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Introduction and Methodology 
 
Introduction 
 
This survey was conducted between June 2024 and July 2024. Questions covered the following 
topics: 
 
• Hull’s Council Plan 
• Happiness and Wellbeing 
• Financial Stability Tracker 
 
The People's Panel includes residents of both Hull and the East Riding. The latter often work, shop, 
and use the entertainment facilities in Hull, as well as access some services such as healthcare.  
 
Methodology 
 
This survey was open to People’s Panel members, and non-members, across Hull and East Riding, 
over a six-week period May 2024 and June 2024 
 
As usual, an electronic version of the survey was emailed to over 4,800 online People’s Panel 
members. A non-member version of the survey was also made available through the Hull City 
Council Your Say website and promoted on social media. 
 
Response Rate 
 
Method Count % 
Member 851 80.3% 
Non-Member 209 19.7% 
Total 1060  

 
Local Authority Residence Count % 
Hull 917 86.5% 

- West Area 198 18.7% 
- North Area 389 36.7% 
- East Area 320 30.2% 
- Hull But Unknown Area 10 0.9% 

East Riding 124 11.7% 
Not Hull or East Riding 3 0.3% 
No Postcode Provided 12 1.1% 
Total 1060  

 
917 responses came from residents with a Hull postcode.  
 
There are an estimated 215,050 residents of Hull aged 16 +.  
 
This means that any figures reported for Hull have a confidence interval of 3.23% at a 95% 
confidence level (i.e., we are 95% certain that the actual result falls within +/- 3.23 percentage 
points of the reported figure).  
 
This is within both corporate and industry standards. 
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Demographics and Weighting 
 
The demographics of respondents from Hull are given below.  
 
Survey responses from Hull are weighted to be demographically representative of the whole Hull 
population. Responses are weighted based on age, gender, ethnicity and LLTI (impairment or 
illness). Total weights are capped at 4.0 to avoid individual’s responses carrying too much weight in 
the analysis. 
 

 
Note: Responses are not weighted geographically. Minimum sample sizes at ward level were 
not met and therefore it is not possible to produce ward level results.  
 
Average Score Analysis: 
 
A number of the questions in this panel survey asked respondents to state how much they disagree 
/ agree with a statement, or how dissatisfied / satisfied they are with certain things. 
 
This report includes, as standard, the proportion of respondents who disagree / agree or who are 
dissatisfied / satisfied. However, where appropriate, it also provides an “Average Score” measure 
for each aspect of these questions.  
 
This is done by assigning a numerical value to each response category (see below) and then 
calculating an average value across all respondents. 
 

Strongly Disagree Very Dissatisfied -2 
Disagree Dissatisfied -1 
Neither Neither 0 
Agree Satisfied +1 

Strongly Agree Very Satisfied +2 
 
Negative Average Scores suggest that respondents are more likely to be dissatisfied / disagree; with 
values closer to -2 suggesting they are more dissatisfied / disagree more strongly. 
 
Positive Average Scores suggest that respondents are more likely be satisfied / to agree; with values 
closer to +2 suggesting they are more satisfied / agree more strongly.  

 

Total Sample (917) Hull Pop Weighted 
Sample 

Gender 
Female (inc. MTF) 443 48.5% 50.2% 49.2% 
Male (inc. FTM) 460 50.3% 49.8% 49.6% 
Other / non-binary 11 1.2% - 1.2% 

LLTI 
(impairment or 
illness) 

No 564 61.8% 76.7% 73.9% 
Yes 348 38.2% 23.3% 26.1% 

Age group 

16-34 38 4.2% 33.7% 20.7% 
35-44 88 9.8% 16.7% 20.3% 
45-54 130 14.5% 15.1% 18.7% 
55-64 233 26.0% 15.0% 17.8% 
65-74 287 32.1% 10.9% 12.9% 
75+ 119 13.3% 8.5% 9.7% 

Ethnic group 

BAME (Black, Asian and 
Minority Ethnicities inc. White 
Other) 

35 3.9% 15.0% 9.6% 

White British 871 96.1% 85.0% 90.4% 
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Executive Summary 
 
Hull’s Council Plan 
 
Respondents identify the following priorities under each ambition: 
 

Safe and 
Welcoming 
Neighbourhoods 

1. Ensures neighbourhoods are clean, tidy, and attractive  
2. Works to create local neighbourhoods where people feel safe  
3. Listens to local residents and gives residents the opportunities to report 

issues in their communities  
4. Takes residents views into account when designing / delivering services 

Fairer Hull / Health 
and Wellbeing 

1. Provides opportunities / services for residents to improve their physical health 
through physical activity e.g. parks, leisure centres etc 

2. Provides opportunities / services for residents to improve their mental and 
emotional health 

3. Provides services / support for people to live in their own home for as long as 
possible / as long as they wish 

4. Provides services / support for vulnerable people to live active lives and to be 
as independent as possible 

Child Friendly City 
/ Everyone Can 
Achieve Their 
Potential 

1. Tackles the causes and effects of child poverty 
2. Provides the services and support for the most vulnerable children in Hull 

(e.g. children’s social care services, fostering etc) 
3. Helps to raise the aspirations of children and young people in Hull 
4. Provides support / facilities for parents / carers of children and young people 

(e.g. children’s centres) 
Economic Growth 1. Helps those who want to work, but who struggle to get a job, (for example 

due to family circumstances, disability, or lack of skills / experience) into 
employment / training / volunteering 

2. Invests in the city centre – improving employment opportunities, and 
attracting more people to live / work / visit the city centre 

3. Effectively invests in and supports local transport and connectivity 
infrastructure 

Environmentally 
Friendly City 

1. Plans for, and mitigates, against extreme weather events such as high 
temperatures and flooding 

2. Plans and operates their own services in a way to drive down carbon 
emissions and to be more environmentally friendly (e.g. roads, opens space, 
house building standards, trees) 

3. Invests in new energy efficiency and renewable energy generation 
technologies (e.g. district heating 

4. Encourages and supports local residents to drive down carbon emissions and 
be more environmentally friendly (e.g. recycling, water butts, retrospective 
home energy efficiency 

Culture and 
Heritage 

1. Provides residents with the opportunities to enjoy culture and heritage in 
ways and in locations that suit them (e.g. events, festivals, venues, price, 
location)  

2. Works to improve Hull’s reputation to people outside of the city 
3. Encourages the development of the cultural sector in Hull, supporting growth 

in the film, TV and creative sectors and further developing Hull's reputation as 
a filming location 

4. Works towards attracting more tourists / visitors to the city and increasing 
visitor spend in the economy 

5. Attracts national and international (big name) culture and heritage events / 
artists 
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Respondents rank the 6 ambitions in order of importance as follows (from most important to least 
important): 
 

1. Safe and Welcoming Neighbourhoods 
2. Economic Growth 
3. Fairer Hull / Health and Wellbeing 
4. Child Friendly City / Everyone can Achieve Their Potential 
5. Environmentally Friendly City 
6. Culture and Heritage 

 
By weighting responses to the first two questions (importance and needing improvement) by the 
level of importance respondents place on the overarching ambition, it is possible to create a weighted 
ranking of all indicators in order of priority. 
 
This would suggest that the top priority indicators are: 

 
1. Ensures neighbourhoods are clean, tidy, and attractive 
2. Works to create local neighbourhoods where people feel safe 
3. Listens to local residents and gives residents the opportunities to report issues in their communities 
4. Helps those who want to work, but who struggle to get a job, (for example due to family 

circumstances, disability, or lack of skills / experience) into employment / training / volunteering 
5. Takes residents views into account when designing / delivering services 
6. Invests in the city centre – improving employment opportunities, and attracting more people to live 

/ work / visit the city centre 
7. Effectively invests in and supports local transport and connectivity infrastructure 
8. Tackles the causes and effects of child poverty 
9. Provides access to local services and facilities in local areas 
10. Provides the services and support for the most vulnerable children in Hull (e.g. children’s social 

care services, fostering etc) 
11. Provides opportunities / services for residents to improve their physical health through physical 

activity e.g. parks, leisure centres etc 
12. Ensures access to affordable, suitable, decent housing 

Provides opportunities / services for residents to improve their mental and emotional health 
 
Happiness and Wellbeing 
 
Respondents are significantly more likely to feel positively rather than negatively. 
 
The only exception is feelings of stress / anxiety, where the proportion of respondents say 
they do feel stressed or anxious (31%) is much more similar to the proportion who do not feel 
stressed or anxious (38%). 
 
Notably: 
 
• Current feelings of healthiness (45%), whist similar to two years ago (45%), are significantly 

lower than a year ago (52%), and significantly lower than both pre lockdown (51%) and lockdown 
levels (50%). Recent trackers show an ongoing downward trend in feelings of healthiness. 
 

• Feelings of optimism (50%) and hopefulness (52%) are both at their highest recorded level and 
are significantly higher than both two years ago and a year ago.  
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Financial Stability Checker 
 
The majority of respondents (80%) are either keeping up without any difficulties (42%) or only 
struggling occasionally (38%). 
 
• 16% either find it a constant struggle to keep up (12%), are falling behind financially (3%) or are 

having real financial problems (2%). 
 

Compared to a year ago there has been a significant increase, to pre-cost-of-living crisis levels, in 
the proportion of respondents who are keeping up without any difficulties (+ 6pp). 
 
However, compared to March 2022, when this information was first tracked, and before the cost-of-
living crisis there has been a significant increase in the proportion of respondents who are keeping 
up but finding it a struggle from time to time (+ 5pp). 
 
This would suggest that the finances of the most affluent who were affected by the cost-of-
living crisis have returned to normal, whilst the less affluent continue to find things difficult. 
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Hull’s Council Plan 
 
Q. Thinking about your local area, from the following list, please tell us: 
 

• Which are the 4 most important in measuring how well Hull City Council works towards that 
ambition? 

• Which are the 4 most in need of improvement in order to achieve the ambition 
 
Ambition 1: Safe and Welcoming Neighbourhoods 
 

 
Top 4 Most Important 

1. Ensures neighbourhoods are clean, tidy, and attractive (64%) 
2. Listens to local residents and gives residents the opportunities to report issues in their 

communities (57%) 
3. Works to create local neighbourhoods where people feel safe (57%) 
4. Takes residents views into account when designing / delivering services (49%) 

 
Top 4 Most in need of Improvement 

1. Ensures neighbourhoods are clean, tidy, and attractive (60%) 
2. Works to create local neighbourhoods where people feel safe (52%) 
3. Listens to local residents and gives residents the opportunities to report issues in their 

communities (49%) 
Takes residents views into account when designing / delivering services (49%) 

 
Key priorities (most important and most in need of improvement) 

1. Ensures neighbourhoods are clean, tidy, and attractive  
2. Works to create local neighbourhoods where people feel safe  
3. Listens to local residents and gives residents the opportunities to report issues in their 

communities  
4. Takes residents views into account when designing / delivering services 

 
 
 
 
 

 Most 
Important 

Most In Need of 
Improvement 

Listens to local residents and gives residents the opportunities 
to report issues in their communities 57% 49% 

Takes residents views into account when designing / delivering 
services 49% 49% 

Works to create local neighbourhoods where people feel safe 57% 52% 
Provides residents with open / green spaces in their 
neighbourhood 33% 27% 

Ensures neighbourhoods are clean, tidy, and attractive 64% 60% 
Works to create local neighbourhoods where people get along 9% 15% 
Provides access to local services and facilities in local areas 47% 38% 
Ensures access to affordable, suitable, decent housing 36% 40% 
Encourages residents to have pride in their local area 31% 31% 
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Ambition 2: Fairer Hull / Health and Wellbeing 
 

 
Top 4 Most Important 

1. Provides opportunities / services for residents to improve their physical health through 
physical activity e.g. parks, leisure centres etc (58%) 

2. Provides opportunities / services for residents to improve their mental and emotional health 
(50%) 

3. Provides services / support for people to live in their own home for as long as possible / as 
long as they wish (47%) 

4. Provides services / support for vulnerable people to live active lives and to be as 
independent as possible (44%) 
 

Top 4 Most in need of Improvement 

1. Provides opportunities / services for residents to improve their mental and emotional health 
(50%) 

2. Provides opportunities / services for residents to improve their physical health through 
physical activity e.g. parks, leisure centres etc (46%) 

3. Provides services / support for people to live in their own home for as long as possible / as 
long as they wish (41%) 

4. Provides services / support for vulnerable people to live active lives and to be as 
independent as possible (39%) 

 
Key priorities (most important and most in need of improvement) 

1. Provides opportunities / services for residents to improve their physical health through 
physical activity e.g. parks, leisure centres etc 

2. Provides opportunities / services for residents to improve their mental and emotional 
health 

3. Provides services / support for people to live in their own home for as long as possible / as 
long as they wish 

4. Provides services / support for vulnerable people to live active lives and to be as 
independent as possible 

 Most 
Important 

Most In Need of 
Improvement 

Provides opportunities / services for residents to improve their 
physical health through physical activity e.g. parks, leisure centres etc 58% 46% 

Provides opportunities for residents to improve their physical health 
through access to commissioned services e.g. smoking cessation, 
sexual heath, weight management, drugs, and alcohol 

36% 32% 

Provides opportunities / services for residents to improve their mental 
and emotional health  50% 50% 

Provides services / support for people to live in their own home for as 
long as possible / as long as they wish 47% 41% 

Provides services / support for vulnerable people to live active lives 
and to be as independent as possible 44% 39% 

Supports residents to be able to access nutritious, affordable food 
locally 39% 39% 

Provides information / education to residents on how to live a healthy 
lifestyle (e.g. cooking, nutrition, stress management etc) 21% 21% 

Supports the voluntary and community sector to improve the health 
and wellbeing of Hull residents 27% 32% 

Takes account of the possible effects on health and wellbeing in the 
design, delivery, and implementation of our decisions  37% 38% 
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Ambition 3: Child Friendly City / Everyone Can Achieve Their Potential 
 

 
Top 4 Most Important 

1. Provides the services and support for the most vulnerable children in Hull (e.g. children’s 
social care services, fostering etc) (59%) 

2. Tackles the causes and effects of child poverty (57%) 
3. Provides children and young people with access to education (pre-schools, schools, and 

colleges) where required (47%) 
4. Provides support / facilities for parents / carers of children and young people (e.g. children’s 

centres) (46%) 
 

Top 4 Most in need of Improvement 

1. Tackles the causes and effects of child poverty (60%) 
2. Provides the services and support for the most vulnerable children in Hull (e.g. children’s 

social care services, fostering etc.) (51%) 
3. Helps to raise the aspirations of children and young people in Hull (46%) 
4. Provides support / facilities for parents / carers of children and young people (e.g. children’s 

centres) (44%) 
 

Key priorities (most important and most in need of improvement) 

1. Tackles the causes and effects of child poverty 
2. Provides the services and support for the most vulnerable children in Hull (e.g. 

children’s social care services, fostering etc) 
3. Helps to raise the aspirations of children and young people in Hull 
4. Provides support / facilities for parents / carers of children and young people (e.g. children’s 

centres) 
 
 
 
 
 
 
 
 
 

 Most 
Important 

Most In Need of 
Improvement 

Provides the services and support for the most vulnerable children 
in Hull (e.g. children’s social care services, fostering etc) 59% 51% 

Tackles the causes and effects of child poverty 57% 60% 
Helps to raise the aspirations of children and young people in Hull 46% 46% 
Provides children and young people with access to education (pre-
schools, schools, and colleges) where required 47% 33% 

Provides support to access higher education / university 18% 19% 
Provides access to vocational education opportunities including 
apprenticeships 31% 29% 

Provides access to training / apprenticeships for employment and 
career progression 40% 39% 

Provides opportunities for adult education and lifelong learning 27% 27% 
Provides support / facilities for parents / carers of children and 
young people (e.g. children’s centres) 46% 44% 



10 
 

 
Ambition 4: Economic Growth 
 

 
Top 4 Most Important 

1. Helps those who want to work, but who struggle to get a job, (for example due to family 
circumstances, disability, or lack of skills / experience) into employment / training / 
volunteering (63%) 

2. Invests in the city centre – improving employment opportunities, and attracting more people 
to live / work / visit the city centre (55%) 

3. Effectively invests in and supports local transport and connectivity infrastructure (53%) 
4. Provides residents with employment opportunities near to where they live or can easily get 

to (38%) 
 

Top 4 Most in need of Improvement 

1. Helps those who want to work, but who struggle to get a job, (for example due to family 
circumstances, disability, or lack of skills / experience) into employment / training / 
volunteering (57%) 

2. Effectively invests in and supports local transport and connectivity infrastructure (53%) 
3. Invests in the city centre – improving employment opportunities, and attracting more people 

to live / work / visit the city centre (51%) 
4. Provides residents with employment opportunities near to where they live or can easily get 

to (35%) 
 

Key priorities (most important and most in need of improvement) 

1. Helps those who want to work, but who struggle to get a job, (for example due to 
family circumstances, disability, or lack of skills / experience) into employment / 
training / volunteering 

2. Invests in the city centre – improving employment opportunities, and attracting more 
people to live / work / visit the city centre 

3. Effectively invests in and supports local transport and connectivity infrastructure 
 

 Most 
Important 

Most In Need of 
Improvement 

Helps those who want to work, but who struggle to get a job, (for 
example due to family circumstances, disability, or lack of skills / 
experience) into employment / training / volunteering 

63% 57% 

Invests in the city centre – improving employment opportunities, 
and attracting more people to live / work / visit the city centre 55% 51% 

Focuses training and support to raise productivity and resilience 
and create jobs in key sectors 35% 33% 

Identifies and supports opportunities for new business sectors to 
develop and grow in the city 37% 29% 

Anticipates and responds to future skills and sector needs (e.g. 
digital skills, creative industries) 31% 29% 

Supports business start-ups / self-employment; particularly in 
micro businesses and emerging sectors 35% 34% 

Provides residents with employment opportunities near to where 
they live or can easily get to 38% 35% 

Works with regional and national partners to secure greater 
powers of decision making locally (devolution) 20% 22% 

Effectively invests in and supports local transport and connectivity 
infrastructure 53% 53% 
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Ambition 5: Environmentally Friendly City 
 

 
Top 4 Most Important 

1. Plans for, and mitigates, against extreme weather events such as high temperatures and 
flooding (55%) 

2. Plans and operates their own services in a way to drive down carbon emissions and to be more 
environmentally friendly (e.g. roads, opens space, house building standards, trees) (51%) 

3. Invests in new energy efficiency and renewable energy generation technologies (e.g. district 
heating) (48%) 

4. Encourages and supports local residents to drive down carbon emissions and be more 
environmentally friendly (e.g. recycling, water butts, retrospective home energy efficiency) (43%) 
 

Top 4 Most in need of Improvement 

1. Plans for, and mitigates, against extreme weather events such as high temperatures and 
flooding (51%) 

2. Plans and operates their own services in a way to drive down carbon emissions and to be more 
environmentally friendly (e.g. roads, opens space, house building standards, trees) (44%) 

3. Encourages and supports local residents to drive down carbon emissions and be more 
environmentally friendly (e.g. recycling, water butts, retrospective home energy efficiency) (44%) 

4. Invests in new energy efficiency and renewable energy generation technologies (e.g. district 
heating) (43%) 
 
Key priorities (most important and most in need of improvement) 

1. Plans for, and mitigates, against extreme weather events such as high temperatures and 
flooding 

2. Plans and operates their own services in a way to drive down carbon emissions and to be 
more environmentally friendly (e.g. roads, opens space, house building standards, trees) 

3. Invests in new energy efficiency and renewable energy generation technologies (e.g. district 
heating 

4. Encourages and supports local residents to drive down carbon emissions and be more 
environmentally friendly (e.g. recycling, water butts, retrospective home energy efficiency 

 

 Most 
Important 

Most In Need of 
Improvement 

Provides leadership on the climate change agenda through the 
way it conducts and runs its own business and buildings, and 
encourages and supports partners to do the same 

31% 32% 

Has a plan / response to the climate change emergency 37% 36% 
Is committed to being carbon neutral by 2030 / net zero by 2045 30% 27% 
Buys and commissions products and services in a way to drive 
down carbon emissions and to support the green economy 27% 25% 

Plans and operates their own services in a way that drives down 
carbon emissions and is more environmentally friendly (e.g. roads, 
opens space, house building standards, trees) 

51% 44% 

Invests in new energy efficiency and renewable energy generation 
technologies (e.g. district heating) 48% 43% 

Encourages and supports local businesses to drive down carbon 
emissions and to be more environmentally friendly 31% 34% 

Encourages and supports local residents to drive down carbon 
emissions and to be more environmentally friendly (e.g. recycling, 
water butts, retrospective home energy efficiency) 

43% 44% 

Plans for, and mitigates, against extreme weather events such as 
high temperatures and flooding 55% 51% 
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Ambition 6: Culture and Heritage 
 

 
Top 4 Most Important 

1. Provides residents with the opportunities to enjoy culture and heritage in ways and in 
locations that suit them (e.g. events, festivals, venues, price, location) (59%)Encourages the 
development of the cultural sector in Hull, supporting growth in the film, TV and creative 
sectors and further developing Hull's reputation as a filming location (55%) 

2. Works to improve Hull’s reputation to people outside of the city (51%) 
3. Works towards attracting more tourists / visitors to the city and increasing visitor spend in 

the economy (48%) 
 

Top 4 Most in need of Improvement 

1. Works towards attracting more tourists / visitors to the city and increasing visitor spend in 
the economy (48%) 

2. Works to improve Hull’s reputation to people outside of the city (48%) 
3. Provides residents with the opportunities to enjoy culture and heritage in ways and in 

locations that suit them (e.g. events, festivals, venues, price, location) (43%)Encourages the 
development of the cultural sector in Hull, supporting growth in the film, TV and creative 
sectors and further developing Hull's reputation as a filming location (42%) 

 
Key priorities (most important and most in need of improvement) 

1. Provides residents with the opportunities to enjoy culture and heritage in ways and in 
locations that suit them (e.g. events, festivals, venues, price, location)  

2. Works to improve Hull’s reputation to people outside of the city 
3. Encourages the development of the cultural sector in Hull, supporting growth in the film, TV 

and creative sectors and further developing Hull's reputation as a filming location 
4. Works towards attracting more tourists / visitors to the city and increasing visitor spend in 

the economy 
5. Attracts national and international (big name) culture and heritage events / artists 

 
 
 

 Most 
Important 

Most In Need of 
Improvement 

Encourages the development of the cultural sector in Hull, 
supporting growth in the film, TV and creative sectors and further 
developing Hull's reputation as a filming location 

55% 42% 

Helps local organisations and communities to develop the home-
grown creative sector offering in Hull 34% 32% 

Provides residents with the opportunities to enjoy culture and 
heritage in ways and in locations that suit them (e.g. events, 
festivals, venues, price, location) 

59% 43% 

Attracts national and international (big name) culture and heritage 
events / artists 44% 39% 

Works to improve Hull’s reputation to people outside of the city 51% 48% 
Tells the story of Hull and its people to the outside world 30% 33% 
Works towards attracting more tourists / visitors to the city and 
increasing visitor spend in the economy 48% 48% 

Provides opportunities for those who want to volunteer in arts and 
heritage events and organisations 16% 15% 

Works to improve resident pride in Hull 33% 38% 
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Provides access to training / 
apprenticeships for 

employment and career 
progression

Provides opportunities for 
adult education and lifelong 

learning

Provides support / facilities 
for parents / carers of 

children and young people 
(e.g. children’s centres)
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Helps those who want to work, but who struggle to 
get a job, (for example due to family circumstances, 

disability or lack of skills / experience) into 
employment / training / volunteering

Invests in the city centre –
improving employment 

opportunities, and attracting 
more people to live / work / 

visit the city centre

Focuses training and 
support to raise productivity 
and resilience and create 

jobs in key sectors

Identifies and supports 
opportunities for new 

business sectors to develop 
and grow in the city

Anticipates and responds to 
future skills and sector 

needs (e.g. digital skills, 
creative industries)

Supports business start ups 
/ self-employment; 
particularly in micro 

businesses and emerging 
sectors

Provides residents with 
employment opportunities 
near to where they live or 

can easily get to
Works with regional and 

national partners to secure 
greater powers of decision 
making locally (devolution)

Effectively invests in and 
supports local transport and 
connectivity infrastructure
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Provides leadership on the 
climate change agenda 

through the way it conducts 
and runs its own business 

and buildings, and 
encourages and supports 
partners to do the same

Has a plan / response to the 
climate change emergency

Is committed to being 
carbon neutral by 2030 / net 

zero by 2045

Buys and commissions 
products and services in a 
way to drive down carbon 
emissions and to support 

the green economy

Plans and operates their 
own services in a way to 

drive down carbon 
emissions and to be more 
environmentally friendly 

(e.g. roads, opens space, 
house building standards, …

Invests in new energy 
efficiency and renewable 

energy generation 
technologies (e.g. district 

heating)

Encourages and supports 
local businesses to drive 

down carbon emissions and 
to be more environmentally 

friendly

Encourages and supports 
local residents to drive down 

carbon emissions and be 
more environmentally 

friendly (e.g. recycling, water 
butts, retrospective home 

energy efficiency)

Plans for, and mitigates, 
against extreme weather 

events such as high 
temperatures and flooding
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Encourages the 
development of the cultural 
sector in Hull; supporting 
growth in the film, TV and 

creative sectors and further 
developing Hull's reputation 

as a filming location

Helps local organisations 
and communities to develop 

the home-grown creative 
sector offering in Hull

Provides residents with the 
opportunities to enjoy culture 
and heritage in ways and in 
locations that suit them (e.g. 

events, festivals, venues, price, 
location)

Attracts national and 
international (big name) 

culture and heritage events / 
artists

Works to improve Hull’s 
reputation to people outside 

of the city

Tells the story of Hull and its 
people to the outside world

Works towards attracting 
more tourists / visitors to the 

city and increasing visitor 
spend in the economy

Provides opportunities for 
those who want to volunteer 
in arts and heritage events 

and organisations

Works to improve resident 
pride in Hull
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Q. Thinking about the 6 ambitions that we have asked you about, now please rank them from the 
most important, through to the least important. 
 
Rank of 1 = Most Important and Rank of 6 = Least Important 
 

 
Rank 1 – 

Most 
Important 

2 3 4 5 
Rank 6 – 

Least 
Important 

Average 
Rank 

Safe & Welcoming Neighbourhoods 39% 27% 13% 9% 6% 5% 2.30 
Economic Growth 24% 20% 20% 11% 16% 9% 3.02 
Fairer Hull / Health & Wellbeing 10% 17% 25% 21% 17% 10% 3.49 
Child Friendly City / Everyone can 
Achieve Their Potential 12% 18% 20% 23% 12% 15% 3.51 

Environmentally Friendly City 11% 12% 10% 20% 24% 22% 4.01 
Culture & Heritage 3% 7% 12% 16% 24% 39% 4.66 

 
Based on the average rank given by respondents, the 6 ambitions are ranked in order of importance 
as follows (from most important to least important): 
 

1. Safe and Welcoming Neighbourhoods 
2. Economic Growth 
3. Fairer Hull / Health and Wellbeing 
4. Child Friendly City / Everyone can Achieve Their Potential 
5. Environmentally Friendly City 
6. Culture and Heritage 

 
Weighted Ranking of All Indicators 
 
By weighting responses to the first two questions (importance and needing improvement) by the 
level of importance respondents place on the overarching ambition, it is possible to create a 
weighted ranking of all indicators in order of priority. 
 
This would suggest that the top priority indicators are: 

 
1. Ensures neighbourhoods are clean, tidy, and attractive 
2. Works to create local neighbourhoods where people feel safe 
3. Listens to local residents and gives residents the opportunities to report issues in their 

communities 
4. Helps those who want to work, but who struggle to get a job, (for example due to family 

circumstances, disability, or lack of skills / experience) into employment / training / volunteering 
5. Takes residents views into account when designing / delivering services 
6. Invests in the city centre – improving employment opportunities, and attracting more people to live 

/ work / visit the city centre 
7. Effectively invests in and supports local transport and connectivity infrastructure 
8. Tackles the causes and effects of child poverty 
9. Provides access to local services and facilities in local areas 
10. Provides the services and support for the most vulnerable children in Hull (e.g. children’s social 

care services, fostering etc) 
11. Provides opportunities / services for residents to improve their physical health through physical 

activity e.g. parks, leisure centres etc 
12. Ensures access to affordable, suitable, decent housing 
13. Provides opportunities / services for residents to improve their mental and emotional health 
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Happiness and Wellbeing 
 
Q. How are you feeling? 
 

 

Focus on positive feelings: 

 
Focus on negative feelings: 

 

 

• Respondents are significantly more likely to feel positively rather than negatively.  
• The only exception is feelings of stress / anxiety, where the proportion of respondents say they do 

feel stressed or anxious (31%) is much more similar to the proportion who do not feel stressed or 
anxious (38%). 
 
Key Trends: 
 

• Current feelings of healthiness (45%), whist similar to two years ago (45%), are significantly 
lower than a year ago (52%), and significantly lower than both pre lockdown (51%) and 
lockdown levels (50%). Recent trackers show an ongoing downward trend in feelings of 
healthiness. 

• Feelings of optimism (50%) and hopefulness (52%) are both at their highest recorded level 
and are significantly higher than both two years ago and a year ago.  
 
 
 

 1 Not at 
All 2 3 4 5 - Very 

Happy 3% 15% 23% 43% 16% 
Healthy 6% 17% 32% 36% 10% 
Lonely 30% 29% 25% 13% 3% 
Anxious / Stressed 12% 26% 31% 24% 7% 
Worthwhile 4% 11% 29% 34% 21% 
Optimistic 6% 16% 28% 34% 16% 
Hopeful 4% 15% 29% 37% 15% 

 Pre-
Lockdown 
Jan 2020 

Lockdown 
Apr 2020 

Two 
Year Ago 
Mar 2022 

One Year 
Ago 

Jun 2023 

June 2024 

Happy 65% 51% 55% 56% 59% 
Healthy 51% 50% 45% 52% 45% 
Not Lonely 58% 50% 55% 59% 59% 
Not Stressed / Anxious 36% 31% 31% 37% 38% 
Worthwhile 56% 50% 46% 52% 55% 
Optimistic - - 39% 45% 50% 
Hopeful - - 44% 49% 52% 

 Pre-
Lockdown 
Jan 2020 

Lockdown 
Apr 2020 

Two Year 
Ago 

Mar 2022 

One Year 
Ago 

Jun 2023 

June 2024 

Unhappy 14% 23% 23% 18% 18% 
Unhealthy 20% 20% 21% 19% 23% 
Lonely 23% 26% 19% 16% 16% 
Stressed / Anxious 36% 41% 35% 31% 31% 
Not worthwhile 14% 15% 16% 15% 15% 
Pessimistic - - 23% 23% 22% 
Not hopeful - - 16% 19% 19% 
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Other Trends: 
 

• Feelings of happiness were highest pre lockdown (65%) but fell significantly during lockdown 
(51%). Current feelings of happiness (59%) are not significantly different from either a year (56%) 
or two years ago (55%), and whilst they are significantly higher than during lockdown, they have 
not returned to pre lockdown levels. 

• Feelings of loneliness peaked during lockdown (26%) but have decreased significantly since. 
Current feelings of loneliness (16%), whilst not significantly different from either a year (16%) or 
two years ago (19%) remain significantly lower than pre lockdown and lockdown level. 

• Similarly, feelings of stress / anxiety also peaked during lockdown (41%). Current feelings of stress 
/ anxiety (31%), whilst not significantly from either a year (31%) or two years ago (35%) remain 
significantly lower than pre lockdown (36%) and lockdown (41%) levels. 

• Feelings or worthwhileness (55%), whilst not significantly different than a year ago (52%). Are 
significantly higher than two years ago (46%) and during lockdown (50%).  

 

Financial Stability Tracker 
 
Q. Which of the following best describes how your household is managing? 
 

 

 

 

 

 
 

 
• The majority of respondents (80%) are either keeping up without any difficulties (42%) or only 

struggling occasionally (38%). 
• 16% either find it a constant struggle to keep up (12%), are falling behind financially (3%) or 

are having real financial problems (2%). 
 
Compared to a year ago: 
 

• There has been a significant increase, to pre-cost-of-living crisis levels, in the proportion of 
respondents who are keeping up without any difficulties (+ 6pp). 
 
However, compared to March 2022, when this information was first tracked, and before the 
cost-of-living crisis: 
 

• There has been a significant increase in the proportion of respondents who are keeping up 
but finding it a struggle from time to time (+ 5pp). 
 
This would suggest that the finances of the most affluent who were affected by the cost-of-
living crisis have returned to normal, whilst the less affluent continue to find things difficult. 
 
 
 
 

Keeping up with bills / credit commitments without any difficulties 42% 
Keeping up with bills / credit commitments, but it is a struggle from 
time to time 38% 

Keeping up with bills / credit commitments, but it is a constant 
struggle 12% 

Falling behind with some bills / credit commitments 3% 
Having real financial problems, have fallen behind with many bills / 
credit commitments 2% 

Don't have any bills / credit commitments <1% 
Don’t know / prefer not to say 4% 
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