), before asking a close
friend (6%).




When it comes to whether it is OK to develop friendships with people because they can be of
use to you, then respondents tend to be split.

37% of respondents disagree or strongly disagree that it is OK to develop friendships with people
because they can be of use to you. This is not significantly different from the proportion of
respondents who agree or strongly agree that it is OK to develop friendships with people because
they can be of use to you. (29%), or the proportion of respondents who neither disagree nor agree
(34%).

When it comes to whether respondents feel obligated to return a favour when another person
does one for them, then 45% of respondents agree or strongly agree that when another
person does you a favour, you should feel obligated to return it.

This is significantly higher than both the proportion of respondents who disagree or strongly disagree
that that when another person does you a favour, you should feel obligated to return it (26%), and
the proportion who neither disagree nor agree (29%)

Three quarters of respondents (74%) believe that their family members and / or friends either
never (46%) or only rarely (28%) put pressure on them about the way they live or organise
their personal life.

This compares to just 8% of respondents who believe that their family members and / or friends
either often (6%) or very often (2%) put pressure on them about the way they live or organise their
personal life.

Similarly, two thirds of respondents (68%) believe that their family, relatives and / or friends
either never (40%) or only rarely (28%) make too many demands of them.

This compares to just 12% of respondents who believe that their family , relatives and / or friends
either often (10%) or very often (2%) make too many demands of them.

Nearly half of respondents (43%) agree or strongly agree that adult children have a duty to
look after their elderly parents.

This is significantly higher than both the proportion of respondents who disagree or strongly disagree
that adult children have a duty to look after their elderly parent (29%), and the proportion who neither
disagree nor agree (28%)

Two thirds of respondents (64%) agree or strongly agree that you should take care of yourself
and your family first before helping other people.

This is significantly higher than both the proportion of respondents who disagree or strongly disagree
that you should take care of yourself and your family first before helping other people (13%), and the
proportion who neither disagree nor agree (24%)

Finally, over a third of respondents (39%) agree or strongly agree that people who are better
off should help family / friends who are less well off

In this case, this is not significantly higher than the proportion of respondents who disagree or
strongly disagree that people who are better off should help family / friends who are less well off
(20%). In fact, the majority of respondents, in this instance, neither disagree nor agree (41%)




Fame, Lanquages, Accents and Looks

Over half of respondents (55%) tend to prefer to buy a gift for someone that the recipient has
said they wanted.

This is significantly higher than the proportion of respondents who would prefer to buy a gift that they
think the recipient would like (21%).

Similarly, 43% of respondents tend to prefer to be bought a gift that they have said they
wanted.

This is significantly higher than the proportion of respondents who would prefer to be bought a gift
that the giver thinks they would like (29%).

61% of respondents think there is a specific time of day when they are at their best. The
majority of these (33%) state that this is in the morning, with the remainder being largely split
between the afternoon (13%) and the evening (11%).

Only 5% of respondents believe they are at their best at night, whilst 39% of respondents either don’t
believe that there is a specific time of day or night where they are at their best, or believe it varies,

Over half of respondents (59%) definitely do not want to be famous.

This compares to just 6% of respondents who definitely do want to be famous and 35% of
respondents state that they maybe want to be famous.

The significant majority of respondents speak only one language fluently (their native
language).

Most of the remaining respondents (16%) can speak two languages well enough to hold a
conversation and just 5% of respondents can speak three or more languages.

Two thirds of respondents (65%) state they would like to learn another language.
Conversely, a third of respondents (35%) state they would not like to learn another language

Amongst those who stated they would like to learn another languages, the most popular
languages chosen are Spanish, French and German. The main reasons for wanting to learn
a specific language are either for use on holiday / abroad / travelling, or in order to be able to
communicate with friends / family members / neighbours etc.

Over half of respondents (52%) think that people’s accents do affect how they are treated and
the opportunities they have in the UK.

This is significantly higher than the proportion of respondents (22%) who do not think that people’s
accents affect how they are treated and the opportunities they have in the UK.

Respondents tend to be split when it comes to whether they feel like they have ever been
treated less favourably because of their accent.

58% of respondents feel like they have been treated less favourably because of their accent; mostly
either rarely (27%) or sometimes (22%), whilst 42% of respondents feel like they have never been
treated less favourably because of their accent.



Finally, nearly two thirds of respondents (62%) tend to feel much better about themselves
when they think they look good.

This is significantly higher than the proportion of respondents who tend to think that how they look
doesn'’t really affect how they feel about themselves (17%).

Similarly, half of respondents (50%) tend to feel others have a much higher opinion of the
respondent when the respondent looks good.

This is significantly higher than the proportion of respondents who tend to think that how they look
doesn't affect other people’s opinion of them (18%).

Awareness and Marking of Days of the Year

Respondents were provided with a list of 13 specific dates in the year and asked whether they were
aware of them, and if so, whether they did anything to celebrate or mark them.

For almost all the key dates listed, respondents are most likely to be aware of but not
celebrate or mark the date.

The notable exception is Remembrance Day / Armistice Day where the largest proportion of
respondents (57%) do celebrate or mark the day in some way.

Respondents are most likely to celebrate or mark the following dates:

Remembrance Day / Armistice Day (57%)
Valentines Day (48%)

Halloween (46%)

Shrove Tuesday (46%)

Over a fifth of respondents are neither aware of, nor mark or celebrate the following dates:

Other National / Patron Saint Says (51%)
International Men’s Day (34%)

Yorkshire Day (26%)

St David’'s Day (22%)

St Andrew’s Day (21%)

And Finally

Over three quarters of respondents (78%) believe that, over the next 10 years, machines and
computer programmes will probably (45%) or definitely (33%) do many of the jobs currently
done by humans.

This compares to just 17% of respondents who believe that, over the next 10 years, machines and
computer programmes will probably not (13%) or definitely not (4%) do many of the jobs currently
done by humans.

Over three quarters of respondents (77%) think that British Society is not united at the
moment.

This is significantly higher than the proportion of respondents (4%) who do think that British Society
is united at the moment.



Respondents are split when it comes to whether they would be happy for their fossilised
remains to one day be exhibited in a museum.

Approximately a third of respondents (39%) agree or strongly agree that they would be happy, whilst
a third (33%) disagree or strongly disagree that they would be happy, and a third (28%) neither
disagree nor agree.

Half of respondents (50%) agree or strongly agree that they would be happy to leave their
body to science.

This is significantly higher than both the proportion of respondents who disagree or strongly disagree
that they would be happy (29%), and the proportion who neither disagree nor agree (22%)

The significant majority of respondents (81%) disagree or strongly disagree that they think
they can fake their death and get away with it.

This is significantly higher than both the proportion of respondents who agree or strongly agree that
they could (8%), and the proportion who neither disagree nor agree (12%)

Respondents tend to be split when it comes to what they do when they hear someone /
strangers arguing in public.

Half of respondents (51%) actively listen whilst half of respondents (49%) block it out as much as
they can.

Similarly, respondents tend to be split when it comes to which is the most important lifeline
on Who Wants to Be A Millionaire.

Athird of respondents (34%) think it is 50:50, a third of respondents (30%) think it is ask the audience,
and a third of respondents (37%) think it is phone a friend.

Financial Stability Checker

We have been running these questions as a regular tracker since March 2022.

The majority of respondents (87%) are either keeping up without any difficulties (42%) or only
struggling occasionally (34%).

20% find it a constant struggle to keep up (15%), are falling behind financially (3%) or are having
real financial problems (3%).

Compared to when the same question was asked one year ago in the People’s Panel there
has been a significant increase (+ 4pp) in the proportion of respondents who are keeping up
with bills / credit commitments, but who are finding it a constant struggle.

However, an analysis of previous trends suggests that the proportion of respondents who were
keeping up with bills / credit commitments, but who were finding it a constant struggle, was notably
lower than average in November 2024; and the latest figure is much more in keeping with other
reporting periods.

Compared to when the same question was asked two years ago in the People’s Panel there has
been no significant change.




Happiness and Wellbeing

Q. How are you feeling?

1 Not at 2 3 4 5 - Very
Happy 4% 14% 25% 44% 14%
Healthy 3% 21% 30% 37% 9%
Lonely 28% 27% 23% 18% 5%
Anxious / Stressed 13% 22% 31% 26% 8%
Worthwhile 4% 11% 31% 35% 19%
Optimistic 6% 20% 31% 28% 14%
Hopeful 8% 15% 33% 29% 16%

Focus on positive feelings:
Pre- Lockdown Two One Year Nov 2025

Lockdown Apr 2020 Year Ago Ago

Jan 2020 Dec 2023 Nov 2024
Happy 65% 51% 48% 54% 58%
Healthy 51% 50% 39% 46% 46%
Not Lonely 58% 50% 59% 57% 55%
Not Stressed / Anxious 36% 31% 35% 38% 35%
Worthwhile 56% 50% 48% 55% 54%
Optimistic - - 44% 45% 42%
Hopeful - - 43% 49% 44%

Focus on negative feelings:
Pre- Lockdown Two Year | One Year Nov 2025
Lockdown Apr 2020 Ago Ago
Jan 2020 Dec 2023 Nov 2024

Unhappy 14% 23% 23% 18% 18%
Unhealthy 20% 20% 28% 25% 24%
Lonely 23% 26% 18% 20% 22%
Stressed / Anxious 36% 41% 36% 35% 34%
Not worthwhile 14% 15% 18% 17% 15%
Pessimistic - - 25% 22% 26%
Not hopeful - - 20% 21% 23%

o Respondents are significantly more likely to feel positively rather than negatively.

The only exception is feelings of stress / anxiety, where a similar proportion of respondents
say they do feel stressed or anxious (34%) as say they do not feel stressed or anxious (35%).

o Compared to when the same question was asked one year ago in the People’s Panel, there

has been no significant change.

o Compared to two years ago, respondents now feel significantly:

A More happy (+ 10pp)
A More healthy (+ 7pp)
A More worthwhile (+ 5pp)

However, they are now significantly more likely to feel lonely (+ 4pp).



Friends, Family and Social Capital

Q. Do you often make new friends or acquaintances?

No, never 13%
Yes, but rarely 42%
Yes, sometimes 36%
Yes, often 6%
Yes, very often 2%

o Over three quarters of respondents (79%) do make new friends or acquaintances; but

only rarely (42%) or sometimes (36%).

o 8% of respondents make new friends or acquaintances often (6%) or very often (2%).

o 13% of respondents never make new friends or acquaintances.

Q. How many people do you have direct contact with on a typical weekday irrespective of whether
you know them or not? Include anyone you chat with, talk to, or text, either face-to-face, by phone,

on social media or any other type of direct communication.

0-4 33%
5-9 26%
10-19 21%
20 - 49 14%
50 - 99 3%
100 + 4%

o Nearly half of respondents (47%) typically interact with between 5 and 19 people on a

typical weekday.

o A third of respondents (33%) typically only interact with between 0 and 4 people on a typical

weekday.

o A fifth of respondents (20%) typically interact with 20 or more people on a typical weekday.
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Q. For each of the following situations, please tick one box to say who you would turn to first. If

there are several people you are equally likely to turn to, please tick the box for the one you feel

closest to.

Who would you turn to first for help with the following?

Close
family

Extended
family

Close
friend

Neighbour

Work
Colleague

Pay a
Professional

Someone

else

A household or
garden job you
can't do yourself

53%

7%

9%

3%

0%

24%

4%

Help around
your home for
example if you
were sick for a
few days

1%

6%

14%

2%

0%

3%

5%

If you were down
or depressed
and wanted to
talk about it

45%

3%

38%

1%

1%

4%

8%

Give you advice
for personal or
family problems

43%

6%

38%

<1%

2%

3%

8%

If you needed to
borrow money

1%

4%

6%

1%

0%

8%

11%

Administrative or
paperwork

53%

6%

15%

1%

9%

8%

8%

¢ In all six instances, respondents are most likely to turn to close family first for help.

o After asking close family (55%), respondents who needed help with a household or
garden job they couldn’t do themselves are significantly more likely to pay to professional

Notable exceptions include:

This is then typically followed by a close friend.

(24%), before asking a close friend (9%).

o After asking close family (71%), respondents who needed to borrow money are more
likely to ask “someone else” (in this instance a bank or money lender) (11%), or to pay a

professional (8%), before asking a close friend (6%).

e Less than 3% of respondents would turn to a neighbour first for help in any of the instances

listed.

e Similarly, less than 2% of respondents would turn to a work colleague first for help in any of

the instances listed, with the exception of help with administrative or paperwork.
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Q. How much do you agree with the following?

Strongly Strongly
disagree | Disagree Neither Agree agree
It is ok to develop friendships
with people because they can 9% 28% 34% 23% 6%
be of use to you
When another person does
you a favour, you should feel 5% 21% 29% 38% 7%
obligated to return it

When it comes to whether it is OK to develop friendships with people because they can
be of use to you, then respondents tend to be split.

37% of respondents disagree or strongly disagree that it is OK to develop friendships with
people because they can be of use to you.

However, this is not significantly different from the proportion of respondents who agree or
strongly agree that it is OK to develop friendships with people because they can be of use to
you. (29%), or the proportion of respondents who neither disagree nor agree (34%).

When it comes to whether respondents feel obligated to return a favour when another
person does one for them, then respondents are more decisive.

45% of respondents agree or strongly agree that when another person does you a
favour, you should feel obligated to return it.

This is significantly higher than both the proportion of respondents who disagree or strongly
disagree that that when another person does you a favour, you should feel obligated to return
it (26%), and the proportion who neither disagree nor agree (29%)

Q. Does the following happen to you?

Yes, but Yes, Yes, Yes, very

No, never rarely sometimes often often
Family members and / or
friends put pressure on you 46% 289% 18% 6% 20,
about the way you live or
organise your personal life
Family, relatives and /or
friends make too many 40% 28% 21% 10% 2%
demands on you

Three quarters of respondents (74%) believe that their family members and / or friends
either never (46%) or only rarely (28%) put pressure on them about the way they live or
organise their personal life.

This compares to just 8% of respondents who believe that their family members and / or friends

either often (6%) or very often (2%) put pressure on them about the way they live or organise
their personal life.
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Similarly, two thirds of respondents (68%) believe that their family, relatives and / or
friends either never (40%) or only rarely (28%) make too many demands of them.

This compares to just 12% of respondents who believe that their family , relatives and / or
friends either often (10%) or very often (2%) make too many demands of them.

Q. How much do you agree with the following?

Strongly Strongly
disagree | Disagree Neither Agree agree
f\dult chlldreq have a duty to 99, 20% 289% 339, 10%
ook after their elderly parents
You should take care of
yourself and your family first 3% 10% 24% 47% 17%
before helping other people
People who are better off
should help family / friends 4% 16% 41% 31% 9%
who are less well off

Nearly half of respondents (43%) agree or strongly agree that adult children have a duty
to look after their elderly parents.

This is significantly higher than both the proportion of respondents who disagree or strongly
disagree that adult children have a duty to look after their elderly parent (29%), and the
proportion who neither disagree nor agree (28%)

Two thirds of respondents (64%) agree or strongly agree that you should take care of
yourself and your family first before helping other people.

This is significantly higher than both the proportion of respondents who disagree or strongly
disagree that you should take care of yourself and your family first before helping other people
(13%), and the proportion who neither disagree nor agree (24%)

Finally, over a third of respondents (39%) agree or strongly agree that people who are
better off should help family / friends who are less well off

In this case, this is not significantly higher than the proportion of respondents who disagree or
strongly disagree that people who are better off should help family / friends who are less well
off (20%).

In fact, the maijority of respondents, in this instance, neither disagree nor agree (41%)
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Fame, Languages, Accents and Looks

Q. When buying and receiving presents, do you prefer to...?

1 2 3 4 5
Buy something they have 19% | 36% | 24% | 16% | 5% Buy something you think they
told you they want would like
Have them buy something 17% | 26% | 29% | 229% | 7% Have them buy something
you said you want they think you would like

e Over half of respondents (55%) tend to prefer to buy a gift for someone that the recipient
has said they wanted.

This is significantly higher than the proportion of respondents who would prefer to buy a gift
that they think the recipient would like (21%).

o Similarly, 43% of respondents tend to prefer to be bought a gift that they have said they
wanted.

This is significantly higher than the proportion of respondents who would prefer to be bought a
gift that the giver thinks they would like (29%).

Q. When would you say you are at your best?

In the morning 33%
In the afternoon 13%
in the evening 11%
At night 5%
No specific time of day or night / it varies 39%

o 61% of respondents think there is a specific time of day when they are at their best.

o The majority of these (33%) state that this is in the morning, with the remainder being
largely split between the afternoon (13%) and the evening (11%).

o Only 5% of respondents believe they are at their best at night.

J 39% of respondents either don’t believe that there is a specific time of day or night where they
are at their best, or believe it varies,

Q. Would you want to be famous?

Yes, definitely 6%
Maybe 35%
Definitely not 59%

o Over half of respondents (59%) definitely do not want to be famous.

o This compares to just 6% of respondents who definitely do want to be famous.

o 35% of respondents state that they maybe want to be famous.
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Q. How many languages do you speak well enough to hold a conversation in, including the
language(s) you speak at home?

One (your native language) 80%
Two 16%
Three 4%
Four or more 1%

o The significant majority of respondents speak only one language fluently (their native
language).

o Most of the remaining respondents (16%) can speak two languages well enough to hold a
conversation in.

J Just 5% of respondents can speak three or more languages.

Q. Would you like to learn another language?

Yes 65%
No 35%

o Two thirds of respondents (65%) state they would like to learn another language.

o Conversely, a third of respondents (35%) state they would not like to learn another language

Those respondents who said they would like to learn another language were asked which and why.

Of those who responded, the top 10 answers were:

Spanish 29%
French 17%
German 10%
[talian 8%
BSL / Sign Language 5%
Greek 4%
Japanese 3%
All / Any 3%
Chinese / Mandarin 3%
Polish 3%

The main reasons for wanting to learn a specific language were:
e For use on holiday /abroad / travelling

e To be able to communicate with friends. family members or neighbours
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Q. How much of a difference, if any, do you think people's accents both regional and national can
have on how they are treated and the opportunities they have in the UK?

1 — Not at all 11%
2 11%
3 26%
4 26%
5—Alot 27%

Over half of respondents (52%) think that people’s accents do affect how they are
treated and the opportunities they have in the UK (e.g. a score of 4 or 5).

This is significantly higher than the proportion of respondents (22%) who do not think that
people’s accents affect how they are treated and the opportunities they have in the UK (e.g.
a score of 1 or 2).

Q. Do you think that you have ever been treated less favourably because of your accent?

No, never 42%
Yes, but rarely 27%
Yes, sometimes 22%
Yes, often 5%
Yes, very often 4%

Respondents tend to be split when it comes to whether they feel like they have ever
been treated less favourably because of their accent.

58% of respondents feel like they have been treated less favourably because of their
accent.

Most respondents (49%) feel they have been treated less favourably either rarely (27%) or
sometimes (22%).

Only 9% of respondents feel they have been treated less favourably either often (5%) or very
often (4%).

42% of respondents feel like they have never been treated less favourably because of
their accent.
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Q. Which of the following statements comes closest to your view?

1 2 3 4 5
How | look doesn't really | feel much better about
affect how | feel about 6% | 11% | 21% | 45% | 17% myself when | think | look
myself good
How | look doesn't affect Other people have a much
other people's opinion of 5% | 13% | 32% | 38% | 13% higher opinion of me when |
me look good

¢ Nearly two thirds of respondents (62%) tend to feel much better about themselves when

they think they look good.

e This is significantly higher than the proportion of respondents who tend to think that how they
look doesn'’t really affect how they feel about themselves (17%).

o Similarly, half of respondents (50%) tend to feel others have a much higher opinion of
the respondent when the respondent looks good.

e This is significantly higher than the proportion of respondents who tend to think that how they
look doesn’t affect other people’s opinion of them (18%).

Awareness and Marking of Days of the Year

Q. Which, if any of the following are you aware of, and which, if any, do you normally celebrate or

mark in some way?

Aware of, but

don't
celebrate or Celebrate or

mark mark Neither
St George's day 79% 12% 8%
St Andrew's day 76% 3% 21%
St David's day 76% 2% 22%
St Patrick's day 83% 10% 7%
Another national / patron saint's day 46% 3% 51%
Yorkshire day 62% 12% 26%
Shrove Tuesday 46% 46% 8%
Halloween 50% 46% 4%
Armed Forces day 66% 17% 17%
Valentine's day 50% 48% 3%
Remembrance day / Armistice day 41% 57% 2%
International Women's day 67% 14% 19%
International Men's day 59% 7% 34%

Respondents are most likely to celebrate or mark the following dates:

Valentines Day (48%)
Halloween (46%)
Shrove Tuesday (46%)

Remembrance Day / Armistice Day (57%)
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Over half of respondents are aware of, but not celebrate or mark the following dates:

St Patricks’ Day (83%)

St George’s Day (79%

St Andrew’s Day (76%)

St David’s Day (76%)
International Women’s Day (67%)
Armed Forces Day (66%)
Yorkshire Day (62%)
International Men'’s Day (59%)

Over a fifth of respondents are neither aware of, nor mark or celebrate the following dates:

Other National / Patron Saint Says (51%)
International Men’s Day (34%)

Yorkshire Day (26%)

St David’'s Day (22%)

St Andrew’s Day (21%)

And Finally

Q. Overall, how likely do you think it is that in the next 10 years, machines and computer programmes
will do many of the jobs currently done by humans?

Will definitely not happen 4%
Will probably not happen 13%
Will probably happen 45%
Will definitely happen 33%
Don't know 5%

o Over three quarters of respondents (78%) believe that, over the next 10 years, machines
and computer programmes will probably (45%) or definitely (33%) do many of the jobs
currently done by humans.

o This compares to just 17% of respondents who believe that, over the next 10 years, machines
and computer programmes will probably not (13%) or definitely not (4%) do many of the jobs
currently done by humans.
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Q. How united do you think British Society is at the moment?

1 — Not at all 38%
2 39%
3 19%
4 3%
5 - Very 2%

Over three quarters of respondents (77%) think that British Society is not united at the
moment (e.g. a score of 1 or 2).

This is significantly higher than the proportion of respondents (4%) who do think that British
Society is united at the moment (e.g. a score of 4 or 5).

Q. How much do you agree with the following?

Strongly Strongly
disagree | Disagree Neither Agree agree
| would be happy for my
fossilised remains to one day 16% 18% 28% 24% 15%
be exhibited at a museum
| would be.happy to leave my 13% 16% 299, 31% 19%
body to science
| think | could fa.ke my death 559 26% 12% 6% 20,
and get away with it

Respondents are split when it comes to whether they would be happy for their fossilised
remains to one day be exhibited in a museum.

Approximately a third of respondents (39%) agree or strongly agree that they would be happy,
whilst a third (33%) disagree or strongly disagree that they would be happy, and a third (28%)
neither disagree nor agree.

Half of respondents (50%) agree or strongly agree that they would be happy to leave
their body to science.

This is significantly higher than both the proportion of respondents who disagree or strongly
disagree that they would be happy (29%), and the proportion who neither disagree nor agree
(22%)

Finally, the significant majority of respondents (81%) disagree or strongly disagree that
they think they can fake their death and get away with it.

This is significantly higher than both the proportion of respondents who agree or strongly agree
that they could (8%), and the proportion who neither disagree nor agree (12%)
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Q. If you hear someone / strangers arguing in public, do you...?

Actively listen 51%
Block it out as much as you can 49%

o Respondents tend to be split when it comes to what they do when they hear someone
| strangers arguing in public.

o Half of respondents (51%) actively listen.

o Half of respondents (49%) block it out as much as they can.

Q. On Who Wants to Be A Millionaire, contestants are offered 3 lifelines: 50;50, Ask the audience,
phone a friend.

Which of these do you think is the most valuable lifeline?

50:50 34%
Ask the audience 30%
Phone a friend 37%

o Respondents tend to be split when it comes to which is the most important lifeline
o A third of respondents (34%) think it is 50:50.

o A third of respondents (30%) think it is ask the audience.

o A third of respondents (37%) think it is phone a friend.
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Financial Stability Tracker

Q. Which one of the following best describes your household?

Two Year One November | Change Change
Ago Year 2025 from Dec | from Nov 24
Dec 23 Ago 23
Nov 24

Keeping up with bills / credit : ,
commitments without any 43% 46% 42% No Sig No Sig
e 1 Change Change

difficulties

Keeping up with bills / credit . .
commitments, but it is a 36% 34% 34% No Sig No Sig
Change Change

struggle from time to time

Keeping up with bills / credit NG Si
commitments, but itis a 13% 1% 15% g A
constant struggle

Change

Falling behind with some bills
/ credit commitments Change Change

49, 59 39, No Sig No Sig

Having real financial

problems, have fallen behind
with many bills / credit Change Change
commitments

20, 39, 39, No Sig No Sig

Don't have any bills / credit
commitments Change Change

1% 0% 1% No Sig No Sig

The majority of respondents (87%) are either keeping up without any difficulties (42%)
or only struggling occasionally (34%).

20% find it a constant struggle to keep up (15%), are falling behind financially (3%) or are
having real financial problems (3%).

1% of respondents state that they do not have any bills or credit commitments.
Compared to when the same question was asked one year ago in the People’s Panel

there has been a significant increase (+ 4pp) in the proportion of respondents who are
keeping up with bills / credit commitments, but who are finding it a constant struggle.

However, an analysis of previous trends suggests that the proportion of respondents who
were keeping up with bills / credit commitments, but who were finding it a constant struggle,
was notably lower than average in November 2024 (see overleaf); and the latest figure is
much more in keeping with other reporting periods.

Compared to when the same question was asked two years ago in the People’s Panel there
has been no significant change.
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—Keeping up with bills / credit commitments without any difficulties

—Keeping up with bills / credit commitments, but it is a struggle from time to time
—Keeping up with bills / credit commitments, but it is a constant struggle

—Falling behind with some bills / credit commitments

—Having real financial problems, have fallen behind with many bills / credit commitments
—Don't have any bills / credit commitments
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