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Introduction and Methodology 
 
Introduction 
 
This survey was conducted between August 2024 and September 2024. Questions covered the 
following topics: 
 

• Honorifics and Titles 

• Demographic Information Collection 

• Sex and Gender 

• Climate Change 

• Voting 

• Cancel Culture 

• Happiness and Wellbeing 

• Financial Stability Tracker 

The People's Panel includes residents of both Hull and the East Riding. The latter often work, shop, 
and use the entertainment facilities in Hull, as well as access some services such as healthcare.  
 

Methodology 
 

This survey was open to People’s Panel members, and non-members, across Hull and East Riding, 
over a six-week period August and September 2024 
 

As usual, an electronic version of the survey was emailed to over 4,800 online People’s Panel 
members. A non-member version of the survey was also made available through the Hull City 
Council Your Say website and promoted on social media. 
 

Response Rate 
 

Method Count % 

Member 927 84.2% 

Non-Member 174 15.8% 

Total 1101  

 

Local Authority Residence Count % 

Hull 936 85.0% 

- West Area 212 19.3% 

- North Area 389 35.3% 

- East Area 311 28.2% 

- Hull But Unknown Area 24 2.2% 

East Riding 154 14.0% 

Not Hull or East Riding 1 0.1% 

No Postcode Provided 10 0.9% 

Total 1101  
 

936 responses came from residents with a Hull postcode.  
 
There are an estimated 215,050 residents of Hull aged 16 +.  
 

This means that any figures reported for Hull have a confidence interval of 3.20% at a 95% 
confidence level (i.e., we are 95% certain that the actual result falls within +/- 3.20 percentage 
points of the reported figure).  
 
This is within both corporate and industry standards. 
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Demographics and Weighting 
 
The demographics of respondents from Hull are given below.  
 
Survey responses from Hull are weighted to be demographically representative of the whole Hull 
population. Responses are weighted based on age, gender, ethnicity and LLTI (impairment or 
illness). Total weights are capped at 4.0 to avoid individual’s responses carrying too much weight in 
the analysis. 
 

 
Note: Responses are not weighted geographically. The objective of the People’s Panel is to 
provide a citywide sample and does not deliver ward or area level results.  
 

Average Score Analysis: 
 
A number of the questions in this panel survey asked respondents to state how much they disagree 
/ agree with a statement, or how dissatisfied / satisfied they are with certain things. 
 
This report includes, as standard, the proportion of respondents who disagree / agree or who are 
dissatisfied / satisfied. However, where appropriate, it also provides an “Average Score” measure 
for each aspect of these questions.  
 
This is done by assigning a numerical value to each response category (see below) and then 
calculating an average value across all respondents. 
 

Strongly Disagree Very Dissatisfied -2 

Disagree Dissatisfied -1 

Neither Neither 0 

Agree Satisfied +1 

Strongly Agree Very Satisfied +2 

 
Negative Average Scores suggest that respondents are more likely to be dissatisfied / disagree; with 
values closer to -2 suggesting they are more dissatisfied / disagree more strongly. 
 
Positive Average Scores suggest that respondents are more likely be satisfied / to agree; with values 
closer to +2 suggesting they are more satisfied / agree more strongly.  
 

Total Sample (936) Hull Pop 
Weighted 
Sample 

Gender 

Female (inc. MTF) 466 49.8% 50.2% 49.9% 

Male (inc. FTM) 459 49.1% 49.8% 48.2% 

Other / non-binary 10 1.1% - 1.9% 
LLTI 
(impairment or 
illness) 

No 505 54.0% 76.7% 71.9% 

Yes 431 46.0% 23.3% 28.1% 

Age group 

16-34 57 6.1% 33.7% 24.7% 

35-44 85 9.1% 16.7% 20.1% 

45-54 140 15.0% 15.1% 18.9% 

55-64 246 26.3% 15.0% 16.0% 

65-74 288 30.8% 10.9% 12.3% 

75+ 119 12.7% 8.5% 8.1% 

Ethnic group 

BAME (Black, Asian and 
Minority Ethnicities inc. White 
Other) 

37 4.0% 15.0% 11.1% 

White British 898 96.0% 85.0% 88.9% 
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Executive Summary 
 

Honorifics and Titles 

 

On many official forms, people are often asked for their title or honorific (Mr, Mrs etc.). Sometimes 
they must provide this information, sometimes it isn't clear why they are being asked and sometimes, 
there may not be an option that is suitable. A number of HCC services had approached the Insight 
Team for advice on this matter, so we conducted this research to understand resident views. 
 

90% of respondents believe that titles should be collected on forms. 

 

The majority of respondents believe that Mr (77%), Mrs (69%), Miss (68%) and Ms (52%) should 

always feature in a titles list on a form. 

 

Notably, respondents who do not identify as either male or female are significantly more likely than 

average to believe that both Mx and a blank space for an individual to write their preferred title should 

also always feature on a list of titles on a form. 

 

Unsurprisingly, the title personally preferred by respondents who identify as male is Mr 

(88%), whilst respondents who identify as female personally prefer a mixture of titles 

including Mrs (41%), Miss (33%) and Ms (12%). 

 

Respondents who do not identify as either male or female are significantly more likely than average 

to personally prefer to tick Mx on an official form, or to prefer not to answer / leave the question 

blank. 

 

Demographic Information Collection 

 

Hull City Council surveys, consultations, and council services, including the People's Panel, collect 

information about respondents. This includes things like whether they have a disability, their gender, 

and ethnicity (see Hull City Council’s Corporate Standards and core demographic questions). 

 

71% of respondents state that they understand the reasons for collecting this demographic 

information well i.e. they gave a score of 4 or 5 

 

This compares to just 10% of respondents who state that they do not understand the reasons for 

collecting demographic information well i.e. they gave a score of 1 or 2 

 

96% of respondents were able to state a specific reason they believe that we collect this 

information. 

 

Respondents are most likely to believe we ask for demographic information to understand if different 

people have different experiences or views (78%), to understand need in a local area (70%), to 

monitor and evaluate different services (62%), and to meet the needs of people (57%) 

 

However, 12% of respondents believe it is down to political correctness, 12% believe it is to 

meet quotas, 8% because we have been told we have to; 4% to show how woke we are 

 

 

https://data.hull.gov.uk/wp-content/uploads/Research-and-Consultation-Standards-Sept-2023.docx
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Sex and Gender 

 

As an organisation, we are aware that times change, and that the way people describe and think 
about themselves has changed. This section of the survey aimed to understand how respondents 
feel about the following questions as different possible ways of collecting information on sex and 
gender, taking into account our requirements for using / reporting the data as well. These questions 
form part of the Insight Team’s review of demographic collection in the light of the Census 2021 data. 
 

Option 1 Option 2 Option 2 

a) What sex were you 
registered as at birth? 

• Female 

• Male 
 
b) Is the gender you identify as 
the same as your sex 
registered at birth? 

• Yes 

• No  
 
c) (If no) Please tell us how you 
describe yourself 

• Female 

• Male 

• Gender fluid 

• Gender non-conforming 

• Non-binary 

• Trans female / MTF 

• Trans male / FTM 

• I describe myself another 
way (please state) 

Which of the following best 
describes you? 

• I was registered female at 
birth, and identify this 
way 

• I was registered male at 
birth, and identify this 
way 

• I was registered female at 
birth, and identify as male 

• I was registered male at 
birth, and identify this 
female 

• I was registered female at 
birth, and identify another 
way (please state) 

• I was registered male at 
birth, and identify another 
way (please state) 

 
If you would like to tell us how 
you identify, please use this 
space 

Which of the following 
best describes you? 
 

• Female 

• Male 

• Gender fluid 

• Gender 
nonconforming 

• Non-binary 

• Trans female / MTF 

• Trans male / FTM 

• I describe myself 
another way (please 
state) 

 

 
In all three instances, respondents tended to be more positive about the proposed question 

than negative: with respondents being most positive about question option 1 (53% positive 

vs 19% negative) and question option 3 (51% positive vs 24% negative). 

 

In each instance, less than half of respondents said that they would make any changes to the 

proposed question options (35%, 42% and 36% respectively). 

 

When asked, which of the three question options provided they preferred, two thirds of 

respondents (64%) prefer question option 1. 

 

This compares to 26% who prefer question option 3, and 10% who prefer question option 2. 

 

Both the majority of females (55%) and the majority of males (75%) chose question option 1 

as their preferred option. However, males tended to feel significantly more strongly towards 

this preference than females (who showed an above average level of preference for question 

option 3). 

 

Unlike males and females, the majority of respondents who do not identify as either male or female 

prefer question option 2 (50%); and this is significantly higher than average. 
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Climate Change 

 

Climate Emergency 

 

Hull City Council, along with a number of other local councils, has declared a climate emergency. 

 

Nearly three quarters of respondents (71%) agree with Hull City Council that there is a climate 

change emergency. 

 

11% of respondents disagree that there is a climate change emergency and 19% are not sure / 

don’t know 

 

Since 2019, when the same question was asked there has been a significant decrease (-7pp) in the 

proportion of respondents who do not know if there is a climate emergency or not – indicating that 

people are now more definite in their opinion. 

 
There has been a small, but not significant, increase (+3pp) in the proportion of respondents who 

agree there is a climate change emergency. 

 

However, there has also been a significant increase (+5pp) in the proportion of respondents 

who disagree that there is a climate emergency. 

 

Making Hull Carbon Neutral 

 

Hull City Council has made a commitment to make the city of Hull carbon neutral by 2030. 

 

Half of respondents (50%) do not think that Hull City Council’s commitment to make the city 

of Hull carbon neutral by 2030 is achievable. 

 

Only 19% of respondents think that Hull City Council’s commitment to make the city of Hull carbon 

neutral by 2030 is achievable. The remaining 31% of respondents are not sure whether it is 

achievable or not. 

 

Since 2019, when the same question was asked there has been a significant decrease (-19pp) 

in the proportion of respondents who think that Hull City Council’s commitment to make the 

city of Hull carbon neutral by 2030 is achievable. 

 
Conversely there has been a significant increase (-18pp) in the proportion of respondents who think 

that Hull City Council’s commitment to make the city of Hull carbon neutral by 2030 is not achievable. 

 

Of those respondents who don’t think the city can be carbon neutral by 2030 or are unsure; 

a third (33%) do not think we will ever become a carbon neutral city. 

 

This is a similar percentage to the proportion who gave this answer in June 2019 (34%). 

 

Energy Options / Sources 

 

Over 72% of respondents know about / are aware of all of the energy options / sources listed in the 

survey; with the highest levels of awareness focussing on off-shore wind energy (98%), solar energy 
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(98%), on-shore wind energy (97%), fossil fuels (95%), wave and tidal energy (94%) and avoiding 

energy use at peak demand times (93%). 

 

The noticeable exception is district heating, which only 55% of respondents state they know 

about / are aware of, compared to 45% of respondents who do not know about it / are not 

aware of it. 

 

Typically, more respondents support each of the energy options / sources listed in the survey than 

oppose them; with the strongest levels of support for off-shore wind energy (91%), wave and tidal 

energy (92%), solar energy (92%),and on-shore wind energy (82%).  

 

The notable exception is fossil fuels; where 52% of respondents oppose fossil fuels 

compared to just 17% who support them.  

 
Since this question was last asked in 2019 there has also been a significant increase in the level of 

support for district heating, battery storage, air / ground heat reclamation, and avoiding using energy 

at peak times. 

 

Most notably, there has been a significant increase in the level of support for nuclear energy. 

(+0.66). In fact, there is now a larger proportion of respondents who support nuclear energy 

(44%) than oppose it (26%); in contrast to 2019 when a larger proportion were in opposition. 

 

Interestingly, whilst the level of level of support for fossil fuels in 2024 is significantly low 

(17%), this represents a significant increase in support (+9pp) from just 8% support in 2019.  

 

Voting 

 

85% of respondents said that they voted in the last (July 2024) general election. 

 

This compares to 15% of respondents who said that they did not vote in the last general election. 

 

The majority of those respondents who did not vote in the last general election did not do so 

either because they were not able to vote (35%) or for some other reason not listed in the 

survey (23%). 

 

Reasons people gave for “not being able to vote” focus on the respondent either: 

 

• Being abroad / away from home / on holiday (33%) 

• Not being a British citizen / not having the right to vote in the UK (22%) 

• Being ill / in hospital (15%) 

• Not having / being able to find photo ID (11%) 

• Having difficulties accessing polling station (11%) 
 

‘Other’ reasons people gave for “not voting focussed significantly on disenchantment and scepticism 

with politics / politicians (60%); specifically that respondents do not trust any politicians / 

governments, did not feel any political party were worthy / capable of running the country or voting 

for, and that parties lacked clear values / manifesto or, where they did, were likely make false 

promises. 
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Cancel Culture 
 

89% of respondents have heard of cancel culture. 
 

Of those respondents who have specifically heard of cancel culture, 28% are very concerned about 

cancel culture, 41% of these are somewhat concerned about cancel culture and 31% are not at all 

concerned about cancel culture. 

 

Since this question was last asked in December 2023, there has been a significant increase 

(+8pp) in awareness of cancel culture from 81% to 89%. 

 

However, this increase in awareness has most significantly occurred within respondents who are not 

at all concerned about cancel culture. There has been no significant change, since December 2023, 

in the proportion of respondents who are somewhat or very concerned about cancel culture. 

 

75% of respondents worry to some degree that some people are becoming increasingly afraid 

to talk about things they may perceive as controversial, like politics or religion, for example. 

 

These respondents are split equally between those who worry a lot (37%) and those who worry 

sometimes (38%). A quarter of respondents (25%) do not worry at all that some people are 

becoming increasingly afraid to talk about things they may perceive as controversial. 

 

Since this question was last asked in December 2023, there has been a significant increase 

(+5pp) in the proportion of respondents who say they do not worry at all that some people 

are becoming increasingly afraid to talk about things they may perceive as controversial, 

from 20% to 25%. 

 

This has resulted in small, but not significant, decreases in the proportion of respondents who either 

worry a lot (- 3pp) or worry sometimes (- 2pp). 

 

Respondents are split broadly equally between those who have made the decision to not 

engage in a conversation or share a particular viewpoint, including on social media, because 

they are concerned that it will affect their reputation (54%) and those who have never made 

this decision (46%). 

 
The significant majority of respondents who have made the decision to not engage in a conversation 

or share a particular viewpoint, including on social media, because they are concerned that it will 

affect their reputation, have done so more than once (46%). 

 

Individuals who have made this decision were asked for more detail about the things they have 

decided to not talk about or share. The most popular answer by a significant margin, was anything 

to do with politics. This was then followed by opinions / views relating to protected characteristics 

(most notably religion, followed by race / ethnicity, gender, trans issues, and sexual orientation), and 

opinions / views around asylum seekers / immigration / migration and major world conflicts. 

 

Interestingly, whilst responses to earlier questions suggest the respondents are now 

significantly less worried about cancel culture than in December 2023; in fact there has been 

a significant increase (+7 pp) in the proportion of respondents who have made the decision 

to, more than once, not engage in a conversation or share a particular viewpoint, including 

on social media, because they are concerned that it will affect their reputation 
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Nearly two thirds of respondents (61%) believe that it is not right that someone can be 

cancelled because of something they said or did many years ago or when they were much 

younger. 

 

This compares to 18% of respondents who believe that is right that someone can be cancelled 

because of something they said or did many years ago or when they were much younger. 

 

Since this question was last asked in December 2023, there has been a significant decrease 

(-7pp) in the proportion of respondents who are unsure whether it is right that someone can 

be cancelled because of something they said or did many years ago or when they were much 

younger. This has been accompanied by a significant increase (+8pp) in the proportion of 

respondents who agree that it is right that someone can be cancelled because of something 

they said or did many years ago or when they were much younger. 

 

Happiness and Wellbeing 

 

Respondents are significantly more likely to feel positively rather than negatively. The only 

exception is feelings of stress / anxiety, where a higher proportion of respondents say they 

do feel stressed or anxious (39%) than say they do not feel stressed or anxious (32%). 

 

Notably: 

• Current feelings of happiness (58%) are significantly higher than during lockdown (51%), and 
significantly higher than both two years ago (53%) and a year ago (50%). Whilst current feelings of 
happiness are lower than pre lockdown levels (65%) this difference is not significant. 

• Current feelings of worthwhile (58%), optimism (49%) and hopefulness (53%) are all at their highest 
levels. They are significantly higher than both two years ago (54%, 44% and 42% respectively) 
and, more significantly, one year ago (46%, 41% and 42% respectively) 

 

Financial Stability Checker 

 

The majority of respondents (79%) are either keeping up without any difficulties (40%) or only 

struggling occasionally (39%). 19% either find it a constant struggle to keep up (13%), are 

falling behind financially (3%) or are having real financial problems (3%). 

 

Compared to March 2022, when this information was first tracked, and before the cost-of-living crisis, 

there has been a significant decrease in the proportion of respondents who are keeping up without 

any difficulties (- 5pp). There has also been a significant increase in both the proportion of 

respondents who are keeping up but finding it a struggle from time to time (+ 6pp) and the proportion 

of respondents who are keeping up but finding it a constant struggle (+ 3pp). 

 
Compared to a year ago, there has been a significant increase in the proportion of respondents who 

are keeping up but are struggling from time to time (+ 6pp). 

 

Following a small period of decline, there has now been a consistent increase in the 

proportion of respondents who are keeping up but are struggling from time to time during 

each reporting period since February 2024. The proportion of respondents keeping up but 

struggling from time to time is now almost equivalent to the proportion who are keeping up 

without difficulty, as occurred during much of the cost-of-living crisis.  
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Honorifics and Titles 
 

On many official forms, you are often asked for your title or honorific (Mr, Mrs etc.). Sometimes you 
must provide this information, sometimes it isn't clear why you are being asked and sometimes, 
there may not be an option that is suitable. 
 

Q. Which of these do you think should always feature on a titles list on a form? 

 

• 90% of respondents believe that titles should be collected on forms. 

• The majority of respondents believe that Mr (77%), Mrs (69%), Miss (68%) and Ms (52%) 
should always feature in a titles list on a form. 

 

 
Females 
 

• Females are significantly less likely than average to believe that Mr should always feature on 
a list of titles on a form. 

 
Males 
 

• Males are significantly more likely than average to believe that Mr should always feature on 
a list of titles on a form. 

• However, they are significantly less likely than average to believe that Mx should always 
feature on a list of titles on a form. 

 
Other 
 

• Respondents who do not identify as either male or female are significantly more likely than 
average to believe that both Mx and a blank space for an individual to write their preferred 
title should always feature on a list of titles on a form. 

Mr 77% 

Mrs 69% 

Miss 68% 

Ms 52% 

Professional Titles (e.g. Rd., Professor etc) 48% 

Nobility titles (Sir, Lord etc.) 28% 

Military titles (Major, Colonel etc.) 28% 

Mx 18% 

Titles should never be collected 10% 

Blank space  9% 

Other 8% 

 Females Males Other 

Mr 66% 89% 75% 

Mrs 71% 67% 75% 

Miss 71% 64% 70% 

Ms 55% 49% 71% 

Mx 21% 13% 67% 

Professional Titles (e.g. Dr. Professor etc) 46% 50% 35% 

Nobility titles (Sir, Lord etc.) 28% 29% 19% 

Military titles (Major, Colonel etc.) 31% 26% 19% 

Other 7% 8% 17% 

Blank space  10% 7% 38% 

Titles should never be collected 11% 8% 25% 
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Q. And which of these would you personally prefer to tick on an official form? 

 

• The titles personally preferred by most Peoples Panel members are Mr (43%), Mrs 
(20%) and Miss (17%). 

 

 
Females 
 

• Females are significantly more likely than average to personally prefer to tick Mrs, Miss, or 
Ms on an official form. 

• They are significantly less likely than average to personally prefer to tick Mr on an official form. 
 
Males 
 

• Males are significantly more likely than average to personally prefer to tick Mr on an official 
form. 

• They are significantly less likely than average to personally prefer to tick Mrs, Miss, or Ms on 
an official form. 

 
Other 
 

• Respondents who do not identify as either male or female are significantly more likely than 
average to personally prefer to tick Mx on an official form, or to prefer not to answer / leave 
the question blank 

• They are significantly less likely than average to personally prefer to tick Mr on an official form. 
 

 
 
 

Mr 43% 

Mrs 20% 

Miss 17% 

Prefer not to answer / leave blank 8% 

Ms 6% 

Professional Titles (e.g. Dr. Professor etc) 2% 

Mx 2% 

Other 1% 

Nobility titles (Sir, Lord etc.) 1% 

Military titles (Major, Colonel etc.) <1% 

 Females Males Other 

Mr 1% 88% 4% 

Mrs 41% 0% 2% 

Miss 33% 0% 0% 

Ms 12% 0% 3% 

Mx 1% 0% 63% 

Professional Titles (e.g. Dr. Professor etc) 2% 2% 0% 

Nobility titles (Sir, Lord etc.) 0% 1% 0% 

Military titles (Major, Colonel etc.) 0% 1% 0% 

Prefer not to answer / leave blank 8% 7% 27% 

Other 2% 1% 0% 
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Demographic Information Collection 
 
Hull City Council surveys, consultations, and council services, including the People's Panel, collect 

information about you. This includes things like whether you have a disability, your gender, and your 

ethnicity. 

 

Q. How well do you think you understand our reasons for collecting this information? 

 

• 71% of respondents state that they understand the reasons for collecting demographic 
information well i.e. they gave a score of 4 or 5 
 

• This compares to just 10% of respondents who state that they do not understand the reasons 
for collecting demographic information well i.e. they gave a score of 1 or 2 

 

Q. Why do you think we ask these questions? 

 

• 96% of respondents were able to state a specific reason they believe that we collect 
this information 
 

• Respondents are most likely to believe we ask for demographic information to: 
 

o Understand if different people have different experiences or views (78%) 
o Understand need in a local area (70%) 
o Monitor and evaluate different services (62%) 
o Meet the needs of people (57%) 

 

• A high proportion also believe we ask for demographic information to: 
 

o Remove or reduce disadvantages (47%) 
o Encourage people to participate in public life and other activities, when they may not 

normally do so (70%) 
 
 

1 – Not at all well 5% 

2 5% 

3 19% 

4 32% 

5 – Very well 39% 

To understand if different people have different experiences or views 78% 

To understand need in the local area 70% 

To monitor and evaluate different services 62% 

To meet the needs of people 57% 

To remove or reduce disadvantages 47% 

To encourage people to participate in public life and other activities, when 
they may not normally do so 

43% 

To understand your previous answers 19% 

Political correctness 12% 

To meet quotas 12% 

Because you have been told you have to 8% 

I don't know 4% 

To show how woke you are 4% 

Other 2% 
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• A small proportion believe we ask for demographic information to: 
 

o Be politically correct (12%) 
o Meet quotas (12%) 
o Because we have been told we have to (8%) 
o Show how woke we are (4%) 

 

Sex and Gender 
 
The following questions are about how and what we ask about your sex and or gender. The way this 
information was collected changed in the 2021 Census. Only a part of the question (sex) was 
mandatory - gender identity was not asked of everyone (16+ only), and it was not a  legal 
requirement to answer it.  
 
As an organisation, we are aware that times change, and that the way people describe and think 
about themselves has changed. We want to understand how you feel about the following possible 
questions. 
 

QUESTION OPTION 1 

 

a) What sex were you registered as at birth? 

• Female 

• Male 
 
b) Is the gender you identify as the same as your sex registered at birth? 

• Yes 

• No  
 
c) (If no) Please tell us how you describe yourself 

• Female 

• Male 

• Gender fluid 

• Gender non-conforming 

• Non-binary 

• Trans female / MTF 

• Trans male / FTM 

• I describe myself another way (please state) 
 

Q. How positive do you feel about this question? 

 

• 53% of respondents state that they feel positive about this question i.e. they gave a 
score of 4 or 5 
 

• This compares to 19% of respondents who state that they do not feel positive about this 
question i.e. they gave a score of 1 or 2 
 
 
 

1 – Not at all positive 14% 

2 5% 

3 28% 

4 20% 

5 – Very positive 33% 
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Q. Is there anything you would change about this question? 

 

• 35% of respondents would change this question 
 

• Changes centre around removing one or more of the response categories (13%) or doing 
something ‘Other’ to the question not listed in the survey (13%). 

 

QUESTION OPTION 2 

 

Which of the following best describes you? 

• I was registered female at birth, and identify this way 

• I was registered male at birth, and identify this way 

• I was registered female at birth, and identify as male 

• I was registered male at birth, and identify this female 

• I was registered female at birth, and identify another way (please state) 

• I was registered male at birth, and identify another way (please state) 
 

If you would like to tell us how you identify, please use this space 

 

Q. How positive do you feel about this question? 

 

• 42% of respondents state that they feel positive about this question i.e. they gave a 
score of 4 or 5 
 

• This compares to 32% of respondents who state that they do not feel positive about this 
question i.e. they gave a score of 1 or 2 

 

Q. Is there anything you would change about this question? 

 

• 43% of respondents would change this question 
 

• Changes centre around doing something ‘Other’ to the question not listed in the survey (27%). 
Or removing one or more of the response categories (10%). 
 

I wouldn't change the question 65% 

I would remove one or more response categories 13% 

Other 13% 

I would remove part of the question 8% 

I would add one or more response categories 3% 

I would change the order of the question 3% 

1 – Not at all positive 22% 

2 10% 

3 26% 

4 16% 

5 – Very positive 26% 

I wouldn't change the question 57% 

Other 27% 

I would remove one or more response categories 10% 

I would remove part of the question 5% 

I would add one or more response categories 3% 

I would change the order of the question 2% 
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QUESTION OPTION 3 

 

Which of the following best describes you? 

• Female 

• Male 

• Gender fluid 

• Gender nonconforming 

• Non-binary 

• Trans female / MTF 

• Trans male / FTM 

• I describe myself another way (please state) 
 

Q. How positive do you feel about this question? 

 

• 51% of respondents state that they feel positive about this question i.e. they gave a 
score of 4 or 5 
 

• This compares to 24% of respondents who state that they do not feel positive about this 
question i.e. they gave a score of 1 or 2 

 

Q. Is there anything you would change about this question? 

 

 

• 36% of respondents would change this question 
 

• Changes centre around doing something ‘Other’ to the question not listed in the survey (17%) 
or removing one or more of the response categories (14%). 

 

IN SUMMARY 

 

Q. Thinking about the different possible questions we have asked you about, which is your preferred 

question? 

 

• Two thirds of respondents (64%) prefer, when asked to choose, question option 1. 
 

• This compares to 26% who prefer question option 3, and 10% who prefer question option 2. 
 

1 – Not at all positive 14% 

2 10% 

3 25% 

4 19% 

5 – Very positive 32% 

I wouldn't change the question 64% 

Other 17% 

I would remove one or more response categories 14% 

I would remove part of the question 4% 

I would add one or more response categories 4% 

I would change the order of the question 1% 

Option 1 64% 

Option 2 10% 

Option 3 26% 



16 

 

Sex and Gender – By Gender Identity 
 

 

Females 
 

• The majority of females prefer question option 1 (55%); however, this this is 
significantly lower than average. 

• Females tend to be significantly less negative than average about all three question options. 

• In particular, they are significantly more positive than average about question option 3 and 
are significantly more likely than average to pick this as their preferred option. 

 
Males 
 

• The majority of males prefer question option 1 (75%); and this is significantly higher 
than average. 

• Males tend to be significantly less positive than average about all three question options. 

• In particular, they are significantly more negative than average about question option 3, and 
significantly less likely than average to pick both question option 2 and question option 3 as 
their preferred options. 

 

Other 
 

• Unlike males and females, the majority of respondents who do not identify as either 
male or female prefer question option 2 (50%); and this is significantly higher than 
average. 

• As a result, they are significantly less likely less likely than average to pick question option 1 
as their preferred option. 

• Respondents who do not identify as either male or female are significantly less negative than 
average about question option 3. 

 

 

 

 

 

 

 

 

 

 Females Males Other 

Option 1: Negative 14% 25% 2% 

Option 1: Positive 58% 47% 62% 

    

Option 2: Negative 25% 40% 43% 

Option 2: Positive 46% 37% 54% 

    

Option 3: Negative 16% 34% 2% 

Option 3: Positive 59% 42% 59% 

    

Preference: Option 1 55% 75% 24% 

Preference: Option 2 12% 6% 50% 

Preference: Option 3 33% 19% 26% 



17 

 

Climate Change 
 

Hull City Council, along with a number of other local councils, has declared a climate emergency. 

 

Q. Do you agree that there is a climate emergency? 

 

• Nearly three quarters of respondents (71%) agree with Hull City Council that there is a 
climate change emergency. 
 

• 11% of respondents disagree that there is a climate change emergency and 19% are not sure 
/ don’t know. 

 

 

• Since 2019, when the same question was asked there has been a significant decrease (-7pp) 
in the proportion of respondents who do not know if there is a climate emergency or not – 
indicating that people are now more definite in their opinion. 
 

• There has been a small, but not significant, increase (+3pp) in the proportion of respondents 
who agree there is a climate change emergency. 
 

• However, there has also been a significant increase (+5pp) in the proportion of 
respondents who disagree that there is a climate emergency. 

 

Hull City Council has made a commitment to make the city of Hull carbon neutral by 2030. 

 

Q. Do you think this is achievable? 

 

• Half of respondents (50%) do not think that Hull City Council’s commitment to make the 
city of Hull carbon neutral by 2030 is achievable. 
 

• Only 19% of respondents think that Hull City Council’s commitment to make the city of Hull 
carbon neutral by 2030 is achievable. 
 

• The remaining 31% of respondents are not sure whether it is achievable or not. 
 

 

 

 

 

 

Yes 71% 

No 19% 

Don’t Know 11% 

 Aug 2024 June 2019 Change Direction 

Yes 71% 68% +3pp No Change 

No 19% 14% +5pp ▲ 

Don’t Know 11% 18% -7pp ▼ 

Yes 19% 

No 50% 

Not sure 31% 
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• Since 2019, when the same question was asked there has been a significant decrease 
(-19pp) in the proportion of respondents who. think that Hull City Council’s commitment 
to make the city of Hull carbon neutral by 2030 is achievable. 
 

• Conversely there has been a significant increase (-18pp) in the proportion of respondents who. 
think that Hull City Council’s commitment to make the city of Hull carbon neutral by 2030 is not 
achievable. 
 

Of those 81% who said they don’t think or are not sure that this is achievable by 2030: 
 

Q. What is a more realistic date by which you think we can become carbon neutral? 
 

 

• Of those respondents who don’t think the city can be carbon neutral by 2030 or are 
unsure; a third (33%) do not think we will ever become a carbon neutral city. 

• This is a similar percentage to the proportion who gave this answer in June 2019 (34%). 
 

• The remaining respondents are most likely to think we either need another twenty years (18%) 
or another 30 years (12%) to become carbon neutral.  

 

Q. How much do you oppose or support use of the following? 
 

 

 Aug 2024 June 2019 Change Direction 

Yes 19% 38% -19pp ▼ 

No 50% 32% +18pp ▲ 

Don’t Know 31% 30% +1pp No Change 

2035 9% 

2040 18% 

2045 4% 

2050 12% 

Don't know 19% 

Don't think we will ever become carbon neutral 33% 

Other 5% 

 Strongly 
Oppose  

-2 

Oppose 
 

-1 

Neither  
 

0 

Support 
 

+1 

Strongly 
Support 

+2 

Don’t 
Know 

Enough 
About 

On-shore wind energy 3% 4% 11% 29% 50% 3% 

Off-shore wind energy 1% 1% 7% 21% 68% 2% 

Biomass energy 
production 

2% 4% 19% 28% 23% 24% 

Wave and tidal energy 1% 1% 6% 24% 63% 6% 

Solar energy 1% 1% 6% 26% 65% 2% 

Nuclear energy 9% 14% 26% 20% 18% 12% 

Fossil fuels (coal, oil etc.) 25% 25% 29% 10% 6% 5% 

Air / ground heat 
reclamation 

2% 4% 19% 26% 22% 27% 

District heating 2% 3% 20% 14% 17% 45% 

Battery storage 3% 3% 20% 22% 23% 28% 

Avoiding energy use at 
peak demand time 

9% 11% 30% 28% 155 7% 
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Awareness 
 

• The significant majority of respondents (>93%) state they know about / are aware of: 
 

o Off-shore wind energy (98% aware) 
o Solar energy (98% aware) 
o On-shore wind energy (97% aware) 
o Fossil fuels (95%) 
o Wave and tidal energy (94%) 
o Avoiding energy use at peak demand times (93% aware) 

 

• A large proportion of respondents (>72%) state they know about / are aware of: 
 

o Nuclear energy (88% aware) 
o Biomass energy production (76% aware) 
o Air / ground heat reclamation (73% aware) 
o Battery storage (72% aware) 

 

• The noticeable exception is district heating, which 55% of respondents state they know 
about / are aware of, compared to 45% of respondents who do not know about it / are 
not aware of it. 

 
“Don’t Know Enough About” Removed 

 

 

• Typically, more respondents support each of the energy options / sources listed than 
oppose them. 

• The notable exception is fossil fuels; where 52% of respondents oppose fossil fuels 
compared to just 17% who support them.  
 

• The strongest support is for off-shore wind energy (91%), wave and tidal energy (92%), solar 
energy (92%),and on-shore wind energy (82%).  

• The majority of respondents also support air / ground heat reclamation (66%), biomass energy 
production (67%), battery storage (63%) and district heating (56%) 
 

• Although mostly supportive, respondents tend to be more split when it comes to avoiding using 
energy at peak demand times, and nuclear energy. 

 

 Strongly 
Oppose  

-2 

Oppose 
 

-1 

Neither  
 

0 

Support 
 

+1 

Strongly 
Support 

+2 

Average 
Score  

 

Off-shore wind energy 1% 1% 7% 21% 70% 1.57 

Wave and tidal energy 1% 1% 7% 26% 66% 1.56 

Solar energy 1% 1% 6% 26% 66% 1.55 

On-shore wind energy 3% 5% 11% 30% 52% 1.23 

Air / ground heat 
reclamation 

3% 5% 26% 35% 31% 0.86 

Biomass energy 
production 

3% 5% 25% 37% 30% 0.85 

Battery storage 5% 5% 27% 31% 32% 0.82 

District heating 4% 5% 36% 25% 31% 0.73 

Avoiding energy use at 
peak demand time 

10% 11% 33% 30% 16% 0.32 

Nuclear energy 10% 16% 29% 23% 21% 0.28 

Fossil fuels (coal, oil etc.) 26% 26% 31% 11% 6% -0.55 
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• Since this question was last asked in 2019 there has been a significant increase in the 
level of support for nuclear energy. (+0.66). 

• In fact, there is now a larger proportion of respondents who support nuclear energy 
(44%) than oppose it (26%), in contrast to 2019 when a larger proportion were in 
opposition. 

 

• Since this question was last asked in 2019 there has also been a significant increase in the 
level of support for: 
 

o District heating 
o Battery storage 
o Air / ground heat reclamation 
o Avoiding using energy at peak times 

 

• Interestingly, whilst the level of level of support for fossil fuels in 2024 is significantly 
low (17%), this represents a significant increase in support (+9pp) from just 8% support 
in 2019.  

 

Voting 
 
Q. Did you vote in the last (July 2024) general election? 

 

• 85% of respondents said that they voted in the last (July 2024) general election. 

• This compares to 15% of respondents who said that they did not vote in the last general 
election. 

 

Of those 15% who said they did not vote in the last general election: 

Q. You said you didn't vote in the last general election. Why not? 

 Average Score 

 Aug 2024 June 2019 Change Direction 

Nuclear energy 0.28 -0.38 +0.66 ▲ 

District heating 0.73 0.27 +0.46 ▲ 

Battery storage 0.82 0.43 +0.39 ▲ 

Fossil fuels (coal, oil etc.) -0.55 -0.87 +0.32 ▲ 

Air / ground heat reclamation 0.86 0.68 +0.18 ▲ 

Avoiding energy use at peak demand time 0.32 0.21 +0.11 ▲ 

Wave and tidal energy 1.56 1.5 +0.06 No Change 

Biomass energy production 0.85 0.83 +0.02 No Change 

Off-shore wind energy 1.57 1.58 -0.01 No Change 

Solar energy 1.55 1.56 -0.01 No Change 

On-shore wind energy 1.23 1.27 -0.04 No Change 

Yes 85% 

No 15% 

I was not able to vote 35% 

Other 23% 

I never vote 16% 

Don't see the point in voting 16% 

Didn't like any of the candidates in my constituency 13% 

Didn't like any of the parties in my constituency 12% 

I was not registered to vote / didn't register in time 7% 
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• The majority of those respondents who did not vote in the last general election did not 
do so either because they were not able to vote (35%) or for some other reason not 
listed in the survey (23%). 
 

• Smaller proportions of respondents did not vote because they never vote (16%), don’t see the 
point of voting (16%), did not like any of the candidates in their constituency (13%), did not like 
any of the parties in their constituency (12%), or because they were not registered to vote / did 
not register in time (7%). 
 

• Analysis of open text suggests that: 
 

o Reasons people gave for “not being able to vote” focus on the respondent either: 
 

▪ Being abroad / away from home / on holiday (33%) 
▪ Not being a British citizen / not having the right to vote in the UK (22%) 
▪ Being ill / in hospital (15%) 
▪ Not having / being able to find photo ID (11%) 
▪ Having difficulties accessing polling station (11%) 

 
o ‘Other’ reasons people gave for “not voting focussed significantly on disenchantment 

and scepticism with politics / politicians (60%); specifically that respondents do not trust 
any politicians / governments, did not feel any political party were worthy / capable of 
running the country or voting for, and that parties lacked clear values / manifesto or, 
where they did, were likely make false promises. 

 
Cancel Culture 
 
Cancel culture refers to the practice of withdrawing support for (cancelling) public figures and 
companies after they have done or said something considered objectionable or offensive. 
 
Q. How concerned are you about cancel culture? 

 

• 89% of respondents have heard of cancel culture. 
 

Of those 89% respondents who have specifically heard of cancel culture: 

 

• 28% are very concerned about cancel culture 

• 41% are somewhat concerned about cancel culture 

• 31% are not at all concerned about cancel culture 
 

 

 

 

 All 
Respondents 

Never Heard 
Removed 

Not at all concerned 28% 31% 

Somewhat concerned 36% 41% 

Very concerned 25% 28% 

Never heard of it 11% - 
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• Since this question was last asked in December 2023, there has been a significant 
increase (+8pp) in awareness of cancel culture from 81% to 89%. 

• However, this increase in awareness has most significantly occurred within respondents who 
are not at all concerned about cancel culture. 

• There has been no significant change, since December 2023, in the proportion of respondents 
who are somewhat or very concerned about cancel culture. 

 

Q. Does it worry you that some people are becoming increasingly afraid to talk about things they 

may perceive as controversial, like politics or religion, for example? 
 

 

• 75% of respondents worry to some degree that some people are becoming increasingly 
afraid to talk about things they may perceive as controversial, like politics or religion, for 
example. 
 

• These respondents are split equally between those who worry a lot (37%) and those who 
worry sometimes (38%). 

• A quarter of respondents (25%) do not worry at all that some people are becoming 
increasingly afraid to talk about things they may perceive as controversial. 

• This is a similar proportion to the percentage of respondents who are not at all concerned 
about cancel culture (28%). 

 

• Since this question was last asked in December 2023, there has been a significant 
increase (+5pp) in the proportion of respondents who say they do not worry at all that 
some people are becoming increasingly afraid to talk about things they may perceive 
as controversial, from 20% to 25%. 

• This has resulted in small, but not significant, decreases in the proportion of respondents who 
either worry a lot (- 3pp) or worry sometimes (- 2pp). 

 

Q. Have you ever made the decision to not engage in a conversation or share a particular 

viewpoint, including on social media, because you are concerned that it will affect your reputation? 
 

 

• Respondents are split broadly equally between those who have made the decision to not 
engage in a conversation or share a particular viewpoint, including on social media, 
because they are concerned that it will affect their reputation (54%) and those who have 
never made this decision (46%). 

 All Respondents 

 Aug 2024 Dec 2023 Change Direction 

Not at all concerned 28% 22% + 6pp ▲ 

Somewhat concerned 36% 33% + 3pp No Change 

Very concerned 25% 26% - 1pp No Change 

Never heard of it 11% 19% - 8pp ▼ 

Yes, it worries me a lot 37% 

Yes, it worries me sometimes 38% 

No, I don’t worry at all 25% 

 Aug 2024 Dec 2023 Change Direction 

Yes, it worries me a lot 37% 40% - 3pp No Change 

Yes, it worries me sometimes 38% 40% - 2pp No Change 

No, I don’t worry at all 25% 20% + 5pp ▲ 

Yes, more than once 46% 

Yes, once 7% 

Never 46% 
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• The significant majority of respondents who have made the decision to not engage in a 
conversation or share a particular viewpoint, including on social media, because they are 
concerned that it will affect their reputation, have done so more than once (46%). 

• Individuals who have made this decision were asked for more detail about the things they 
have decided to not talk about or share. The most popular answer by a significant margin, 
was anything to do with politics. 

• This was then followed by opinions / views relating to protected characteristics; most notably 
religion, followed by race / ethnicity, gender, trans issues, and sexual orientation. 

• Other commonly withheld views / opinions focus on asylum seekers / immigration / migration 
and major world conflicts. 

 

 

• Interestingly, whilst responses to earlier questions suggest the respondents are now 
significantly less worried about cancel culture than in December 2023; in fact there has 
been a significant increase (+7 pp) in the proportion of respondents who have made the 
decision to, more than once, not engage in a conversation or share a particular 
viewpoint, including on social media, because they are concerned that it will affect their 
reputation 

 

Q. Do you think that it is right that someone can be cancelled because of something they said or 

did many years ago or when they were much younger? 
 

 

• Nearly two thirds of respondents (61%) believe that it is not right that someone can be 
cancelled because of something they said or did many years ago or when they were much 
younger. 
 

• This compares to 18% of respondents who believe that is right that someone can be cancelled 
because of something they said or did many years ago or when they were much younger. 

 

 

• Since this question was last asked in December 2023, there has been a significant 
decrease (-7pp) in the proportion of respondents who are unsure whether it is right that 
someone can be cancelled because of something they said or did many years ago or 
when they were much younger.  

• This has been accompanied by a significant increase (+8pp) in the proportion of 
respondents who agree that it is right that someone can be cancelled because of 
something they said or did many years ago or when they were much younger. 

 

 Aug 2024 Dec 2023 Change Direction 

Yes, more than once 46% 39% + 7pp ▲ 

Yes, once 7% 8% - 1pp No Change 

Never 46% 53% - 6pp ▼ 

Yes 18% 

No 61% 

Don’t Know 21% 

 Aug 2024 Dec 2023 Change Direction 

Yes 18% 10% + 8pp ▲ 

No 61% 62% - 1pp No Change 

Don’t Know 21% 28% - 7pp ▼ 
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Happiness and Wellbeing 
 

Q. How are you feeling? 
 

 

Focus on positive feelings: 

 

Focus on negative feelings: 

 

 

• Respondents are significantly more likely to feel positively rather than negatively.  
 

• The only exception is feelings of stress / anxiety, where a higher proportion of respondents 
say they do feel stressed or anxious (39%) than say they do not feel stressed or anxious 
(32%). 
 

• Current feelings of happiness (58%) are significantly higher than during lockdown (51%), 
and significantly higher than both two years ago (53%) and a year ago (50%). Whilst current 
feelings of happiness are lower than pre lockdown levels (65%) this difference is not 
significant. 
 

• Current feelings of worthwhile (58%), optimism (49%) and hopefulness (53%) are all at their 
highest levels. They are significantly higher than both two years ago (54%, 44% and 42% 
respectively) and, more significantly, one year ago (46%, 41% and 42% respectively) 

 

 
1 Not at 

All 
2 3 4 5 - Very 

Happy 4% 15% 23% 44% 14% 

Healthy 4% 20% 28% 38% 10% 

Lonely 33% 27% 22% 13% 6% 

Anxious / Stressed 11% 21% 29% 26% 13% 

Worthwhile 4% 10% 28% 35% 23% 

Optimistic 8% 15% 28% 315 185 

Hopeful 6% 14% 27% 32% 21% 

 Pre-
Lockdown 
Jan 2020 

Lockdown 
Apr 2020 

Two 
Year Ago 
Nov 2022 

One Year 
Ago 

Aug 2023 

Aug 2024 

Happy 65% 51% 53% 50% 58% 

Healthy 51% 50% 49% 44% 48% 

Not Lonely 58% 50% 59% 55% 59% 

Not Stressed / Anxious 36% 31% 37% 35% 32% 

Worthwhile 56% 50% 54% 46% 58% 

Optimistic - - 44% 41% 49% 

Hopeful - - 42% 42% 53% 

 Pre-
Lockdown 
Jan 2020 

Lockdown 
Apr 2020 

Two Year 
Ago 

Nov 2022 

One Year 
Ago 

Aug 2023 

Aug 2024 

Unhappy 14% 23% 19% 24% 19% 

Unhealthy 20% 20% 23% 23% 24% 

Lonely 23% 26% 21% 20% 19% 

Stressed / Anxious 36% 41% 31% 38% 39% 

Not worthwhile 14% 15% 16% 18% 14% 

Pessimistic - - 23% 27% 23% 

Not hopeful - - 21% 24% 20% 
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• Current feelings of healthiness (48%) are not significantly different to those both two years ago 
(49%) and a year ago (44%). However, current feelings of unhealthiness (24%) are significantly 
higher than both pre-lockdown and lockdown levels (both 20%). 
 

• Current levels of stress / anxiety (39%) are not significantly different from pre-lockdown levels 
(36%), lock down levels (41%), or levels a year ago (38%). However current levels of stress / 
anxiety (39%) are significantly higher than two years ago (31%) 

 
Financial Stability Tracker 
 
Q. Which of the following best describes how your household is managing? 
 

 

 

 

 

 

 

• The majority of respondents (79%) are either keeping up without any difficulties (40%) 
or only struggling occasionally (39%). 
 

• 19% either find it a constant struggle to keep up (13%), are falling behind financially 
(3%) or are having real financial problems (3%). 
 
Compared to March 2022, when this information was first tracked, and before the cost-of-
living crisis: 
 

• There has been a significant decrease in the proportion of respondents who are keeping up 
without any difficulties (- 5pp). 
 

• There has been a significant increase in both the proportion of respondents who are keeping 
up but finding it a struggle from time to time (+ 6pp) and the proportion of respondents who 
are keeping up but finding it a constant struggle (+ 3pp). 
 
Compared to a year ago: 
 

• There has been a significant increase in the proportion of respondents who are keeping up 
but are struggling from time to time (+ 6pp). 
 

• The chart overleaf shows how, following a small period of decline, there has now been 
a consistent increase in the proportion of respondents who are keeping up but are 
struggling from time to time during each reporting period since February 2024. 

• The proportion of respondents keeping up but struggling from time to time is now 
almost equivalent to the proportion who are keeping up without difficulty, as occurred 
during much of the cost-of-living crisis.  
 
 

Keeping up with bills / credit commitments without any difficulties 40% 

Keeping up with bills / credit commitments, but it is a struggle from 
time to time 

39% 

Keeping up with bills / credit commitments, but it is a constant 
struggle 

13% 

Falling behind with some bills / credit commitments 3% 

Having real financial problems, have fallen behind with many bills / 
credit commitments 

3% 

Don't have any bills / credit commitments <1% 

Don’t know / prefer not to say 3% 
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