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Introduction and Methodo

logy

Introduction

This survey was conducted between December 2024 and January 2025. Questions covered the

following topics:

¢ Happiness and Wellbeing o

e Changing The Clocks .

e Confidence and Ability Cooking .

e Spirituality, Belief, Worship and .
Life After Death

e UK Birth Rate .

The People's Panel includes residents of both Hull and the East Riding. The latter often work, shop,
and use the entertainment facilities in Hull, as well as access some services such as healthcare.

Methodology

This survey was open to People’s Panel members, and non-members, across Hull and East Riding,

Children and Social Media

Assisted Dying
News Coverage

COVID: Prevalence, Vaccinations

and Behaviours

Financial Stability Tracker

over a six-week period between December 2024 and January 2025

As usual, an electronic version of the survey was emailed to over 5,000 online People’s Panel
members. A non-member version of the survey was also made available through the Hull City

Council Your Say website and promoted on social media

Response Rate

Method Count %
Member 930 94.6%
Non-Member 53 5.4%
Total 983
Local Authority Residence Count %
Hull 842 85.7%
-  West Area 157 16.0%
- North Area 377 38.4%
- East Area 302 30.7%
- Hull But Unknown Area 6 0.6%
East Riding 129 13.1%
Not Hull or East Riding 7 0.7%
No Postcode Provided 5 0.5%
Total 983

842 responses came from residents with a Hull postcode

There are an estimated 215,050 residents of Hull aged 16 +.

This means that any figures reported for Hull have a confidence interval of 3.37% at a 95%
confidence level (i.e., we are 95% certain that the actual result falls within +/- 3.37 percentage

points of the reported figure).

This is within both corporate and industry standards.




Demographics and Weighting

The demographics of respondents from Hull are given below.

Survey responses from Hull are weighted to be demographically representative of the whole Hull
population. Responses are weighted based on age, gender, ethnicity and LLTI (impairment or
illness). Total weights are capped at 4.0 to avoid individual's responses carrying too much weight in
the analysis.

Total Sample (842) Hull Pop V\éirgnr;)tlzd
Female (inc. MTF) 431 51.2% 50.2% 51.0%
Gender Male (inc. FTM) 403 47.9% 49.8% 47.7%
Other / non-binary 7 0.8% - 1.3%
LLTI No 492 58.6% 76.7% 72.2%
ey " | Yes 348 41.4% | 233% | 27.8%
16-34 31 3.7% 33.7% 18.6%
35-44 73 8.8% 16.7% 21.5%
Age group 45-54 124 14.9% 15.1% 19.2%
55-64 238 28.7% 15.0% 18.0%
65-74 253 30.5% 10.9% 13.3%
75+ 111 13.4% 8.5% 9.4%
BAME (Black, Asian and
. Minority Ethnicities inc. White 28 3.3% 15.0% 10.5%
Ethnic group
Other)
White British 811 96.7% 85.0% 89.5%

Note: Responses are not weighted geographically. The People’s Panel is a citywide survey,
and it is not possible to produce ward level results.

Average Score Analysis:

Panel surveys often use questions which ask respondents to state how much they disagree / agree
with a statement, or how dissatisfied / satisfied they are with certain things.

Panel reports include, where these questions are used, the proportion of respondents who disagree
/ agree or who are dissatisfied / satisfied. However, where appropriate, they also provide an “Average
Score” measure for each aspect of these questions.

This is done by assigning a numerical value to each response category (see below) and then
calculating an average value across all respondents.

Strongly Disagree Very Dissatisfied -2
Disagree Dissatisfied -1
Neither Neither 0
Agree Satisfied +1
Strongly Agree Very Satisfied +2

Negative Average Scores suggest that respondents are more likely to be dissatisfied / disagree; with
values closer to -2 suggesting they are more dissatisfied / disagree more strongly.

Positive Average Scores suggest that respondents are more likely be satisfied / to agree; with values
closer to +2 suggesting they are more satisfied / agree more strongly.



Executive Summary

Don’t Worry, Be Happy

Respondents are significantly more likely to feel positively rather than negatively. The only
exception is feelings of stress / anxiety, where a similar proportion of respondents say they
do feel stressed or anxious (35%) as say they do not feel stressed or anxious (38%).

Compared to one year ago there has been a significant increase in the proportion of respondents
who feel happy (+ 7pp), healthy (+ 7pp), and hopeful (+10 pp).

Compared to two years ago there has been a significant increase in the proportion of respondent’s
hopeful (+11 pp).

If | Could Turn Back Time

Half of respondents (51%) believe that we should stop putting the clocks back in Autumn and
forward in Spring.

A quarter of respondents (26%) believe that we should not stop putting the clocks back in Autumn
and forward in Spring, and the remaining quarter (23%) of respondents are split between those who

don’t know (11%) and those who don’t care (12%).

Over half of respondents (54%) state that , if changing the clocks was abolished, they would
prefer we stayed on Summer Time.

The remaining half (46%) of respondents are split between those who don’t mind (27%) and those
who would prefer we stayed on Winter Time (20%).

Hey Good Lookin’ (Whaychya Got Cookin’)

60% of respondents state that they are either good (35%) or very good (25%) at cooking.

This compares to just 7% of respondents who state they are very bad (2%) or bad (5%) at cooking.
35% of respondents state they are average at cooking and just 1% of respondents state that they
never cook.

Respondents were asked how confident they would be cooking a ready meal. a meal using pre-
pared foods (e.g. jarred sauces, frozen foods), a meal from scratch using fresh ingredients with a
recipe, and a meal from scratch using fresh ingredients but without a recipe:

Unsurprisingly, respondents’ confidence in cooking decreases as the complexity of the task
increases. Whilst the majority of respondents are confident undertaking all of the cooking
tasks listed, there is a notable drop in confidence when it comes to cooking a meal from
scratch using only fresh ingredients without a recipe or instructions.




The significant majority of respondents (94%) are confident cooking a ready meal, compared to just
3% who are not confident. Similarly, 90% of respondents are confident cooking a meal using pre
prepared food (e.g. jarred sauces, frozen foods), compared to 4% who are not confident.

82% of respondents are confident cooking a meal from scratch using only fresh ingredients with a
recipe or instructions, compared to 10% who are not confident. There is then a noticeable fall in
confidence whereby 60% of respondents are confident cooking a meal from scratch using only fresh
ingredients without a recipe or instructions, compared to 23% who are not confident.

93% of respondents state that they could cook at least one meal from scratch using only
fresh ingredients without a recipe or instructions.

Around a half of respondents (51%) think they could cook either 1 to 5 (29%) or 6 to 10 (23%) meals
from scratch using only fresh ingredients without a recipe or instructions. The remaining 42% of
respondents think they could cook 11 or more meals from scratch using only fresh ingredients without
a recipe or instructions.

You Gotta Have Faith

Over half of respondents (58%) say they are not spiritual at all.

A further third (31%) say that they are fairly spiritual, and only 11% of respondents say that they are
very spiritual.

There has been no significant change in how spiritual respondents feel since this question was last
asked four years ago.

When it comes to god, or a higher power, over half of respondents (53%) take either an atheist
or aghostic view.

30% of respondents believe there is no god or higher power and have no doubts about it (atheist
view). Whilst 17% of respondents don't know whether there is a god or higher power and don't
believe there is any way to find out (agnostic view).

The remaining respondents are split between those who definitely believe in either god or a higher
power (29%) and those who believe in god or a higher power at some times and not others or have
their doubts (18%).

Since this question was asked four years ago, there has been a significant increase (+ 9pp) in the
proportion of respondents who take the atheist view i.e. they don't believe there is a god or a higher
power and have no doubts about it .

Over half of respondents (55%) only attend a place of worship when there is a special service
e.g. for awedding or a christening. A further third of respondents (32%) never attend a place

of worship.

Only 13% of respondents visit a place of worship at least once a year.



Compared to when this question was asked in February 2019, there has been a significant decrease
in the proportion of respondents who attend a place of worship yearly (- 9pp) and a significant
increase in the proportion of respondents who never attend a place of worship (+ 5pp).

Respondents tend to be split when it comes to their opinion on life, or consciousness, after
death. A third (31%), do believe in life, or consciousness, after death, a third (37%) do not,
and a third (31%) are not sure.

Compared to when this question was asked in February 2019, there has been a significant decrease
in the proportion of respondents who do not believe in life, or consciousness, after death (- 16pp),
and a significant increase in both the proportion of respondents who do believe in life, or
consciousness, after death (+ 8pp) and the proportion who are unsure (+ 9pp).

Over half of respondents (53%) do not believe in reincarnation.

Only 13% of respondents do believe in reincarnation, and 31% are unsure.

Sweet Child of Mine

Just under a half of respondents (46%) believe that there are about the right number of
children being born in the UK.

More respondents believe that there are too many children being born in the UK (31%) than believe
there are too few children being born in the UK (23%).

The majority of both those who think too many children are being born in the UK and those
who think too few children are being born the UK perceive this to be a problem (82% and 95%
respectively

However respondents who believe that too few children are being born in the UK are significantly
more likely to think this is a problem, than respondents who think there are too many children being

born in the UK.

News of The World

Children and Social Media

Over three quarters of respondents (79%) either strongly support (45%) or support (34%)
banning children under the age of 16 from having social media accounts in the UK.

This compares to just 6% of respondents who either strongly oppose (2%) or oppose (4%) banning
children under the age of 16 from having social media accounts in the UK. 15% of respondents state
they neither oppose nor banning children under the age of 16 from having social media accounts in
the UK.

However, 43% of respondents do not think a ban on children under the age of 16 from having
social media accounts would be effective at stopping children from creating and using social
media accounts.



This compares to 25% of respondents do think a ban on children under the age of 16 from having
social media accounts would be effective at stopping children from creating and using social media
accounts

Assisted Dying Legislation

Nearly three quarters of respondents (71%) support the assisted dying legislation (Terminally
Il Adults (End of Life) Bill), recently passed by the UK Parliament.

This compares to 11% of respondents who oppose the assisted dying legislation (Terminally 1l Adults
(End of Life) Bill), recently passed by the UK Parliament. 18% of respondents state they are either
not sure (15%) or don’t know about / haven’t heard of it (3%).

Of the 82% of respondents who said they either support or oppose the legislation:

The majority of respondents state that they can understand the attitudes of those who have
the opposite view to them, regardless of whether they support the legislation (86%) or do not

support the legislation (88%).

There is no significant difference between the two groups in the level of understanding of the
opposing groups views.

The 18% of respondents who said they were unsure about the legislation, or don’t know / haven't
heard of it, were provided with further detailed information about the bill and its provisions and then
asked gain whether they support or oppose it:

Over half (58%) remain unsure about whether they support or oppose the legislation.

Given further information, a third (32%) now support the legislation, compared to 11% who now
oppose the legislation.

Media Coverage

Respondents were given a list of 15 topics covered by the media and asked whether they think this
coverage is too little, too much, or about right:

For the majority of topics, most respondents believe there is about the right amount of
coverage in the media. However, the significant majority of respondents (75%) believe there
is too much coverage of entertainment / celebrity.

A large proportion also believe there is too_ much coverage of sport (50%) and the media / social
media (53%), and a high proportion believe there is too little coverage of science (53%) and light
hearted stories (41%).



You Give Me Fever

Approximately a quarter (26%) of respondents either know or think they may have had COVID
in the last year.

This includes 14% of respondent who know they have COVID in the last year and 13% of
respondents who think they may have had COVID in the last year. 74% of respondents state they
have definitely not had COVID in the last year.

Approximately a third (31%) of respondents have tested themselves for COVID in the last
year.

42% of respondents who did test themselves for COVID in the last year are either certain they had
COVID, at least one (32%), or think they may have had COVID (9%).

This compares to just 20% of respondents who did not test themselves for COVID in the last year
who are either certain they had COVID, at least once (6%) or think they may have had COVID (14%).

A third (33%) of respondents have had a COVID vaccine in the last year. The majority (31%)
were invited by the NHS; with a further 2% either being vaccinated as part of their employment
(1%) or paying privately for the vaccine (1%).

24% of respondents who have had the COVID vaccine in the last year are either certain they had
COVID, at least one, in the last year (17%) or think they may have had COVID (7%).

This compares to 28% of respondents who have not had the COVID vaccine in the last year are
either certain they had COVID, at least one, in the last year (13%) or think they may have had COVID
(15%).

Respondents were asked what actions, if any, they would take if they had, or suspected they had
COVIS, or had come into contact with someone who had COVID:

If they had, or suspected they had COVID, or had come into contact with someone with
COVID, 80% of respondents would take at least one of the actions listed.

Approximately a half of respondents would avoid public spaces (55%), wash their hands regularly
(53%), do a COVID test (50%), and / or self-isolate.

However, A significantly smaller proportion would maintain a 2m or more distance (38%), wear a
mask in public / crowded spaces (37%) and / or make sure windows are open when meeting indoors
(25%).

Respondents were then asked if they thought the statement "Vaccines have harmful effects which
are not being disclosed to the public.” Is true, or false:

The majority of respondents (62%) think that the statement "Vaccines have harmful effects
which are not being disclosed to the public” is either definitely (40%) or probably (22%) false.

This compares to 27% of respondents who think the statement is either definitely (7%) or probably
(20%) true. 12% of respondents state that they don’t know if the statement is true or false.



45% of respondents who do not believe that vaccines are harmful have received the COVID vaccine
in the last year. This compares to just 8% of respondents who do believe that vaccines are harmful
who have received the COVID vaccine in the last year.

86% of respondents who do not believe that vaccines are harmful, would undertake at least one of
the actions listed if they had, or suspected they had COVID, or had come into contact with someone
with COVID. This compares to just 67% of respondents who do believe that vaccines are harmful
who would undertake at least one of the actions listed.

Bits and Pieces

When asked about the phrase 'live, laugh, love'
Nearly half of respondents (47%) have no strong feelings about the phrase “live, laugh, love”.

Of the remaining respondents, a greater proportion hate or dislike the phrase (32%) than like it or
love it (21%)

The significant majority of respondents (89%) do_not, nor have ever had, this phrase
anywhere in their house or on an item of clothing etc”.

The compares to 9% of respondents who do, or have ever had, this phrase anywhere in their house
or on an item of clothing etc. 1% of respondents would prefer not to say.

Unsurprisingly, 52% of respondents who do, or have ever had, this phrase anywhere in their house
or on an item of clothing etc. either like or love this phrase. Conversely, just 18% of respondents who
do not, nor have ever had, this phrase anywhere in their house or on an item of clothing etc. either
like or love this phrase

Respondents were then asked if they were, for example, trying to avoid arrest, how long do they
think they could go on the run for, without being caught:

A third of respondents (35%) think they would last less than a day on the run without being
caught. In fact, over half of respondents (56%) think they would last two days or fewer.

A third of respondent (35%) think they would last over a week on the run without being caught, with
21% believing they would last longer than a month.

Finally respondents were asked whether they are pessimistic or optimistic about 2025:

Respondents are divided; with slightly more respondents feeling optimistic about 2025 (57%)
than pessimistic (43%).



Money, Money, Money

The majority of respondents (73%) are either keeping up without any difficulties (43%) or only
struggling occasionally (30%). 22% either find it a constant struggle to keep up (15%), are
falling behind financially (2%) or are having real financial problems (5%).

Compared to March 2022, when this information was first tracked, and before the cost-of-living crisis,
there has been a significant increase in the proportion of respondents who are keeping up but finding
it a constant struggle (+ 5pp). There has also been a significant increase in the proportion of
respondents who are having real financial problems and have fallen behind with many bills /
commitments (+ 2pp).

Compared to a year ago, there has been a significant increase in the proportion of respondents who
are having real financial problems and have fallen behind with many bills / commitments (+ 3pp).
However: there has been a significant decrease in the proportion of respondents who are keeping
up but finding it a struggle from time to time (- 6pp), and there has been a significant decrease in the
proportion of respondents who are falling behind with some bills / commitments (- 2pp).

The recent trend suggests that, following the peak of the cost-of-living crisis, financial
stability amongst those who are the most affluent is increasing to pre-crisis levels; most likely
as they were more able to weather the crisis by making cuts to non-essentials / luxuries such
as subscriptions / holidays etc.

However, the less affluent continue to struggle significantly, and are in fact continuing to
become less financially stable; as they have been unable to make continuing cuts, and, in
some cases, have gone into debt in order to pay essential bills /commitments such as energy
and food. A clearer understanding of this will be available from the next People’s Panel survey
that looks at household finances in more detail.
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Don’t Worry, Be Happy

Q. How are you feeling?

1 NAolf at 2 3 4 5 - Very
Happy 5% 17% 24% 42% 13%
Healthy 5% 20% 28% 39% 7%
Lonely 28% 27% 26% 15% 5%
Anxious / Stressed 13% 26% 27% 26% 8%
Worthwhile 5% 13% 30% 33% 19%
Optimistic 6% 17% 31% 33% 13%
Hopeful 5% 14% 28% 38% 15%
Focus on positive feelings:
Pre- Lockdown Two One Year Dec 2024
Lockdown Apr 2020 Year Ago Ago
Jan 2020 Nov 2022 Dec 2023
Happy 65% 51% 53% 48% 55%
Healthy 51% 50% 49% 39% 46%
Not Lonely 58% 50% 59% 59% 55%
Not Stressed / Anxious 36% 31% 37% 35% 38%
Worthwhile 56% 50% 54% 48% 52%
Optimistic - - 44% 44% 46%
Hopeful - - 42% 43% 53%
Focus on negative feelings:
Pre- Two Year One Year Dec 2024
Lockdown
Lockdown Apr 2020 Ago Ago
Jan 2020 Nov 2022 Dec 2023
Unhappy 14% 23% 19% 23% 22%
Unhealthy 20% 20% 23% 28% 25%
Lonely 23% 26% 21% 18% 19%
Stressed / Anxious 36% 41% 31% 36% 35%
Not worthwhile 14% 15% 16% 18% 17%
Pessimistic - - 23% 25% 23%
Not hopeful - - 21% 20% 19%

Respondents are significantly more likely to feel positively rather than negatively.

The only exception is feelings of stress / anxiety, where a similar proportion of respondents
say they do feel stressed or anxious (35%) as say they do not feel stressed or anxious (38%).

Compared to one year ago:

There has been a significant increase (+ 7pp) in the proportion of respondents who feel happy.
There has been a significant increase (+ 7pp) in the proportion of respondents who feel healthy.
There has been a significant increase (+ 10pp) in the proportion of respondents who feel hopeful.

Compared to two years ago:

There has been a significant increase (+ 11pp) in the proportion of respondents who feel hopeful.

11




If | Could Turn Back Time

Q. Do you think we should stop putting the clocks back in Autumn and forward in Spring?

Yes 51%
No 26%
Don’t know 11%
Don'’t care 12%

Half of respondents (51%) believe that we should stop putting the clocks back in Autumn
and forward in Spring.

A quarter of respondents (26%) believe that we should not stop putting the clocks back in
Autumn and forward in Spring.

The remaining quarter (23%) of respondents are split between those who don’t know (11%) and
those who don't care (12%).

Q. If changing the clocks was abolished, which time would you prefer we stayed on?

Summer Time - sunset is later in the evenings (particularly in 54%
summer), sunrise is later in the mornings (particularly in winter)

Winter Time - sunrise is earlier in the mornings (particularly in 20%
winter), sunset is earlier in the evenings (particularly in summer)

Either - don't mind 27%

Over half of respondents (54%) state that , if changing the clocks was abolished, they would
prefer we stayed on Summer Time.

The remaining half (46%) of respondents are split between those who don’t mind (27%) and those
who would prefer we stayed on Winter Time (20%).

Do you think we should stop putting the clocks
back in Autumn and forward in Spring?
Overall , ,
Don’t Don’t
Yes No
know care
Summer Time - sunset is later in
the evenings (part!cularly in 54% 60% 46% 65% 29%
summer), sunrise is later in the
mornings (particularly in winter)
Winter Time - sunrise is earlier in
the mor.nlngs.(pqrtlcularly in winter), 20% 18% 24% 15% 2904
sunset is earlier in the evenings
(particularly in summer)
Either - don't mind 27% 22% 30% 20% 49%

Respondents who stated that we should stop putting the clocks back in Autumn and forward in
Spring, are significantly more likely to prefer we stayed on Summer Time, compared to those
respondents who said we should not stop putting the clocks back in Autumn and forward in Spring.
Respondents who stated they don’t care whether we stop putting the clocks back in Autumn and
forward in Spring, are significantly more likely to say that if we did then they don’t mind whether
we stayed on Summer Time or Winter Time.
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Hey, Good Lookin’ (Whatchya Got Cookin’)

Q. How good or bad would you say you are at cooking?

Very bad 2%
Bad 5%
Average 33%
Good 35%
Very good 25%
| never cook 1%

60% of respondents state that they are either good (35%) or very good (25%) at cooking.

This compares to just 7% of respondents who state they are very bad (2%) or bad (5%) at
cooking.

35% of respondents state they are average at cooking and just 1% of respondents state that they
never cook.

Q. How confident would you be cooking the following?

1 '\ﬂ at 2 3 4 5 - Very
Ready meal 2% 1% 3% 5% 89%
Cooking a meal using pre-
prepared foods (e.g. jarred 2% 2% 7% 12% 78%

sauces, frozen foods)

Cooking a meal from scratch
using only fresh ingredients 4% 6% 8% 24% 58%
with a recipe or instructions
Cooking a meal from scratch
using only fresh ingredients
without a recipe or
instructions

12% 11% 17% 22% 38%

Unsurprisingly, respondents’ confidence in cooking decreases as the complexity of the
task increases.

Whilst the majority of respondents are confident undertaking all of the cooking tasks
listed, there is a notable drop in confidence when it comes to cooking a meal from scratch
using only fresh ingredients without a recipe or instructions.

Taking a score of 4 or 5 to mean confident, and a score of 1 or 2 to mean not confident:

The significant majority of respondents (94%) are confident cooking a ready meal, compared to
just 3% who are not confident.

Similarly, 90% of respondents are confident cooking a meal using pre prepared food (e.g. jarred
sauces, frozen foods), compared to 4% who are not confident.

82% of respondents are confident cooking a meal from scratch using only fresh ingredients with
a recipe or instructions, compared to 10% who are not confident.

There is then a noticeable fall in confidence:

60% of respondents are confident cooking a meal from scratch using only fresh ingredients
without a recipe or instructions, compared to 23% who are not confident.
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Q. Thinking about cooking meals from scratch using only fresh ingredients without a recipe or
instructions, how many meals, if any. do you think you could cook from scratch this way?

None 7%
lto5 29%
61to 10 23%
11 to 20 14%
21to 30 10%
31 or more 18%

93% of respondents state that they could cook at least one meal from scratch using only
fresh ingredients without a recipe or instructions.

Around a half of respondents (51%) think they could cook either 1 to 5 (29%) or 6 to 10 (23%)
meals from scratch using only fresh ingredients without a recipe or instructions.

The remaining 42% of respondents think they could cook 11 or more meals from scratch using only

fresh ingredients without a recipe or instructions.

You Gotta Have Faith

Q. How spiritual are you?

Dec 2024 Dec 2020 Change

. No sig

Not at all spiritual 58% 53%

change

Fairly spiritual 31% 37% No sig
change

Very spiritual 11% 10% No sig
change

Over half of respondents (58%) say they are not spiritual at all.

A further third (31%) say that they are fairly spiritual.

Only 11% of respondents say that they are very spiritual.

There has been no significant change in how spiritual respondents feel over the last four

years.

Q. Which of the following best describes you?

Dec 2024 Dec 2020 Change
| don't t_)e_lleve t_here is a God, higher power or 36% 2704 A
other divine being
_I don'F believe in a personal _God, but do believe 18% 16% No sig
in a higher power of some kind change
| don't know whether there is a God, and | don't 0 0
believe there is any way to find out Ll 22% v
\CI;VQ(Ijle | have doubts, | feel that | do believe in 12% 17% v
I knovv_ God really exists and | have no doubts 11% 10% No sig
about it change
| find myself believing in God some of the time, 204 9% No sig
but not at others change

14



When it comes to god, or a higher power, over half of respondents (53%) take either an
atheist or agnostic view

36% of respondents believe there is no God or higher power and have no doubts about it
(atheist view).

17% of respondents don't know whether there is a God and don't believe there is any way to
find out (agnostic view).

Over a quarter of respondents (29%) definitely believe in God or a higher power:

11% of respondents believe that God really exists and have no doubts about it.

18% of respondents don't believe in a personal God but do believe in a higher power of some
Kind.

And finally a fifth of respondents (18%) tend to believe in God or a higher power:

12% of respondents have doubts, but feel that they do believe in a God
7% of respondents find themselves believing in a God some of the time, but not at others

Since this question was asked four years ago, there has been a significant increase
(+ 9pp) in the proportion of respondents who take the atheist view i.e. they don't believe
there is a god or a higher power and have no doubts about it .

Conversely, there has been a significant decrease in both the proportion of
respondents who don't know whether there is a God, and don't believe there is any way
to find out (- 5pp) and the proportion of respondents who, while they have their doubts,
feel they do believe in God (- 5pp).

Q. How often do you, generally, attend a place of worship?

Dec 2024 Feb 2019 Change
Daily 0% 1% No sig
change
Weekly 6% 7% No sig
change
Monthly 3% 206 No sig
change
Yearly 3% 12% \ 4
, : . No sig
Only when there is a special service 55% 52%
change
Never 32% 27% A

Over half of respondents (55%) only attend a place of worship when there is a special
service e.g. for awedding or a christening.

A further third of respondents (32%) never attend a place of worship.

Only 13% of respondents visit a place of worship at least once a year.

Compared to when this question was asked in February 2019, there has been a
significant decrease in the proportion of respondents who attend a place of worship
yearly (- 9pp) and a significant increase in the proportion of respondents who never
attend a place of worship (+ 5pp).
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Q. Do you think there is life, or some sort of consciousness, after death?

Dec 2024 Feb 2019 Change
Yes 31% 24% A
No 37% 48% \ 4
Not sure 31% 28% No sig
change

Respondents tend to be split when it comes to their opinion on life, or consciousness,
after death.

A third (31%), do believe in life, or consciousness, after death, a third (37%) do not, and a
third (31%) are not sure.

Compared to when this question was asked in February 2019, there has been a
significant decrease in the proportion of respondents who do _not believe in life, or
consciousness, after death (- 11pp), and a significant increase in the proportion of
respondents who do believe in life, or consciousness, after death (+ 7pp)

Q. Do you believe in reincarnation

Yes 16%
No 53%
Not sure 31%
. Over half of respondents (53%) do not believe in reincarnation.
o Only 13% of respondents do believe in reincarnation, and 31% are unsure.
Sweet Child of Mine
Q. In the UK do you think there are ... ?
Too many children being born 31%
About the right number of children being born 46%
Too few children being born 23%

Just under a half of respondents (46%) believe that there are about the right number of
children being born in the UK.

More respondents believe that there are too many children being born in the UK (31%) than
believe there are too few children being born in the UK  (23%).

Q. Do you think this is a problem for the UK?

Yes No Don’t Know
Respond_ents Wh(_) think there are too 8204 3% 14%
many children being born
Re_sponder!ts who think there are too few 95% 3% 204
children being born
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. The majority of both those who think too many children are being born in the UK and
those who think too few children are being born the UK perceive this to be a problem
(82% and 95% respectively).

o However respondents who believe that too few children are being born in the UK are
significantly more likely to think this is a problem, than respondents who think there are too
many children being born in the UK.

News of The World

Q. Australia has become the first country to ban under 16s from having social media accounts. How
much would you support or oppose banning children under the age of 16 from having social media
accounts in the UK?

Strongly oppose 2%
Oppose 4%
Neither oppose nor support 15%
Support 34%
Strongly support 45%

Over three quarters of respondents (79%) either strongly support (45%) or support (34%)
banning children under the age of 16 from having social media accounts in the UK.

This compares to just 6% of respondents who either strongly oppose (2%) or oppose (4%)
banning children under the age of 16 from having social media accounts in the UK.

15% of respondents state they neither oppose nor banning children under the age of 16 from having
social media accounts in the UK.

Q. How effective, if at all, do you think a ban on children under the age of 16 from having social
media accounts would be at stopping children from creating and using social media accounts?

1 — Not at all effective 23%
2 20%
3 32%
4 16%
5 — Very effective 9%

However, 43% of respondents do not think a ban on children under the age of 16 from having
social media accounts would be effective at stopping children from creating and using
social media accounts (i.e. they rated the effectiveness as either 1 or 2).

This compares to 25% of respondents do think a ban on children under the age of 16 from
having social media accounts would be effective at stopping children from creating and
using social media accounts (i.e. they rated the effectiveness as either 4 or 5).

17



Q. Do you support the assisted dying legislation (Terminally Il Adults (End of Life) Bill), recently
passed by the UK Parliament?

Support 71%
Oppose 11%
Not sure 15%
Don’t know / haven’t heard of it 3%

Nearly three quarters of respondents (71%) support the assisted dying legislation
(Terminally 1l Adults (End of Life) Bill), recently passed by the UK Parliament.

This compares to 11% of respondents who oppose the assisted dying legislation (Terminally
Il Adults (End of Life) Bill), recently passed by the UK Parliament.

18% of respondents state they are either not sure (15%) or don’t know about / haven't heard of it
(3%).

Of the 82% of respondents who said they either support or oppose the legislation:

Q. Even if you don't agree with them, can you understand the attitudes of those who have the
opposite view to you?

Yes, | can No, I can’t Don’t know
Respondents who support the legislation 86% 11% 3%
Re_spor_ldents who do not support the 88% 59 2%
legislation

The majority of respondents state that they can understand the attitudes of those who have
the opposite view to them, regardless of whether they support the legislation (86%) or do
not support the legislation (88%).

There is no significant difference between the two groups in the level of understanding of the
opposing groups views.

The 18% of respondents who said they were unsure about the legislation, or don’t know / haven’t

heard of it, were provided with further detailed information about the bill and its provisions and then
asked:

Q. Now you have read more detail about the proposed legislation, do you support or oppose it?

Support 32%
Oppose 11%
Not sure 58%

Over half (58%) remain unsure about whether they support or oppose the legislation.

Given further information, a third (32%) now support the legislation.

This compares to 11% who now oppose the legislation.
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Q. Thinking about the media, do you think they cover the following topics too little, too much, or do
they get it about right?

Too Little About Right Too much
UK politics 11% 60% 29%
World politics 21% 48% 31%
Business 15% 71% 14%
Sport 3% 47% 50%
Social issues 39% 51% 10%
Technology 27% 68% 6%
World news 24% 63% 13%
UK news 13% 82% 5%
Local news 36% 60% 4%
Entertainment / celebrity 2% 23% 75%
The media / social media 4% 43% 53%
Crime 20% 64% 15%
Science 53% 44% 3%
The economy 20% 64% 16%
Light-hearted stories 41% 47% 13%

e For the majority of topics, most respondents believe there is about the right amount of
coverage in the media.

e However, the significant majority of respondents (75%) believe there is too_much
coverage of entertainment / celebrity.

e A large proportion also believe there is too much coverage of sport (50%) and the media /
social media (53%).

e Also, a high proportion believe there is too little coverage of science (53%) and light hearted
stories (41%).

You Give Me Fever

Q. Have you had COVID in the last year?

Yes, more than once 3%
Yes, once 11%
| think I may have 13%
No, | have not 74%

Approximately a quarter (26%) of respondents either know or think they may have had
COVID in the last year.

This includes 14% of respondent who know they have COVID in the last year and 13% of
respondents who think they may have had COVID in the last year.

74% of respondents state they have definitely not had COVID in the last year.
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Q. Have you tested yourself for COVID in the last year?

Yes

31%

No

69%

Approximately a third (31%) of respondents have tested themselves for COVID in the last

year.

69% of respondents state they have not tested themselves for COVID in the last year.

Yes — Tested in last No — Have not tested
year in last year
Had COVID more than once in last year 5% 1%
Had COVID once in last year 27% 4%
Think may have had COVID in last year 9% 14%
Not had COVID in last year 58% 80%

42% of respondents who did test themselves for COVID in the last year are either certain
they had COVID, at least one (32%) or think they may have had COVID (9%).

This compares to just 20% of respondents who did not test themselves for COVID in the last

year who are either certain they had COVID, at least once (6%) or think they may have had
COVID (14%).

Q. Have you had a COVID vaccine this year?

Yes, invited by the NHS 31%
Yes, my employer organised it 1%
Yes, | paid for it 1%
No 67%

A third (33%) of respondents have had a COVID vaccine in the last year.

The majority (31%) were invited by the NHS; with a further 2% either being vaccinated as
part of their employment (1%) or paying privately for the vaccine (1%).

67% of respondents state they have not had a COVID vaccine in the last year in the last year.

Yes — Vaccinated in No — Not Vaccinated
last year tested in last year
Had COVID more than once in last year 2% 3%
Had COVID once in last year 15% 9%
Think may have had COVID in last year 7% 15%
Not had COVID in last year 75% 2%

24% of respondents who have had the COVID vaccine in the last year are either certain they
had COVID, at least one, in the last year (17%) or think they may have had COVID (7%).

This compares to 28% of respondents who have not had the COVID vaccine in the last year
are either certain they had COVID, at least one, in the last year (13%) or think they may have

had COVID (15%).
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Q. If you had, or suspect you had COVID, or come into contact with someone who has, what
actions, if any, would you take?

Avoid public places (e.g. not go in to work, shopping, use public transport etc.) 55%
Wash your hands for 20 seconds or more, frequently including using hand 5304
sanitiser regularly

Tes't 'if you have symptoms, or come into contact with someone who has tested 50%
positive

Self-isolate if you have symptoms, or have been in close contact with someone 46%
with symptoms

Maintain a 2m or more distance 38%
Wear a mask in public / crowded places 37%
Make sure that windows are open when you meet people indoors 25%
None of these 20%
Other 2%

If they had, or suspected they had COVID, or had come into contact with someone with
COVID, 80% of respondents would take at least one of the actions listed.

Approximately a half of respondents would avoid public spaces (55%), wash their hands
regularly (53%), do a COVID test (50%), and / or self-isolate.

A significantly smaller proportion would maintain a 2m or more distance (38%), wear a mask in public
/ crowded spaces (37%) and / or make sure windows are open when meeting indoors (25%).

Q. Do you think the following statement is true, or false?

"Vaccines have harmful effects which are not being disclosed to the public.”

Definitely false 40%
Probably false 22%
Probably true 20%
Definitely true 7%
Don’t know 12%

The majority of respondents (62%) think that the statement "Vaccines have harmful effects
which are not being disclosed to the public” is either definitely (40%) or probably (22%)
false.

This compares to 27% of respondents who think the statement is either definitely (7%) or probably
(20%) true.

12% of respondents state that they don’t know if the statement is true or false.

Do not believe that Do believe that
vaccines are harmful | vaccines are harmful
Had COVID more than once in last year 1% 6%
Had COVID once in last year 13% 7%
Think may have had COVID in last year 11% 13%
Not had COVID in last year 74% 74%

26% of respondents who do not believe that vaccines are harmful are either certain they had
COVID, at least one, in the last year (15%) or think they may have had COVID (11%).
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This compares to 26% of respondents who do believe that vaccines are harmful who are
either certain they had COVID, at least one, in the last year (13%) or think they may have had

COVID (13%).

Do not believe that
vaccines are harmful

Do believe that
vaccines are harmful

Tested themselves for COVID in last year

34%

21%

Have not tested themselves for COVID in last

66%

79%

year

34% of respondents who do not believe that vaccines are harmful have tested themselves
for COVID in the last year.

This compares to 21% of respondents who do believe that vaccines are harmful who have
tested themselves for COVID in the last year.

Do not believe that
vaccines are harmful

Do believe that
vaccines are harmful

Had vaccine from NHS in last year 42% 8%
Had vaccine from employer in last year 1% 0%
Paid for a vaccine in last year 1% 0%
Not had a vaccine in the last year 55% 92%

45% of respondents who do not believe that vaccines are harmful have received the COVID

vaccine in the last year.

This compares to just 8% of respondents who do believe that vaccines are harmful who

have received the COVID vaccine in the last year.

Do not believe that
vaccines are harmful

Do believe that
vaccines are harmful

Avoid public places (e.g. not go in to work,

. . 61% 41%
shopping, use public transport etc.)
Wash your hands for 20 seconds or more,
frequently including using hand sanitiser 59% 38%
regularly
Test if you have symptoms, or come into N 54% 49%
contact with someone who has tested positive
Self-isolate if you have symptoms, or have
been in close contact with someone with 48% 43%
symptoms
Maintain a 2m or more distance 43% 26%
Wear a mask in public / crowded places 41% 28%
Make sure thgt windows are open when you 2504 19%
meet people indoors
None of these 14% 33%
Other 2% 2%

86% of respondents who do not believe that vaccines are harmful, would undertake at least
one of the actions listed if they had, or suspected they had COVID, or had come into contact
with someone with COVID.

This compares to just 67% of respondents who do believe that vaccines are harmful who
would undertake at least one of the actions listed.
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Bits and Pieces

Q. How do you feel about the phrase: 'live, laugh, love'?

Hate it 20%
Dislike it 12%
No strong feelings 47%
Like it 15%
Love it 6%

Nearly half of respondents (47%) have no strong feelings about the phrase “live, laugh,
love”.

Of the remaining respondents, a greater proportion hate or dislike the phrase (32%) than like it or
love it (21%)

Q. Do you, or have you ever, had this phrase anywhere in your house or on an item of clothing etc.?

Yes 9%
No 89%
Prefer not to say 1%

The significant majority of respondents (89%) do not, nor have ever had, this phrase
anywhere in their house or on an item of clothing etc”.

The compares to 9% of respondents who do, or have ever had, this phrase anywhere in their house
or on an item of clothing etc.

1% of respondents would prefer not to say.

Yes have owned No have not owned
something with this something with this
phrase phrase

Hate it 9% 21%
Dislike it 10% 12%
No strong feelings 29% 48%
Like it 21% 15%
Love it 31% 3%

Unsurprisingly, 52% of respondents who do, or have ever had, this phrase anywhere in their
house or on an item of clothing etc. either like or love this phrase, compared to just 19%
who hate or dislike it.

Conversely, just 18% of respondents who do not, nor have ever had, this phrase anywhere
in their house or on an item of clothing etc. either like or love this phrase, compared to 33%
who hate or dislike it. In this case, significantly more respondents have no strong feelings
about the phrase.
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Q. If you were, for example, trying to avoid arrest, how long do you think you could go on the run for,
without being caught?

Less than a day 35%
A day or two 21%
Three days to a week 9%
Between one and two weeks 9%
Three or four weeks 6%
A month or two 6%
Three to six months 2%
Six months to a year 3%
Longer than a year 10%

e A third of respondents (35%) think they would last less than a day on the run without being
caught.

e In fact, over half of respondents (56%) think they would last two days or fewer.

e A third of respondent (35%) think they would last over a week on the run without being caught, with
21% believing they would last longer than a month.

Q. Are you pessimistic or optimistic about 2025?

Pessimistic 43%
Optimistic 57%

e Respondents are divided; with slightly more respondents feeling optimistic about 2025
(57%) than pessimistic (43%).
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Money, Money, Money

Q. Which of the following best describes how your household is managing?

Keeping up with bills / credit commitments without any difficulties 43%
Keeping. up with bills / credit commitments, but it is a struggle from 30%
time to time

Keeping up with bills / credit commitments, but it is a constant 15%
struggle

Falling behind with some bills / credit commitments 2%
Having real financial problems, have fallen behind with many bills / 504
credit commitments

Don't have any bills / credit commitments <1%
Don’t know / prefer not to say 5%

The majority of respondents (73%) are either keeping up without any difficulties (43%)
or only struggling occasionally (30%).

22% either find it a constant struggle to keep up (15%), are falling behind financially
(2%) or are having real financial problems (5%).

Compared to March 2022, when this information was first tracked, and before the cost-of-
living crisis:

There has been a significant increase in the proportion of respondents who are keeping up
but finding it a constant struggle (+ 5pp).

There has been a significant increase in the proportion of respondents who are having real
financial problems and have fallen behind with many bills / commitments (+ 2pp).

Compared to a year ago:

There has been a significant increase in the proportion of respondents who are having real
financial problems and have fallen behind with many bills / commitments (+ 3pp).

However:

There has been a significant decrease in the proportion of respondents who are keeping up
but finding it a struggle from time to time (- 6pp).

There has been a significant decrease in the proportion of respondents who are falling behind
with some bills / commitments (- 2pp).

The recent trend suggests that, following the peak of the cost-of-living crisis, financial
stability amongst those who are the most affluent is increasing to pre-crisis levels;
most likely as they were more able to weather the crisis by making cuts to non-
essentials / luxuries such as subscriptions / holidays etc.

However, the less affluent continue to struggle significantly, and are in fact continuing
to become less financially stable; as they have been unable to make continuing cuts,
and, in some cases, have gone into debt in order to pay essential bills / commitments
such as energy and food.

A clearer understanding of this will be available from the next People’s Panel survey
that looks at household finances in more detail.
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