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Introduction and Methodology

Introduction

This survey was conducted between March and April 2025. Questions covered the following topics:

e Happiness and Wellbeing ¢ Healthy Eating and Weight
e Threats and Extinction e Financial Stability Tracker
e World Affairs and Relationships e Achievements This Week

e Streaming Services
e Splitting Bills and Paying For Things

The People's Panel includes residents of both Hull and the East Riding. The latter often work, shop,
and use the entertainment facilities in Hull, as well as access some services such as healthcare.

Methodology

This survey was open to People’s Panel members, and non-members, across Hull and East Riding,
over a six-week period between March and April 2025.

As usual, an electronic version of the survey was emailed to over 5,000 online People’s Panel
members. A non-member version of the survey was also made available through the Hull City
Council Your Say website and promoted on social media.

Response Rate

Method Count %
Member 896 89.2%
Non-Member 108 10.8%
Total 1004
Local Authority Residence Count %
Hull 890 88.6%
-  West Area 187 18.6%
- North Area 371 37.0%
- East Area 322 32.1%
- Hull But Unknown Area 10 1.0%
East Riding 108 10.8%
Not Hull or East Riding 3 0.3%
No Postcode Provided 3 0.3%
Total 1004

890 responses came from residents with a Hull postcode.

There are an estimated 217,507 residents of Hull aged 16 +.

This means that any figures reported for Hull have a confidence interval of 3.28% at a 95%
confidence level (i.e., we are 95% certain that the actual result falls within +/ - 3.28 percentage
points of the reported figure).

This is within both corporate and industry standards.



Demographics and Weighting

The demographics of respondents from Hull are given below.

Survey responses from Hull are weighted to be demographically representative of the whole Hull
population. Responses are weighted based on age, gender, ethnicity and LLTI (impairment or
illness). Total weights are capped at 4.0 to avoid individual’'s responses carrying too much weight in
the analysis.

Total Sample (890) Hull Pop V‘éeaiggtl:d
Female (inc. MTF) 409 46.1% 49.9% 47.4%
Gender Male (inc. FTM) 474 53.4% 50.1% 51.0%
Other / non-binary 5 0.6% - 1.6%
LLTI No 459 51.6% 76.7% 70.7%
(moementor | yes 431 | 484% | 233% | 29.3%
16-34 44 5.0% 33.8% 22.9%
35-44 87 9.8% 17.3% 20.9%
45-54 127 14.3% 14.7% 17.2%
Agegroup 755 64 226 255% | 14.8% | 17.8%
65-74 276 31.1% 10.8% 12.9%
75+ 128 14.4% 8.6% 8.2%
BAME (Black, Asian and
. Minority Ethnicities inc. White 38 4.3% 15.0% 11.7%
Ethnic group
Other)
White British 852 95.7% 85.0% 88.3%

Note: Responses are not weighted geographically. The People’s Panel is a citywide survey,
and it is not possible to produce ward level results.

Average Score Analysis:

Panel surveys often use questions which ask respondents to state how much they disagree / agree
with a statement, or how dissatisfied / satisfied they are with certain things.

Panel reports include, where these questions are used, the proportion of respondents who disagree
/ agree or who are dissatisfied / satisfied. However, where appropriate, they also provide an “Average
Score” measure for each aspect of these questions.

This is done by assigning a numerical value to each response category (see below) and then
calculating an average value across all respondents.

Strongly Disagree Very Dissatisfied -2
Disagree Dissatisfied -1
Neither Neither 0
Agree Satisfied +1
Strongly Agree Very Satisfied +2

Negative Average Scores suggest that respondents are more likely to be dissatisfied / disagree; with
values closer to -2 suggesting they are more dissatisfied / disagree more strongly.

Positive Average Scores suggest that respondents are more likely be satisfied / to agree; with values
closer to +2 suggesting they are more satisfied / agree more strongly.



Executive Summary

Happiness and Wellbeing

Hull Health and Wellbeing Tracker

Respondents were asked to rate their current levels of happiness, health, loneliness, anxiety /
stress, worthwhile, optimism, and hopefulness.

Respondents are significantly more likely to feel positively rather than negatively across
these metrics. The only exception is feelings of stress / anxiety, where a similar proportion
of respondents say they do feel stressed or anxious (35%) as say they do not feel stressed
or anxious (37%).

Compared to one year ago there has been a significant increase (+ 7pp) in the proportion of
respondents who say they do not feel stressed or anxious. Conversely, there has been a significant
decrease (- 5pp) in the proportion of respondents who say they do feel stressed or anxious.

Similarly, compared to two years ago, has been a significant increase (+ 5pp) in the proportion of
respondents who say they do not feel stressed or anxious. There has also been a significant increase
(+ 5pp) in the proportion of respondents who say they do feel happy.

National Hopefulness Measure

Just under half of respondents (46%) rate their level of hopefulness as high (a score of 4 or
5 out of 5).

This compares to under a quarter (22%) who rate their level of hopefulness as low (a score of 1 or
2 out of 5).

The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national hopefulness measure, which is that 69% of people in Great Britain rate their level
of hopefulness as high (a score of 4 or 5 out of 5).

This means that, according to the standard national measure of hopefulness, levels of high
hopefulness in Hull are significantly below the national figure (-23 pp).

National Life Satisfaction Measure

Just under half of respondents (47%) rate their level of life satisfaction as high (a score of 4
or 5 out of 5).

This compares to under a quarter (22%) who rate their level of life satisfaction as low (a score of 1
or 2 out of 5).

The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national life satisfaction measure, which is that 9% of people in Great Britain rate their level
of life satisfaction as low (a score of 1 or 2 out of 5).

This means that, according to the standard national measure of life satisfaction, levels of low
life satisfaction in Hull are significantly above the national figure (+13 pp).



National Life Worth Measure

Over half of respondents (58%) rate their level of life worth as high (a score of 4 or 5 out of
5).

This compares to 16% who rate their level of life worth as low (a score of 1 or 2 out of 5).
The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national life worth measure, which is that 9% of people in Great Britain rate their level of

life worth as low (a score of 1 or 2 out of 5).

This means that, according to the standard national measure of life worth, levels of low life
worth in Hull are significantly above the national figure (+7 pp).

National Health Measure

Over half of respondents (57%) rate their health as good (40%) or very good (17%).

This compares to 14% who rate their health as bad (11%) or very bad (2%).

The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the

standard national health measure, which is that 70% of people in Great Britain rate their health as
good or very good.

This means that, according to the standard national measure of health, levels of good / very
good general health in Hull are significantly below the national figure (-13 pp).

National Loneliness Measure

Two thirds of respondents (62%) never feel lonely (15%), hardly ever feel lonely (26%), or only
occasionally feel lonely (21%).

This compares to a third of respondents (38%) who always feel lonely (4%), often feel lonely (12%)
or feel lonely some of the time (22%).

The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national loneliness measure, which is that 26% of people in Great Britain feel lonely always,
often, or some of the time.

This means that, according to the standard national measure of loneliness, high levels of
loneliness in Hull are significantly above the national figure (+12 pp).

Threats and Extinction

Respondents were provided with a list of 12 issues facing the UK today and asked to select up to 5
which they felt were the most important.

The significant majority of respondent believe that the most important issues facing the UK
today are the NHS (82%) and the cost of living (81%),

A notable proportion also believe that the most important issues facing the UK today are the economy
(49%), immigration (47%), international conflict (41%), crime (40%), and climate change and the
environment (38%).



Respondents were then provided with a list of 12 ways in which the human race might go extinct
and asked to select up to 5 which they felt were the most likely.

Only 7% of respondents believe that the human race won’t ever become extinct.

The significant majority of respondents (72%) believe that the most likely cause of human
extinction is nuclear war. Over half (53%) also believe that the most likely cause of human
extinction is global warming / climate change.

A notable proportion also believe that the most likely causes of human extinction are a pandemic
(40%), a meteor / asteroid (29%), or an extreme seismic event (volcano / tsunami / earthquake etc.)
(29%).

World Affairs and Relationships

The significant majority of respondents (78%) believe that Russia is to blame for the war in
Ukraine.

This compares to just 2% of respondents who believe Ukraine is to blame for the war in Ukraine,
12% of respondents who believe that Russia and Ukraine are equally as to blame, and 7% of
respondents don’t know who is to blame.

When asked whether is more important that the UK maintains good relations with the USA, or
maintains good relations with Europe, including the EU:

Over half of respondents (57%) tend to feel that it is more important that the UK maintains
good relations with Europe, including the EU.

This compares to 14% of respondents who tend to feel that it is more important that the UK maintains
good relations with the USA, and 29% of respondents are undecided whether it is more important
that we maintain good relations with the USA, or Europe.

38% of respondents either strongly disagree (14%) or disagree (25%) that Britain putting
tariffs on trade and goods from other countries is good for the British economy.

This compares to 19% of respondents who either strongly agree (4%) or agree (15%) that Britain
putting tariffs on trade and goods from other countries is good for the British economy.

26% of respondents neither agree nor disagree that putting tariffs on trade and goods from other
countries is good for the British economy, and 17% of respondents don’t know if putting tariffs on
trade and goods from other countries is good for the British economy or not.

Respondents were provided with a list of 7 major world economies , and asked to select up to 3 that
the UK should seek to strengthen ties with (trade, diplomatically and politically):

The significant majority of respondents (70%) believe that the UK should seek to strengthen
ties (trade, diplomatically and politically) with Europe generally. Over half (56%) also believe
that the UK should seek to strengthen ties (trade, diplomatically and politically) with the EU

specifically

A notable proportion also believe that the UK should seek to strengthen ties (trade, diplomatically
and politically) with the USA (47%) and the Commonwealth (45%).

The significant majority of respondents (68%) believe that it is more important for the UK to
stand up against countries with poor human rights records even if this means weaker
economic ties.




This compares to 19% of respondents who believe it is more important for the UK to forge strong
economic ties with different countries even if they have a poor human rights record.

Streaming Services

Respondents were provided with a list of 11 major paid-for streaming services and asked which they
have:

Three quarters of respondents (74%) have at least one of the paid-for streaming services
listed, with over half of respondents (58%) having Netflix, and just under a half of respondents
(46%) have Amazon Prime.

Other popular paid-for streaming services include Disney + (31%), Sky (24%) and Apple TV (11%).
On average, respondents have two of the pre-paid streaming services listed.

39% of respondents have either one (20%) or two (20%) of the paid-for streaming services listed. A
further 25% have either three (14%) or four (12%) of the paid-for streaming services listed. Just 10%
of respondents have five or more of the paid-for streaming services listed.

There are no significant differences in the average number of paid-for streaming services held based
on how the respondent is coping with household bills / credit commitments However, those
respondents who do not have any bills / credit commitments, or are keeping up with bills / credit
commitments, tend to have more paid-for streaming services than those respondents who are either
falling behind or having real financial problems.

Splitting Bills and Paying For Things

Just under a half of respondents (48%) believe that, if they live or lived with someone,
household bills should be split proportionally, based on the income of each individual.

This compares to 39% of respondents who believe that household bills should be split 50 / 50.

8% of respondents think that household bills should be split in some other way and 6% of
respondents don’t know how household bills should be split.

Respondents were then asked whether they believed shops, pubs etc. should be allowed to be card-
only payment or cash-only payment:

The significant majority of respondents (86%) believe that shops, pubs etc should have to
take both cash and card payments.

Just 8% of respondents believe that shops, pubs etc should be able to be card only payment and
just 6% of respondents believe that shops, pubs etc should be able to be cash only payment.

In the last People's Panel Vox Pop we respondents’ views on assisted dying, and the Assisted Dying
Bill, currently being debated in the UK Parliament. In this survey we asked, if it becomes law, how
assisting someone to die should be paid for:

41% of respondents believe that those being assisted to die should pay for it themselves;
either through the NHS (22%) or with a private provider (19%).

This compares to 35% of respondents who believe that assisted dying should be available for free
on the NHS.

21% of respondents do not know how assisted dying should be paid for and 2% of respondents think
that assisted dying should be paid for in some other way.
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Healthy Weight and Eating

Respondents were asked, if they were trying to be more healthily, whether they would prefer to eat
their current portion sizes of healthier food, or smaller portions of the same food they eat now:

40% of respondents, if they were trying to be more healthy, would prefer to eat healthier food,
while keeping their current portion sizes.

This compares to 31% of respondents who would prefer to eat the same food as they do now but
smaller portions, and 28% of respondents who are undecided whether they would prefer to eat
healthier food or change their portion size.

Over half of respondents (56%) believe that it is possible to be both overweight and healthy.

This compares to 27% of respondents who believe that it is not possible to be both overweight and
healthy, and 17% of respondents do not know if it is possible to be both overweight and healthy

Financial Stability Tracker

The majority of respondents (75%) are either keeping up without any difficulties (43%) or only
struggling occasionally (32%). 21% either find it a constant struggle to keep up (15%), are
falling behind financially (4%) or are having real financial problems (3%).

Compared to a year ago, there has been no significant change.

However, compared to two years ago there has been a significant increase (+ 7pp) in the proportion
of respondents who are keeping up without any difficulties, and a significant decrease (- 8pp) in the
proportion of respondents who are keeping up but struggling from time to time

Achievements This Week

Finally, respondents were asked what 5 things they had accomplished in the last week.

In total 77% of respondents provided details of at least one thing they had achieved in the
last week.

The achievements detailed by respondents broadly fell into one of the following 11 themes (in no
specific order):

Physical Health and Exercise: Undertaking exercise / physical activity, looking after their health,
dealing with, or improving a medical issue or condition, improving their diet, feeling or being healthier
Work and Education: Achievements in work or an education setting, finding, or starting
employment, training, and learning, gaining a qualification, retiring from work

Self-Care and Mental Health: Taking time for themselves, relaxing, looking after their mental health,
being happy, booking or taking a trip / holiday, surviving / coping

Household Chores: Completing household chores like cleaning, washing, ironing, cooking, and
household administration

Family: Undertaking activities with family, providing for family, looking after / caring for family
(including children and older relatives)

Community and Volunteering: Volunteering or doing something to benefit a local community /
group of people.



DIY and Gardening: Making improvements to their home or garden, painting and decorating, DIY
projects, weeding and planting

Helping Someone in Need: Doing a task, or providing a service, for someone in need; usually whilst
expecting nothing in return.

Socialising and Going Out: Meeting and / or talking to friends, attending the theatre, a concert, the
cinema etc, going out for dinner or drinks

Money and Finances: Successfully budgeting, paying off bills / debts, saving money, not struggling
financially

Hobbies: Undertaking an activity, or attending a group or club, in their own leisure time for enjoyment



Happiness and Wellbeing

Q. How are you feeling?

1 Not at 2 3 4 5 - Very
Happy 6% 14% 25% 42% 13%
Healthy 4% 19% 32% 36% 8%
Lonely 30% 28% 23% 15% 4%
Anxious / Stressed 11% 26% 27% 25% 10%
Worthwhile 5% 13% 30% 34% 18%
Optimistic 6% 17% 34% 31% 11%
Hopeful 6% 14% 35% 31% 14%

Focus on positive feelings:
Pre- Lockdown Two Year | One Year March 2025

Lockdown Apr 2020 Ago Ago

Jan 2020 March 23 April 24
Happy 65% 51% 50% 54% 55%
Healthy 51% 50% 44% 44% 45%
Not Lonely 58% 50% 54% 57% 57%
Not Stressed / Anxious 36% 31% 33% 31% 37%
Worthwhile 56% 50% 51% 53% 52%
Optimistic - - 41% 45% 42%
Hopeful - - 44% 49% 45%

Focus on negative feelings:
Pre- Lockdown Two Year | One Year | March 2025

Lockdown Apr 2020 Ago Ago

Jan 2020 March 23 April 24
Unhappy 14% 23% 21% 22% 20%
Unhealthy 20% 20% 25% 25% 23%
Lonely 23% 26% 21% 21% 19%
Stressed / Anxious 36% 41% 36% 40% 35%
Not worthwhile 14% 15% 15% 18% 18%
Pessimistic - - 28% 23% 24%
Not hopeful - - 20% 20% 20%

Respondents are significantly more likely to feel positively rather than negatively.
The only exception is feelings of stress / anxiety, where a similar proportion of respondents
say they do feel stressed or anxious (35%) as say they do not feel stressed or anxious (37%).

Compared to one year ago:

There has been a significant increase (+ 7pp) in the proportion of respondents who say they do not
feel stressed or anxious.

Conversely, there has been a significant decrease (- 5pp) in the proportion of respondents who say
they do feel stressed or anxious.

Compared to two years ago:

There has been a significant increase (+ 5pp) in the proportion of respondents who say they do not
feel stressed or anxious.

There has also been a significant increase (+ 5pp) in the proportion of respondents who say they
do feel happy.
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Q. How hopeful do you feel about your future?

1 — Not at all hopeful 9%
2 13%
3 32%
4 33%
5 — Very hopeful 14%

e Just under half of respondents (46%) rate their level of hopefulness as high (4 or 5).
e This compares to under a quarter (22%) who rate their level of hopefulness as low (1 or 2).

e The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national hopefulness measure, which is that 69% of people in Great Britain rate their level
of hopefulness as high (a score of 4 or 5 out of 5).

e This means that, according to the standard national measure of hopefulness, levels of
hopefulness in Hull are significantly below the national figure (-23 pp).

Q. How satisfied are you with your life nowadays?

1 — Not at all satisfied 8%
2 14%
3 31%
4 41%
5 — Completely satisfied 6%

¢ Just under half of respondents (47%) rate their level of life satisfaction as high (4 or 5).
e This compares to under a quarter (22%) who rate their level of life satisfaction as low (1 or 2).

e The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national life_satisfaction measure, which is that 9% of people in Great Britain rate their
level of life satisfaction as low (1 or 2).

e This means that, according to the standard national measure of life satisfaction, levels of
low life satisfaction in Hull are significantly above the national figure (+13 pp).

Q. Overall, to what extent do you think your life is worthwhile?

1 — Not at all worthwhile 5%
2 12%
3 26%
4 42%
5 — Completely worthwhile 16%

e Over half of respondents (58%) rate their level of life worth as high (4 or 5).
e This compares to 16% who rate their level of life worth as low (1 or 2).

e The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national life worth measure, which is that 9% of people in Great Britain rate their level of
life worth as low (a score of 1 or 2 out of 5).

e This means that, according to the standard national measure of life worth, levels of low life
worth in Hull are significantly above the national figure (+7 pp).
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Q. How is your health in general?

Very bad 2%
Bad 11%
Fair 28%
Good 40%
Very good 17%
Don’t know 1%
Prefer not to say <1%

Over half of respondents (57%) rate their health as good (40%) or very good (17%).
This compares to 14% who rate their health as bad (11%) or very bad (2%).

The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national health measure, which is that 70% of people in Great Britain rate their health as
good or very good.

This means that, according to the standard national measure of health, levels of good / very
good general health in Hull are significantly below the national figure (-13 pp).

Q. How often do you feel lonely?

Always 4%
Often 12%
Some of the time 22%
Occasionally 21%
Hardly ever 26%
Never 15%

Two thirds of respondents (62%) never feel lonely (15%), hardly ever feel lonely (26%), or
only occasionally feel lonely (21%).
This compares to a third of respondents (38%) who always feel lonely (4%), often feel lonely (12%)
or feel lonely some of the time (22%).

The latest ONS Opinions and Lifestyle Survey includes the same question, and provides the
standard national loneliness measure, which is that 26% of people in Great Britain feel lonely
always, often, or some of the time.

This means that, according to the standard national measure of loneliness, high levels of
loneliness in Hull are significantly above the national figure (+12 pp).
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Threats and Extinction

Q. What do you think are the most important issues facing the UK today? Please select up to 5
answers

The NHS 82%
The cost of living 81%
The economy 49%
Immigration 47%
International conflict 41%
Crime 40%
Climate change and the environment 38%
Housing 30%
Education 20%
EU Exit 18%
Employment 12%
Other 5%
Industrial action 3%
Don't know 0%

The significant majority of respondent believe that the most important issues facing the UK
today are the NHS (82%) and the cost of living (81%),

A notable proportion also believe that the following are the most important issues facing the UK
today:

The economy (49%)

Immigration (47%)

International conflict (41%)

Crime (40%)

Climate change and the environment (38%)

O O O O O

Q. What do think is most likely to be responsible for the extinction of the human race? Please select
up to 5 answers

Nuclear war 72%
Global warming / climate change 53%
A pandemic 40%
A meteor / asteroid 29%
An extreme seismic event (volcano / tsunami / earthquake etc.) 29%
The bees dying 23%
Robots / artificial intelligence 18%
A religious apocalypse 10%
A solar flare 8%
Other 8%
The human race won't ever become extinct 7%
An alien invasion 1%
A zombie apocalypse 1%

Only 7% of respondents believe that the human race won’t ever become extinct.

The significant majority of respondents (72%) believe that the most likely cause of human
extinction is nuclear war.
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e Over half (53%) also believe that the most likely cause of human extinction is global warming /
climate change.

e A notable proportion also believe that the following are likely causes of human extinction:
o A pandemic (40%)

o A meteor / asteroid (29%)
o An extreme seismic event (volcano / tsunami / earthquake etc.) (29%)

World Affairs and Relationships

Q. Who do you think is to blame for the war in Ukraine?

Russia 78%
Ukraine 2%
Both equally 12%
Don’t know 7%

¢ The significant majority of respondents (78%) believe that Russia is to blame for the war in
Ukraine.

e This compares to just 2% of respondents who believe Ukraine is to blame for the war in Ukraine.
e 12% of respondents believe that Russia and Ukraine are equally as to blame.
e 7% of respondents don’t know who is to blame.

Q. Which is more important, that the UK maintains good relations with the USA or maintains good
relations with Europe, including the EU? Please move the slider closer to the statement that
describes how you feel most. The closer to one side or the other you move, the more you feel that
way

— o
1-UsA 6% 14%
3 29% 29%
4 34% o
5 - Europe 24% 57%

e Over half of respondents (57%) tend to feel that it is more important that the UK maintains
good relations with Europe, including the EU.

e This compares to 14% of respondents who tend to feel that it is more important that the UK
maintains good relations with the USA.

e 29% of respondents are undecided whether it is more important that we maintain good relations
with the USA, or Europe.

Q. How much do you agree that Britain putting tariffs on trade and goods from other countries is
good for the British economy?

Strongly disagree 14% o
Disagree 25% 38%
Neither disagree nor agree 26% 26%
Agree 15% o
Strongly agree 4% 19%
Don’t know 17% 17%
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e 38% of respondents either strongly disagree (14%) or disagree (25%) that Britain putting
tariffs on trade and goods from other countries is good for the British economy.

e This compares to 19% of respondents who either strongly agree (4%) or agree (15%) that Britain
putting tariffs on trade and goods from other countries is good for the British economy.

e 26% of respondents neither agree nor disagree that putting tariffs on trade and goods from other
countries is good for the British economy.

e 17% of respondents don’t know if putting tariffs on trade and goods from other countries is good
for the British economy or not.

Q. Who should the UK seek to strengthen ties with (trade, diplomatically and politically)? Please
select up to 3 answers

Europe generally 70%
The EU 56%
USA 47%
The Commonwealth 45%
China 19%
The Middle East 12%
Russia 4%
Other 3%
None of these 1%

The significant majority of respondents (70%) believe that the UK should seek to strengthen
ties (trade, diplomatically and politically) with Europe generally. Over half (56%) also believe
that the UK should seek to strengthen ties (trade, diplomatically and politically) with the EU
specifically.

A notable proportion also believe that the UK should seek to strengthen ties (trade, diplomatically
and politically) with:

o USA (47%)
o The Commonwealth (45%)

Q. Which of the following statements is closest to your view?

It is more important for the UK to forge strong economic ties with o
. . . ) 19%
different countries even, if they have a poor human rights record
It is more important for the UK to stand up against countries with poor o
. e L 68%
human rights records even if this means weaker economic ties
Don't know 13%

The significant majority of respondents (68%) believe that it is more important for the UK to

stand up against countries with poor human rights records even if this means weaker
economic ties.

This compares to 19% of respondents who believe it is more important for the UK to forge strong
economic ties with different countries even if they have a poor human rights record.

13% of respondents do not know which of the statements is closes to their view.
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Streaming Services

Q. Do you have any of the following paid-for streaming services ?

Netflix 58%
Amazon Prime 46%
Disney + 31%
None of these 26%
Sky 24%
Apple TV 11%
Paramount + 8%
NowTV 8%
Youtube Premium 6%
Discovery + 6%
Hayu 2%
Hulu 1%

Three quarters of respondents (74%) have at least one of the paid-for streaming services
listed.

Over half of respondents (58%) have Netflix, and just under a half of respondents (46%) have
Amazon Prime.
Other popular paid-for streaming services include Disney + (31%), Sky (24%) and Apple TV (11%).

Total number of different paid-for streaming services listed held:

None 26%
1 20%
2 20%
3 14%
4 12%
5 5%
6 + 4%
Average Number of Paid-For Streaming Services Per Respondent 2.00

On average, respondents have 2.00 of the paid-for streaming services listed.

39% of respondents have either one (20%) or two (20%) of the paid-for streaming services
listed.

A further 25% have either three (14%) or four (12%) of the paid-for streaming services listed.
Just 10% of respondents have five or more of the paid-for streaming services listed.

Keeping up Keeping up Keeping up Falling Having real Don't have
without any butitis a butitis a behind financial any bills /
difficulties struggle from constant problems credit
time to time struggle commitments
Total
Average | 2.00 1.88 2.19 2.14 1.57 1.73 2.23

There are no significant differences in the average number of paid-for streaming services held
based on how the respondent is coping with household bills / credit commitments
However, those respondents who do not have any bills / credit commitments, or are keeping up
with bills / credit commitments, tend to have more paid-for streaming services than those
respondents who are either falling behind or having real financial problems.
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Splitting Bills and Paying For Things

Q. If you live or lived with someone, which do you think is or would be the fairest way to split
household bills?

50 / 50 split 39%
As a proportion based on income of each individual 48%
Don't know 6%
Something else 8%

e Just under a half of respondents (48%) believe that household bills should be split
proportionally, based on the income of each individual.

e This compares to 39% of respondents who believe that household bills should be split 50 / 50.

e 8% of respondents think that household bills should be split in some other way.
e 6% of respondents don’t know how household bills should be split.

Q. Should shops, pubs etc. be able to be card-only payment or cash-only payment?

Yes, card only 8%
Yes, cash only 6%
No, should have to be both 86%
Don’t know 3%

e The significant majority of respondents (86%) believe that shops, pubs etc should have to
take both cash and card payments.

e Just 8% of respondents believe that shops, pubs etc should be able to be card only payment.
e Just 6% of respondents believe that shops, pubs etc should be able to be cash only payment.

e 3% of respondents don’'t know whether shops, pubs etc. should be able to be card only payment
or cash only payment.

Q. In the last People's Panel Vox Pop (December 2024) we asked your views on assisted dying, and

the Assisted Dying Bill, currently being debated in the UK Parliament. If it becomes law, how do you
think it should be paid for?

By the individual, with a private provider 19%
By the individual, with the NHS 22%
Available for free on the NHS 35%
Don't know 21%
Other 2%

e 41% of respondents believe that those being assisted to die should pay for it themselves;
either through the NHS (22%) or with a private provider (19%).

e This compares to 35% of respondents who believe that assisted dying should be available for free
on the NHS.

e 21% of respondents do not know how assisted dying should be paid for.
e 2% of respondents think that assisted dying should be paid for in some other way.
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Healthy Eating and Weight

Q. If you were trying to be more healthily, which of the following would you prefer to do? Please
move the slider closer to the statement that describes how you feel most. The closer to one side or

the other you move, the more you feel that way.

1 — Eat healthier food, but keep current portion sizes 9% 400

2 31% 0%
3 28% 28%
4 26% 319
5 — Eat the same food as | do now, but smaller portions 5% °

e 40% of respondents, if they were trying to be more healthy, would prefer to eat healthier

food, while keeping their current portion sizes.

e This compares to 31% of respondents who if they were trying to be more healthy, would prefer to

eat the same food as they do now but smaller portions.

e 28% of respondents are undecided whether they would prefer to eat healthier food or change their

portion size.

Q. Is it possible to be both overweight and also healthy?

Yes 56%
No 27%
Don’t know 17%

healthy.

17% of respondents do not know if it is possible to be both overweight and healthy

Over half of respondents (56%) believe that it is possible to be both overweight and healthy.

This compares to 27% of respondents who believe that it is not possible to be both overweight and
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Financial Stability Tracker

Two Year | One Year | March Change Change
Ago Ago 2025 | from March | from April
March 23 | April 24 23 24
Keeping up with bills / credit
commitments without any 37% 42% 43% +7pp +1pp
difficulties
Keeping up with bills / credit
commitments, but itis a 40% 35% 32% -8pp -4pp
struggle from time to time
Keeping up with bills / credit
commitments, but itis a 14% 13% 15% +2pp +3pp
constant struggle
Falling behind with some bills
/ credigt commitments 4% 4% e No Change -1pp
Having real financial
\‘z,ri?hblrir;?)’/ gﬁ?’se/fﬂfé}tbehmd 3% 2% 2% No Change | No Change
commitments
Don't have any bills / credit 0% 1% 1% +1pp No Change
commitments

The majority of respondents (75%) are either keeping up without any difficulties (43%) or

only struggling occasionally (32%).

21% find it a constant struggle to keep up (15%), are falling behind financially (4%) or are having

real financial problems (3%).

1% of respondents state that they do not have any bills or credit commitments.

There has been no significant change compared to when the same question was asked one

year ago.

However, compared to when the same question was asked two years ago there has been:

o A significant increase (+ 7pp) in the proportion of respondents who are keeping up
without any difficulties
o A significant decrease (- 8pp) in the proportion of respondents who are keeping up

but struggling from time to time
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—Keeping up with bills / credit commitments without any difficulties

—[Keeping up with bills / credit commitments, but it is a struggle from time to time
—[Keeping up with bills / credit commitments, but it is a constant struggle

—Falling behind with some bills / credit commitments

—Having real financial problems, have fallen behind with many bills / credit commitments
—Don't have any bills / credit commitments



Phy=sical Health and Exercize:

Undertaking exercise / physical activity, looking after
health, dealing with / improving medical issues [
conditions, improving diet, feeling / being healthier

Achievements This Week

1. What 5 things did you accomplish in the last week?

Work and Education:
Achievements in work / education, finding / starting
employment, leamming, gaining a qualification, retiring
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Self-Care and Mental Health:

Taking time for self, relaxing, looking after mental
health, being happy, booking ! going on a holiday,
surviving / coping
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Household Chores:
Completing household chores like cleaning, washing,
ironing, cooking, and household administration
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Family:
Undertaking activities with family, looking after / caring
for family (including children and clder relatives)

b

A
'.
- %

i

Community and Volunteering:
Volunteering f doing something to benefit a local
community / group of people
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DY and Gardening:
Making improvements fo the home / garden, painting /
decorating, DIY projects, weeding and planting

Helping Someone In Need:
Daoing a task / providing support to someone in need;
usually whilst expecting nothing in return
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Socializing and Going Out:
h Meeting [/ talking to friends, attending the theatre, a

o sqﬂ"gru;': “::l« concert, the cinema etc, going out for drinks / dinner
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Money and Finances:
Successfully budgeting, paying off bills / debt, saving
money, not struggling financially

/&4 Hobbies:
H{E}g Undertaking an activity, or attending a group / club, in
A\ vt own leisure time for enjoyment




