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Ambition: Our Culture, Our Heritage, Our City

Q. Which of the following do you think are most important in measuring how well Hull City Council works towards making Hull a leading city for culture and heritage?

Q. Which of the following do you think Hull City Council should prioritise for improvement in measuring how it works towards making Hull a leading city for culture and heritage?

60%

Helps local
organisations and
communities to develop
the home-grown
creative sector offering
in Hull
50%

Attracts national and
international (big name)
culture and heritage
events / artists

Works to improve Hull’'s
reputation to people
outside of the city

Works towards
attracting more tourists /
visitors to the city and
increasing visitor spend
in the economy
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Works to improve 5
resident pride in Hull

30%
Tells the story of Hull
and its people to the
outside world

Most in need of Improvament
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Provides opportunities

for those who want to
volunteer in arts and
heritage events and

organisations
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Encourages the
development of the
cultural sector in Hull;
supporting growth in the
film, TV and creative
sectors and further
developing Hull's
reputation as a filming
location

Provides residents with the
opportunities to enjoy
culture and heritage in

ways and in locations that
suit them (e.g. events,

festivals, venues, price,
location)
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Most Important

Resident Priorities

1. Provides residents with the opportunities to enjoy culture and
heritage in ways and in locations that suit them

2. Encourages the development of the cultural sector in Hull,
supporting growth in the film, TV and creative sectors and further
developing Hull's reputation as a filming location

3. Works towards attracting more tourists / visitors to the city and
increasing visitor spend in the economy

4. Works to improve Hull’'s reputation to people outside of the city

Q. 2 years ago, we asked you to tell us what was important to you
about Hull's art, culture and heritage, and what you most wanted
improving. You told us that the following were your top priorities. Over
the last 2 years, have these got worse, stayed the same, or got better?

Residents have opportunities to enjoy
culture and heritage in ways and in
locations that suit them

67%

Hull’s reputation to people outside of the

city 96%

The development of the cultural sector in
Hull, supporting growth in the film, TV
and creative sectors and further
developing Hull's reputation as a filming
location

54%

The number of tourists / visitors to the
city and increasing visitor spend in the
economy

61%

National and international (big name)

0,
culture and heritage events / artists 58%

B Got worse OStayed the same B Got better




Views of Art and Culture

Q. How much you disagree or agree with the following statements?

Arts / culture make a difference where | live

Access to museums / galleries is important 1

Art and culture are not for people like me

There are lots of opportunities to get involved
in art and culture if | want

It is important for local councils and other local
organisations to support art / culture

Art and culture are for rich people

| don't really understand the arts

Public money should support art / culture

| have no interest in the arts

| want to get involved in art and culture

Hull supports creative people and artists

Hull is great place for art and culture

B Strongly Disagree ODisagree
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Q. Which of the following do you think are the main benefits to Hull of the Q. Of these, which do you think we should focus on to promote Hull and attract visitors?

arts, cultural activities and events?
Big events [ 51%
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Improves trade for local business - 25% Riverfronts | o5,

Increases jobs and develops skills

Historic buildings [ 24%
- -
Local / upcomingtalent = 20%
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Look Hull’s Talking
Q. In the last year, do you think the amount of coverage that Hull has had in Q. Has the way that Hull is portrayed in the media changed in the last year?

the national / international media has changed?

28%

Less positive

19%

Less coverage

61% Stayed the same 55%

Stayed the same

More coverage 21% More positive 17%




Hull Branding Index

Q. How much do you personally agree with the following about Hull?
Q. How much do you think people not from / who have never lived in Hull would agree?

Average Score: -2 (Strongly Disagree), -1 (Disagree), 0O (Neither), +1 (Agree), +2 (Strongly Agree)

Hull has an interesting history

Hull is an affordable place to live

Hull people are warm and friendly

Hull is a good place to come to study
Hull is a good place to settle / raise a family
Hull is an attractive city

Hull has lots of interesting things to do
Hull has good public amenities

Hull is a safe city

Hull is a good place to do business
There are always things going on
Different communities in Hull get along
There are new things to discover

Hull is an exciting place to live

Hull is modern

It is easy to find a job in Hull

Hull is clean and tidy

Hull has a good reputation

You Personally
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B 0.25
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m People not from / who have never lived in Hull

Top Qualities:

Those statements which scored most positively from both an external and a personal
perspective include:

e Hull has an interesting history
e Hull is an affordable place to live
e Hull people are warm and friendly

Other Selling Points:

The following statements also scored positively, from both an external and a resident
perspective:

e Hullis a good place to come and study

Hidden Gems:

The following statements scored significantly higher from a resident view than from an
outside perspective, suggesting panel members believe these qualities are significantly
under appreciated by people living outside of Hull:

e Hullis a good place to settle / raise a family
e Hullis an attractive city

Myth Busting:

The following statements all scored positively from a resident’s view, but negatively from an
outside perspective, meaning panel members feel these areas are unjustly perceived
negatively by people living outside of the city.

e Hull has lots of interesting things to do
e Hull has good public amenities

e Hullis a safe city

e Hullis a good place to do business

e There are always things going on

¢ Different communities in Hull get along
e There are new things to discover

Negative Qualities

The following statements scored negatively from both an external and resident perspective,
suggesting Panel members feel these are valid areas for improvement:

e Hull has a good reputation

e Hullis clean and tidy

e ltis easy to find a job in Hull

e Hullis modern

e Hull is an exciting place to live




Hull Branding Index By Dimension

Presence: the city’s status and standing. It also measures the city’s contribution in
science, culture, and governance.

¢ Hull has an interesting history
e Hull has a good reputation

Place: people’s perceptions about the physical aspects of the city in terms of
cleanliness of environment and how attractive its buildings and parks are etc.

e Hull is an attractive city
e Hull is modern
e Hullis clean and tidy

Pre-Requisite: how people perceive the basic qualities of the city, whether they are
satisfactory, affordable, and accommodating, as well as the standard of public
amenities.

e Hull is a good place to settle / raise a family
e Hull is an affordable place to live
e Hull has good public amenities

People: whether residents would be warm and welcoming, whether newcomers
would find it easy to find and fit into a community, and if they would feel safe.

¢ Different communities in Hull get along
e Hull people are warm and friendly
e Hull is a safe city

Pulse: determines if there are interesting things with which to fill free time and how
exciting the city is in regard to new things to discover.

¢ Hull has lots of interesting things to do

e Hull is an exciting place to live

e There are always things going on in Hull
e There are new things to discover in Hull

Potential: measures the economic and educational opportunities within the city,
such as how easy it might be to find a job, whether it's a good place to do business
or pursue a higher education

e Hullis a good place to do business
e |ltis easy to find a job in Hull
e Hull is a good place to come to study

Presence
0.6
04
Potential Place
Pulse Pre Requisite

People

—You personally —People not from / who have never lived in Hull

Selling Points: Those dimensions which scored positively from both an external and a personal perspective

include:

e Pre-Requisite: how people perceive the basic qualities of the city, whether they are satisfactory, affordable,
and accommodating, as well as the standard of public amenities.

Hidden Gems: The following dimensions scored significantly higher from a resident view than from an outside

perspective:

e Presence: the city’s status and standing. It also measures the city’s contribution in science, culture, and
governance.

Myth Busting: The following dimensions all scored positively from a resident’s view, but negatively from an outside

perspective:

e Pulse: determines if there are interesting things with which to fill free time and how exciting the city is in
regard to new things to discover.

e People: whether residents would be warm and welcoming, whether newcomers would find it easy to find
and fit into a community, and if they would feel safe.

e Potential: measures the economic and educational opportunities within the city, such as how easy it might
be to find a job, whether it's a good place to do business or pursue a higher education

Negative Qualities: The following statements scored negatively from both an external and resident perspective:

e Place: people’s perceptions about the physical aspects of the city in terms of cleanliness of environment
and how attractive its buildings and parks are etc.




Hull City Centre

Q. How would you rate the following facilities and entertainment on offer in the city centre?

Architecture and buildings

Business / shop opening times

Car parking

City centre cultural experience

City centre dining experience

City centre going out / clubbing
experience

City centre history and heritage
experience

City centre shopping experience

Feelings of safety

General ambience / atmosphere /
buzz

General cleanliness and tidiness

Major events

Provision of facilities

Public transport

Quality of green spaces

Walks and trails

The city centre overall
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Q. How do you rate the following areas of the city centre?

St Stephens / Interchange - 17% 26% 42%

Old Town - 12% 22%

Marina / Pier / Humber Street . 4% 16%

m Very poor ' Poor

30% 16%

45%

53%

Neither =~ Good mVery good

Communicating With The Council

Q. How would you prefer to be contacted by / receive information from the
Council, and how would prefer to contact or send information to the Council?

26%
SMS / Text 220,
0%
WhatsA
aisapp 13%
HCC Mobile App 299,
. %
Email 625%
Social media 19%
Phone 19%
Post 32%

6%
6%

Not interested

m Receive Info From HCC ® Send Info To HCC

Q. On Sunday 7th September, the government sent an emergency alert test
message to all mobile phones in the UK. Did you get the alert?

No, don't know why . 8%

Don't have a mobile o
phone ‘ 1%
No, was out of the o
country I 3%
No, phoni:ot turned I 4%

No, signal was not
available

Don't know I 3%




Last year we asked you to tell us how you would prefer to receive information from the council, such as information about upcoming events, waste bin collection dates, or
upcoming elections. We also asked you what you would like to receive information about. Based on your top answers, we now want to understand how you prefer to receive
information about each of your top topics.

Q. How would you prefer to receive information on each of the following?

mPost ©Email = Council website = Local media/ social media mText HCC Mobile app = Don't want to receive

%

Q. And thinking about the information we send you, over the last year do you think it has got worse, stayed the same or got better? (Don’t Receive Removed)

Road works, traffic, travel 50%

Bin collection information 75%

What's on / events listings 73%

Your local area 72%

Council tax and Council spending 73%

m Got worse Stayed the same m Got better




Happiness and Wellbeing

Q. How are you feeling?

Change compared to Sep 2024 People’s Panel

©
®
O

Happiness
Happy: 57% (+ 4pp)
Unhappy: 19% (+ 1pp)

Healthiness
Healthy: 46% (+ 2pp)
Unhealthy: 22% (No Change)

Loneliness
Not lonely: 56% (- 1pp)
Lonely: 19% (No Change)

Stress / Anxiety
Not stressed: 35% (+ 1pp)
Stressed: 33% (- 1)

Worthwhileness
Worthwhile: 52% (- 1pp)
Not worthwhile: 16% (+ 2pp)

Optimism
Optimistic: 40% (- 7pp) ¥
Pessimistic: 26% (+ 5pp) A

Hopefulness
Hopeful: 43% (- 8pp) V¥
Not hopeful: 23% (+ 6pp) A

Telling Us What You Think

Q. Which of the following have you done in the last 12 months?

Completed a questionnaire (other than the People's Panel)
from your local council

Completed a questionnaire (other than the People's Panel)
from another local public service (e.g. NHS, Police etc.)

Attended a public meeting or event about local services

Made a complaint about your council

Made a complaint about other local services (e.g NHS, Police
etc.)

Signed a local petition

Taken part in a regular group such as a patient or tenant
group

Given a compliment about your council
Completed a feedback card for a local public service
None of these

Other

1

7%
6%

2%
3%

= Nov 2024 mSep 2025

11%
0%

12%7

%
17%

35%

24%
24%

28%
29%

50%

46%

43%

Q. Thinking about when you have completed a questionnaire, provided feedback, made a complaint, or given a
compliment - how much do you agree that the following happened?

= B B [E]

| was able to access the results - 26% 39% 17%
s e shonovve [N o a8% 16%
| feel my views were taken into account - 18% 49% 15%
| feel my views made a difference - 20% 47% 13%
B Strongly Disagree ODisagree ONeither OAgree @ Strongly Agree




Financial Stability Checker

50%
Keeping up with bills / 44%
credit commitments 459,
without any difficulties - 39% °
Keepi ith bills /
eeping up with bills 339 40

credit commitments,
but it is a struggle from - o .
time to time 34% (

Keeping up with bills / 35%

credit commitments, 15%
but it is a constant o
struggle . 15% 30%
Falling behind with | 2%
some bills / credit A 259,
commitments I 4%
Having real financial .
problems, have fallen 2% 20%
behind with many bills / I 39,
credit commitments
15%
Don't have any bills / 1%
credit commitments
| 2% 10%
| don't know / prefer 4% 5o,
not to say I 4%
Sep 2024 mSep 2025 0%

Mar May Jul- Aug Oct- Nov Jan Mar Apr-May Jun Aug Sep Oct- Dec Jan Feb Mar May Jun Aug Sep Nov Dec Jan Mar Apr-May Jul- Aug Sep
-22 22 22 -22 22 -22 -23 -23 23 -23 -23 -23 -23 23 -23 -24 -24 -24 -24 -24 -24 -24 -24 -24 -25 -25 25 -25 25 -25 -25
—Keeping up with bills / credit commitments without any difficulties 45%43%42%36%40%41%37%37%39%40%36%41%41%43%43%41%43%42%45%42%40%44%46%43%43%43%45%45%41%45%39%

——Keeping up with bills / CredI:ir%()efT;?;;(m:ntS, but it is a struggle from 33%37%32%38%39%35%40%40%35%35%36%33%35%37%36%35%33%35%35%38%39%33%34%30%31%32%32%30%34 %35%34%

Keeping up with bills / Cred'sttflj’grgg'tme“ts’ butitisaconstant 4,0 100 139%14%14%14%14%14%16%13%13%14%13%11%13%12%15%13%12%12%13%15%10%15%13%15%12%15%15%13%15%

——Falling behind with some bills / credit commitments 3% 3% 4% 5% 3% 3% 3% 4% 3% 4% 3% 4% 4% 3% 4% 5% 2% 4% 2% 3% 3% 2% 4% 2% 5% 4% 3% 3% 3% 4% 4%
——Having real financial problems, have fallen behind with many bills 5o, 50, 10, 10, 104 204 3% 3% 3% 2% 1% 4% 3% 4% 2% 3% 4% 2% 3% 2% 3% 2% 3% 5% 3% 2% 3% 3% 3% 1% 3%

[ credit commitments
Don't have any bills / credit commitments 2% 1% 1% 2% 1% 1% 1% 0% 0% 0% 1% 1% 1% 0% 1% 1% 0% 1% 0% 0% 0% 1% 0% 0% 2% 1% 1% 0% 1% 0% 2%




